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Managers «re 


humea 


Sir,—-Brian H n 
ol Hy use Orgar 
1955) sks Ww 
show manage 

We on 1 \ 
have consister 
just that, and w ¢ 
succeeded R s 
by without at 
and a human 
cerning executives $ 
to Mr. Hilton's othe 
business supje 
sales and the 
matters are als 
when 

Naturally, st ¢ Te) 
darts and beau 
to which Mr 
allergic have the " l 
don't think that M H d 
find the 


out of proportion 


they are 5 c 


space dev n 


Lyle and Scott v 
London, S.W.1 


Clients” ide. 


Sin, When a < not 
draw, it ts vers cas n to 
realise it But sately 
everybody can write takes 


a specialist to tell sifference 


belween good an vad Copy 
writing 

It is high time cert adver 
tisers realised that a little know 
ledge is a dangerous thing This 
morming a chents ca Was 


with the 
t as closely 


dropped on to my desk 
instructions to follow 
as possible 

that the 
this particular 


ction 
client 


I learned 
manager ot 


had evolved presumably to 
have the pleasure of seeing his 
writing in print! 


DESPERATE 
(Name and address supplied.) 


- MANCHESTER > 


Walkers 


To The Editor... 


Tests for an 
architects’ 
_ mailing shot 


Sir, As one of G. Goddard 
Watts “men who control £1,000 
| million spending a year” (Archi 


} tectural and Building Press Sur 
|} vey, November 11), 1 would like 
to sound my relief that someone 
in the advertising world has at 
last realised that “selling the 
architect cannot done 
by thinking along the same 
nes employed to sell beer, 

or Cigarettes”. 

Sitting at the receiving end o! 
the mailing shots and other pub 
licity campaigns has driven me, 
like most of my kind, to the con 
clusion that all publicity 
and advertising agents working 
with the building industry appear 


be 


soap 


neariy 


to be more concerned with se 
ing their own layout services 
than with selling the manutac 
turers’ products. 

Building literature produced 


under this preoccupation has 
many and varied vices, which are 
too multitudinous to list 
but most would ivoided it 
the purpose and use of such 


here 


be 


literature and advertising was 
understood. 

BSS 1311:1955 “Manutac 
turers Trade and lechnica 
Literature” gives some genera 
guidance in that it requires 


material to be presented in a 


form for filing (11 in. by 84 in.) 
giving the tull and tactual data 
as briefly as is convenient, using 
visual and tabular rather than 
texiual methods The optimum 
maximum size is about four 
leaves (eight pages) and any 
information which cannot be 


dealt with in this length should 
be further broken down. 


The front page should answer 
the questions “What is 
“What is it for?” “What is its 
name?” and “Who makes it” 


Methods adopted to 
vary with the sub 
ject, but any of the means of the 
illustrating ind advertising 
techniques are valid providing it 
is to some pont. 
Within these clear 
no reason why 
be variety of colour, 
ices, enough anyway to 
satisfy the publicity men's 
desire to be different, and 
the variety which ts the “spice o 
life ss 
Once 


ata glance 
do this will 


I can 


should 


mits 
_ ther 
vee inere 
not 
! etc., 


give 


; 


role of the architect 


the 


is understood, these requirements 


(showcards) (gests) 


type 


obvious and it becomes clea: 


F the ntormation sheet 
pproact t quite the idea 
that M Goddard Watts 

iggests 

Once prep 1, such leaflets 
would be suitable for a the 
r I use ncluding building 
up nt cal catalogues 
where th Consider 
aDie 4 Z trom this 
approac used to 
ensure t ire already in 
the posse recipients 1s 
kept up t 

P SING ARCHITECT 

Narmne ipplied) 

Treaiment of 

formes 

Sir,—l re e letter from 
Ashwell A regarding the 
qualit f vhich his 
gency ts g (December 9) 
with pa cl crest 

While | a to agree that 
occasional] er which proofs 
perfectly k during the 
moulding equeatly passes 
the notice stcreotyper, it 
is pleasing such complaint 
reaches us e number of 
igencies fx 1 Wwe produce 
stereos. 

In fact, normal prac 
tice that les on receipt 


from our are brushed 


c s 


and cleaned ick and front 
before mats iken by hand 
beating prepared by 


ourselves, 


We are a our methods 
are rathe ¢ ume, but our 
experience that Mr. 
Adamson | be drawing 
attention 1OSt Vital fact 
which gove cause for his 
complaint 

I feel ¢ uc that a study of 
he replies complaint will 


methods are 
the right one eet his needs 

A. E. OaKkLey, 
tion Manager 
ting Divisions 


Ltd., 


Foundry & | 
City Engraving ¢ 


Hull 


Leave us alone! 


Sir Ma ‘ watched the 
BBC's  televis programme 
Portrait of a Model,” must have 
veen disapp ! the super 
ficial way ¢ adve sing content 
was treated w nuch of the 
half-hour was wasted on rather 
du nterviews Ihere was i 
certain naivety about the whole 
programme, which culminated in 


Pseudo-informed 
which suggest that advertising is 


emphasise many 


TV tunes should 
be original 


In his exhortation “Send 


purpose and market 
For this reason it would be disas- 


jingle should be married 
and this can be done 
th creative works being 


In this way the selling message 
just the same way 
as advertising copy and using the 


effectively with the music 


way, and this includes 


life into which commercial 


GEOFFREY PLUMBLY 


——_o 


CENtral 4965/6/7 
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Sincere Good Wishes for © very Happy 


Christmas and for continue: prosperity 
throughout the Ne: Ycar 
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FROM THE 


Wishing all an abundance 
and a New Year 
of continued Prosperity 


A. W. Burnett, Advertisement Director, The Fleetway House, London, E.C.4 


of good cheer this Christmas 
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Working sessions at ‘down to business’ 


AA Conference 


OFF-THE-RECORD DISCUSSIONS ON AD 


PROBLEMS: MORE SCOPE FOR DELEGATES 


4 TEPS to ensure that all delegates to the 1956 Advertising 
Association Conference at Brighton are encouraged to 
contribute to discussion of advertising problems will give a 
new look to the annual event, which is to be held from 
Wednesday to Saturday, May 9-12. 


’ As_ exclusivel forecast in 

THE CLUBS’ PART ADVERTISER'S ” Weenie on 
Brian MacCabe said on Friday November 18, the Conference 
that a number of alternatives will open with a civic reception 
have been proposed by the Con- on the Wednesday evening-—a 
ference committee for the partici- day earlier than usual—and busi- 
pation of the club movement in ness will begin on Thursday 


the Conference. morning. It will close on Satur- 
The Club Development Com- _ day, instead of Sunday. 

mittee will consider the alterna- Major development is the 

tives at its meeting in Glasgow  jntroduction of  off-the-record 

early next month, and report “working sessions” to be held 

back to Mr. MacCabe. simultaneously on the Thursday 


Vw =<_* «=. = . - afternoon. , 
Conference chairman Brian F 


108-PAGE ISSUE MacCabe (Foote, Cone & Belding 


J Ltd.) announced his committee's 
This 108-page Christmas Num- preliminary plans for the Con- 
ber of ADVERTISER'S WEEKLY ference last Friday. 
includes a condensation of the He said that each working 
week’s news as well as all the = session—there will be some half 
traditional fun and games. a dozen—will be devoted to 
The Christmas fare begins on “some broad advertising problem 
page 7. And the prize-winning likely to be of wide general 
entries in the competition for  jnicrest to a mixed audience.” 
amusing copy and artwork are Fina! list of subjects has yet to 
published on pages 10 and 11. be decided, but it is expected to 


There is news on paces 4,5,90, range over a variety of topics, 
92, 94, 96, 98 and 99. including media selection ; 


NEXT WEEK’S ISSUE WILL creative problems; marketing, 


BE OUT A DAY EARLY—ON e Continued overleaf 
WEDNESDAY INSTEAD OF Ta ee 
THURSDAY. 


LATE NEWS 


“Little progress” reported at 
resumed negotiations on printing 
craft wage rates between the LTS 
and the LMPA on Tuesday. . 
Thomas G. Day ee adver. 


Bill Hopewell Smith (ex-CPV 


ee oe of A.C. N 
Co. . John McMillan (formerty 
manager, Kemsley-Winnick group) 
joins AR as an assistant general 


—— Ea ‘now at 12 UPPER‘*GROSV 


Greetings from 


At the recepti e lleet Street Column Club Christmas lunch, 
the Lord Mayor i. Cuthbert Lowell Ackroyd (centre) meets 
the club presid j Aintosh Wel) and Andrew Milne, the chairman, 


Lord Mayor leads the revellers at 
Fleet Street Column Club lunch 


With fanfares by trumpeters of the Blues (Royal Horse Guards) 
to welcome the Lord Mayor of London, Ald. Cuthbert Lowell 
Ackroyd, a baror cet escorted by Beefeaters (Yeoman Warders), 
and Father C! 1 person to toast the spirit of Christmas, 
members of the | Street Column Club and their guests—some 
800 altogether—enjoyed the Christmas lunch of the Club at the 
Connaught Rooms on Wednesday 

Speeches thoroughly in har (R. F. White Ltd), honorary 
mony with the spirit of the occa- treasurer of the Club, and Mr. 
sion were given t Andrew Milne thanked those responsible 
Milne, the Club chairman, in his for the success of the occasion. 
introductory remark by the During the proceedings, Miss 
president, Lord Mackintosh, who Gwen Palmer, the Club's secre 
proposed the guests, and in the tary and manager, who with 
responses by the Lord Mayor Harold I. Fish, the honorary 
and Sir Robert Boothby, MP social secretary, organised the 


The toast of the Club was ably event, made an appeal for Barts 
proposed by Thomas F. Clarke Kiddies which realised £421, 
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PUBLISHERS’ CIRCLE 


Hodder & Stoughton win 
first publicity prize 


A book “supplement,” after the style of “The Times Literary 
Supplement,” and produced at the time of the newspaper strike, won, 
for Henry Jones, advertising manager of Hodder and Stoughton, the 
first award of a new trophy, the Publishers’ Publicity Silver Circle. 


Presented by George Newnes 
Ltd., and designed and made by 
F. J. Camm, a member of that 
firm, it was handed to Mr. Jones 
on Monday, at the Christmas 
luncheon of the Circle, a body 
comprising the publicity «and 
advertising executives of firms 


600 tickets 


Club lunch 


Alfred Marks and Dora Bryan 
will provide the cabaret at this 
year’s Publicity Club of London 
Christmas luncheon held 
at the Grosvenor Hou Park 
Lane, W.1, on Tuesday The 
club reports that this year is 
likely to provide a record attend- 
ance for the event. ( 600 
tickets have been sold record 

and the lists are ¢ -d. Guest 
of honour will be filn Dirk 
Bogarde 


IPR speaker 


Douglas Fairbanks wil 
on “Public Relat for the 
USA in the’ English-Speaking 
World” at a luncheon meeting of 
the Institute of Public Re ations 
at the Criterion Resta: W.1 
on Wednesday January 18, 
Chairman will be Geoffrey G. 
Young, public relations controller 
of Selfridges Lid. 


sold for 


speak 


who are members of the 
Publishers’ Association 

The three judges were Mrs 
Beatrice Warde (Monotype Cor- 
poration), Kenneth Horne 
(British Industries Fair), and 
Major Charles Cousland (W. S 
Crawford Ltd.). 

Mr. Horne commended the 
winning entry for its originality, 
opportunism, and observation 
Mrs. Warde said that it admitted 
the importance of the book re- 
view in selling books. Major 
Cousland pleaded for greater 
imaginativeness in book adver- 
tisements, for the use of colour, 
including fluorescent inks, and 
for movement in window 
displays. 

James Gordon (Dennis Dob- 
son), chairman of the Circle, said 
that it was hoped to display the 
various entries to the competition 
next year. 

The trophy, all in silver, con- 
sists of a circle surrounding a 
book with hinged pages, on 
which the winners’ names will 
be inscribed. 

Mr. Jones, in accepting it, 
emphasised that the winning 
entry had not been a one-man 
job. 

The remaining final entries, in 
order of merit, were received 
from Putnam, Oxford University 
Press, Penguin Books, Evans 
Brothers, and Hutchinsons 


Record attendance at Cursitor 
Street reunion lunch 


A record number of members 
—more than WO0-—ol the old 
Cursitor Street Club held their 
Christmas luncheon at the 
Monico Restaurant on Tuesday. 

R. O. Price (Evening Citizen 
Glasgow), chairman, said that 
more than 90 per cent of the 
attendance were agency men or 
advertisement representatives. He 
welcomed as guests of honour 

'. N. Roberts (formerly of 
Amalgamated Press Ltd.) and 
Tr. C. Danks (formerly of Charles 
Barker & Sons Litd.), and also 
leading representatives of a num- 
ber of clubs and organisations 
associated with advertising 

Tribute to 

Mr. Price also paid a warm 
tribute to Leo O'Farrell (Rumble, 
Crowther & Nicholas), who, when 
Miss Mabel Valler was no longer 
able to carry on with the work 
of organising the luncheon, took 
over and was largely responsible 
in achieving the  biggest-ever 
attendance 

In addition to carols sung by 
capped and mufflered members, 


there was also a cabaret show 
organised by Reg. White and con 
tributed by members of the Club, 
including George Eteen, A. D 
Peters, Albert Farr and George 
Jackson. 

The scarlet-coated Master of 
Ceremonies, who sat at table with 
the guests, proved to be C. W 
Hibbitt (the J. Walter Thompson 
Co, Ltd.). 

An old-style folding bill of fare 
and programme had been printed 
and was presented by George 
Reynolds Ltd. 


DeceMBER 16, 1955 


Left to right are Richard Afton, BBC producer, and Mrs. Afton, L. P. 


Sedgwick 


chairman of Crane Publicity Lid., and V. J. Sales, joint managing 


director of Crane Publicity, at the agency's cocktail party at the May Fair 
Hotel last week. 


@ Continued from page 3. 


AA CONFERENCE PLANS 


research, technical 
vertising, and ex; 
“The greater pa 
available at eact 
available for 
the problem 
selves, and f 
realistic and dow 
clusions and pr 
General theme of the Con- 
ference will again deal with 
advertising in relation to an 
important aspect of the national 
economy. The tittle will be 
announced early in the new year. 
The opening 1, on the 
Thursday m will be 
addressed, as usua prominent 
speakers from and Gov- 
ernment 
Reports of the afternoon's 


Party lasted 
six hours 


Among those o enjoyed the 
annual Christn arty of J. T 
Robson & Sor d., newspaper 
representatives ch lasted for 
about six hours on Friday were 
Alan Whitworth. director, Incor- 
porated Society of British Adver- 
tisers; L. A. O'Farrell, director, 
Rumble, Crow & Nicholas; 
and R. P. Challenger, of T 
Browne, Lid 

Jack Botte late of Alfred 
Pemberton Ltd. and Archie Swat- 
ton, late of John Haddon Ltd., 
both came to town specially for 
the party 

Irish representation 
Terry Spillane, proprietor, 
Hardware & Allied Trader; Pat 
Baker, of Haddon’s: L. C. Blen- 
nerhassett, Irish Inde pendent, H. 
Denham, Irish Press; Ron Kelly, 
of Reid Walker; and Mrs. K. 
O'Neill, Agricultural Ireland. 


d trade ad- 
advertising. 
' of the time 
ting will be 
scussion of 
gates them- 
TO arrive at 
¢<arth con- 
s,” he said. 


included 
Irish 


‘Empire News’ sales over 2,500,000 


A sale of over 2,500,000 
copies each week of the new 
“Empire News and Sunday 
Chronicle” has been announced 
by Kemsley Newspapers Ltd. 
They describe the merger as “the 
most successful amalgamation 
in newspaper history.” 

This weekly sale, say the pub- 
lishers, means that one person in 
every five throughout the country 
is now reading the new paper. 


The progress has been achieved 
despite the price increases. 

A front-page statement in this 
week's paper thanked readers and 
the newspaper distributive trade 
for their support. 

The new figure represents an 
increase of about 500,000 on the 
January-June ABC figure for the 
“Empire News,” 


working sessions will take up all 
Friday. The reports will be made 
by the chairmen, with opportuni- 
ties for discussion from the floor 
A summing-up by a prominent 
speaker will be given during the 
afternoon. 

On Saturday, the usual “Free 
for all” will be held, and the 
Conference will close. 

This plan, Mr. MacCabe and 
his Conference committee hope, 
will: 

@ Increase the total amount of 
time available for contribu- 
tions by the ordinary dele- 
gate. 

@ Increase the number of sub 
jects discussed. 

® Reduce the size of some of 
the individual meetings into 
more intimate gatherings 
than the full Conference 
audience 

@Give still more time and 
prominence to the day-to- 
day problems of advertising 

and thus encourage con- 
tributions by younger (and 
specialist) delegates who are 
daily facing such problems 
themselves. 

The conference committee 
comprises Mr. MacCabe, H. W. 
Atkins, A. E. Aylward, Douglas 
A. Bain, Sidney Butterworth, 
Glanvill Benn, W. R. Balch, 
Harold I. Fish, Leon Goodman, 
Leslie Hardern, R. P. Hicklin, 
Horace Martin, Andrew Milne, 
H. A. Oughton, G. R. Pope, 
D. T. L. Rettie, Philip Stobo, 
A. N. C. Varley, John L. Ver- 
rinder, and Miss V. A. B. Wright 

The programme sub-committee 
ts Messrs. MacCabe, Atkins, 
Bain, Hicklin, Rettie and Varley 


‘Junior Express’ 
changes likely 


Changes in the Junior Express 


are expected in the new year. The 
paper will probably increase its 
number of pages to 20, printed 
in full-colour. 

These alterations may necessi- 
tate a change of printers. A Daily 
Express spokesman said that no 
plans had been finalised but any 
changes made will not come into 
force before February 
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Poster man welcomes competition from 


commercial TV 


‘RIDICULOUS DECISIONS’ IN SITE 
APPEALS CONDEMNED 


At the first joint annual dinner of the British Poster Adver- 
tising Association and the London Poster Advertising Asso- 
ciation, held at Grosvenor House last week, John W. Mills, 
president of the BPAA, said that he hoped that the two 
associations would in time amalgamate. 


He also welcomed the competi- 
tion of commercial television, 
forecast a rise in the cost of out- 
door advertising, and denounced 
many site appeal decisions as a 
“travesty of justice.” 

Welcoming commercial TV as 
a “complementary medium,” he 
said that the advertiser of con- 
sumer goods had to have a 
balanced indoor and outdoor dis 
play 

Condemning “farcical” site 
appeal decisions, he said that 
successful appeals had dropped 
from about 60 per cent to about 
15 per cent. He suggested that 
inspectors should give a decision 
on the site and that their reports 
should be published. 

Regrettably, the Ministry 
seemed to have no regard to 
the economic necessity of poster 
advertising, which was an 
inherent need in any campaign to 
sell consumer goods cheaply 

Forecasting a rise in charges, 
he recalled that the last general 
increases had occurred over four 
years ago. Since then this had 
been absorbed in_ increased 
wages, and rises in material and 
other costs. The new rating was 
almost inevitably going to be a 
very serious blow. 

Lord Mackintosh of Halifax, 
proposing the health of the two 
associations, denounced people 
who “want to plan everything for 
us.” He said that if advertising 
went, freedom of choice went 


Exhibition of beer 
ad photographs 


An exhibition of over 60 
photographs of “Mrs. Sunny 
Home,” whose picture advertis- 
ing Davenport's beers is known 
to many readers of provincial 
newspapers, was recently held in 
Birmingham Organised by 
J. C. W. Daniels, the firm's 
general sales manager, the 
exhibition was opened by 
American film, stage and TV 
star Jerry Colonna. The 
photographs were all taken by 
John Short 


BSPA lunch 


The British Sales Promotion 
Association's Christmas  Lun- 
cheon at the Shaftesbury Hotel, 
was attended by over 135 mem- 
bers and guests who heard Peter 
Masefield, recently appointed 
managing director of Bristol Air- 
craft Ltd., speak on British civil 
aviation 


with it, and freedom itself would 
not be long in following. 

No product was so good that it 
did not need advertising; it was 
only poor goods which it did not 
pay to advertise. 

Eric Miles, president, LPAA, 
said that he would like to see a 
standing committee between the 
two associations to examine all 
vital considerations in the trade 
to-day for example, general 

ns of trade throughout 
nry. 
> claimed that poster adver- 
id made greater progress 
during ‘he last ten years than at 
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any other time in its existence. It 
had made many new friends and 
welcomed many new products 
on to its hoardings. 


D. J. Mann (chairman of 
Lintas Ltd.), responding for the 
guests, said he felt that although 
advertising still had its critics, 
there were now not nearly so 
many hostile remarks about 
hoardings spoiling the amenities 
of the countryside 

Welcoming commercial TV, he 
said that there was room for all 
media. The more ways of getting 
repetitions for the advertising 
message, the better 

More than 400 members and 
guests attended the dinner. Each 
lady received a gift of a pair of 
scissors in a leather case. 


‘Do It Yourself’ in 


Associated TeleVision  Liéd.’s 
Saturday afternoon “Do It 
Yourself” advertising magazine 
is to be incorporated into a new 


The new programme will also be 


produced by TV Adv 
Led. It will cover the aad al 


‘News Direction Ltd 


The Editor, the Advertisement Director, 
and the staff of “Advertiser's Weebly” 


wish all their readers and advertisers a 


Merry Christmas, and happiness and 


prosperity in the New Year 


At the BPAA-LPAA 


Mies © me 


New PR firm 


A new public 
pany has been 


com 
called 
board 
Duveen, 
Mi Sx tt 
vell 


will consist of Ra 
H. A. Scott-Turnc 
Turner, and Archie ( 
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Compere’s live spot 

When Associated-Re 
Ltd.’s half-hour quiz 
“Double Your Mone 
mitted live for the | 
Wednesday, the f 
cial to be introduced | 
gramme compere in an A-R pro 
gramme will be seen Hughie 
Green will talk about Max Factor 
make-up 


liffusion 
ramme, 
trans- 
next 
commer 


a pro 


Colston’s PR agents 
The recently formed £500,000 
company, Charles Colston Ltd., 
which is headed by Sir Charles 
Colston, the former Hoover 
chairman, has appointed F. J. 
Lyons Ltd. to handle its public 
relations 


new TV magazine 


men’s clothes, holidays, cars, 
leisure, and gardening. 

It will be transmitted live from 
the ATV Foley Street Studio. 
Advertisement rates will re- 
main the same as for the do-it- 
yourself programme—£350 for 
two minutes. 

The new programme will include 

racing and football results. 


ver. John Mills, Mrs. Mills, Eric Miles and Mrs. 
!. Shirley Rainer and Mrs. Rainer. 


Seven seek ITA 
contract 


Following the Independent 
Television Authority's adver- 
tisements inviting applications 
by would-be programme con- 
tractors for Scotland, seven 
requests for application forms 
have been received to date. 

Among those reported to be 
interested in the contract are 
Sir James Miller, head of a 
big Edinburgh building com- 
pany; Roy Thomson, owner 
of “The Scotsman”; Michael 
Jay, Lloyd's underwriter 
behind the Regent Film Com- 
pany; Robert Wotherspoon, 
an Inverness cinema owner ; 
and Robert Burnett and A. G. 
Bain, who recently registered 
a commercial TV company. 


MORNING TV 
ENDS: MORE 
AT TEA-TIME 


All morning transmissions of 
commercial TV are to end in the 
new year. Associated-Rediffusion 
Lid. have also announced new 
times for afternoon shows. 

From Monday, January 9 
onwards, A-R's programmes will 
begin at 4 p.m., with a new family 
magazine programme. Normal 
afternoon starting time has been 
5 p.m. 

An A-R spokesman said on 
Wednesday that there did not 
seem to be the demand for morn 
ing shows “as we hoped at first.” 
The revisions bring them into line 
with Birmingham plans 

Spots during the new extra 
time are expected to be sold at 
the “B” rate of £325 per minute 

Associated TeleVision Lid 
have announced that when their 
present series of Saturday morn 
ing programmes—called “Week 
end”-—ends on December 24, no 
other programme will take its 
place “for the time being.” 
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“‘Pardon the 


intrusion.... but 

it’s time to wish 

you a very 
Happy 
Christmas, and 


a Prosperous 
New Year”’ 


From R. H. Penney, Advertisement Director, 


and the Advertisement Staff »{ 


NORTHCLIFFE 
NEWSPAPERS 
GROUP LTD 
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BIG RUMPUS AT INTER-PLANETARY 


AD 


CONFERENCE 


Discussions all moonshine, says 
president: Delegates cheesed off 


HE World’s delegates to the first-ever Inter-Planetary 
Advertising Conference returned irom the Moon by 
space-rocket yesterday (Thursday) evening—with some harsh 
words for the officers of the Inter-Planetary Advertising Asso- 


ciation, organisers of the event. 


As one delegate told a 


Spaceman's Weekly reporter at the rocket station: “Everyone 
tried to throw star-dust in our eyes.” 


Even the president of the 
I-PAA, J. E. T. Morgan, criti- 
cised the arrangements made. 

“There were some most valu- 
able speeches,” he said, “particu- 
larly one by our own Jeff Hawke, 
but the rest—all moonshine.” 

The use of the roving mike at 
the business sessions also came 
under fire. “We never stood a 
chance,” said one delegate, who 
has himself proved adept at hog- 
ging the entire question-time at 


some of this planet's conferences. 


“Those six-armed Martians had 

us beaten every time.” 

Other complaints were directed 
at: 

@ The attempt by a Venus trade 
paper to land copies by rocket 
on the crater outside the main 
Conference Hall as the open- 
ing session was ending, a pub- 
licity stunt which was foiled 


THE 


PRESIDENT’S PIQUE 
. | The 


stranded at the 
peak of his en- 


by a sudden fall of meteorites 


@The miscalculation of the 
eclipse of the sun reported for 
Tuesday morning, when an 
open-air showing of inter- 
planetary advertising films had 


WHY THE MOON! 


The Conference was held on the 

Moon this year because it was 

felt that there would be more 
Room up there. 


been scheduled. The eclipse is 
actually due in 1975. (The 
showing had to be cancelled.) 
The poor condition of the golf 
course—it was pitted with 
craters—on which Monday’s 
competition for the Venus Cup 
was played. 
Some 1,900 delegates attended 
the Conference, from this planet. 


deavour. He is, 
of course, a crea- 
tive man—and he 
created hell until 
he was brought 
down to earth by 


Mars, Venus, Satur 
(House) and Jup 
tion from Nept 
as the Conferenc 
as the pilot of the 
miscalculated the 
light years the 
take 
At the final s 
gan announced 
as president Julok 
leading advertising Mart 
elected to succeed hin 
There was a rumpus ove 
too. Election was by a 
hands, and it was a! 
the six-armed Martians } 
unfair advantage 


De-bagging saves 
an account for Spiv, 


Snyde, Slacker 


An impeccably-registered dele 
gate who did not get to the Con- 
ference on the Moon was Ted 
E. Boy, account executive with 
Spiv, Snyde & Slacker Inc 

He was having client trouble 


It appears that the chairman 
did not like the cut of Ted's 
trousers. “None of that drain- 
pipe stuff for me,” he said. “Too 
reminiscent of the early days of 
our business.” 


Fearing the loss of the account, 
Aston-Gray, art director of SSS. 
organised the de-bagging of Ted 
E. Boy, who was last seen pant- 
ing after new business. 


Advertising growth 


Leading Earth delegates, back 
from the Moon, had rude things 
fo say about the Inter-Planetary 
Conference. And Earth ad men 
had rude things to say about the 
returning delegates, such as 
“Haircut and shave for you!” The 
Strange face fungus grew mysteri- 
ously during a nocturnal journey 
along the Brighton Road. 
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Our greetings once again in rhyme 
To ad men all at Christmas time. 
See, as the motto papers fall 

Some names are here, and known to all. 
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You can’t say it all on a double spread. 
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ARTWORK 


Competitors were asked to illustrate in 
amusing style one of the following 
phrases: 


Client relations 
Consumer reaction 
Facility visit 

Class A readership 
Random sampling. 


FIRST PRIZE of £10 10s. for Vaughan 
Bevan, 1/0. Francklyn Gardens, Edgware. 
Middlesex 


THIRD PRIZE of £3 3s. for W. D. 
SECOND PRIZE of £5 Ss. for Wilf Smith, 19, Hemsley Road, South Shields 


Thwaites, 73. Leysholme Crescent, 
Leeds 12. 
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LAUNDRY TIME FOR LITTLE LOUIE 


I am sitting in Mindy’s Restaurant, on Broadway, discussing 
a dish of goulash and dumplings with myself, when the swing 
Ae doors open and a blood bespattered beezer plumps himself down 


in the pew in front of me. 
Now, it is none other than a character named Little Louie 


and he is bloodstained more than s ymewhat, with eyes to match. 
It appears that Little Louie is recently embroiled in a stabbing 
affray with Big Diamond Kelly, over a doll named Lovely Ruby, 


for whom Little Louie entertains the highest regard. 

It is not Little Louie’s blood which is disfiguring his suit, but 
that of Big Diamond Kelly. Louie gives out the opinion that, 
® if he is not cleaned up soon, the Precint Captain is going to 

nners start asking questions that wil! be hurtful to his feelings. 

1 At that moment, Jake the Drummer joins us and, as he is a 
very Se citizen indeed, he sums up the situation in less than 
no time. 

Jake whisks us both into Mindy’s Laundry where the waiters’ 

and chefs’ uniforms are readied daily. The Drummer dives into 

COPY his bag and brings out a large packet labelled ** CLEANCLO.” 
He rips the clothes off Little Louie and is hard at work with 
” 3 . on the sanguinary suiting. Before it - possible 

‘ to say ‘‘ Madison Square Garden "’ thirty times, Jake has pressed 
Competitors were asked to write a piece the clothes dry, on the electric dryer, and we three are seated 
of copy for a new detergent in the style back in the restaurant, with Little Louie looking cleaner than 
of Damon Runyon, Haslam Mills, any of his acquaintances have ever noticed him on Broadway 


: rtrude Stein before. 
Samuel Pepys, Gertrude ‘ or Rudyard There is a screech of brakes ou'side the swing doors and, the 


Kipling. next moment, who is standing besiie our table but John Hanni- 
gan. the Precint Captain and he is directing on Little Louie 


oks of a most unpleasant kind 
+ ** Where did you park the other suit, Louie ? *’ Captain Hanni- 
gan is asking. ‘“‘ You know—the one with the bloodstains on.”’ 
Now as all Broadway knows that Little Louie is the possessor 
They cali it— of only one suit, this question is considered out of place by one 
and all. 
WHITE Monday now By now Louie is rapidly explaining his sartorial limitations 
to the Captain. 
Foam has arrived. Dunromin ** O-kay, Little Louie, O-kay, Hannigan is saying, “ but, 
discovered it first. Over the garden tell me, how come you got clean clo’? , 
fence she leaned, took the pegs out Because I happened to have “ CLEANCLO’ and, I guess, I'm 
of her mouth, and told Chez Nous. always going to have “ CLEANC! from now on! 


And by the time the news reached ; 
One Ash, half-an-hour later, Dun- FIRST PRIZE of £10 10s. for Lewrle 
romin’s whites were already dazz- Somers, The Burma Club, Hamilion 
ling and flirting with the breeze ; Place, London, W.1, writing in ‘he : 
while Dunromin herself was mak- : 

ing a cup of coffee with unhurried of Damon Runyon 

hands—hands white as the lilies of 

the fields, hands so smooth you'd 

think they’d never done an honest AFTER KIPLING 

day’s work in their lives. 


Small wonder, either! Foam Runs a whis , . ad ws: 

4 wt ‘ sper, growing louder, throu te markets of the nation, 
does not “ do ’ f for Pca 77 And the knowing tell the secret to the vest, 
pe ——— “7 ours & oa While in every conversation they di e new Sensation : 
if need . Seven days a week, i It is Kipling’s new detergent. It British and it’s best ! 
you wish. It’s the oe no 
wish for freedom; the Treasure O my Si ' 7” — 7” — 

y Sisters, leave the copper. It is 1 r meet nor proper 

with pe tate for tea. Ae _— That you spend your Mondays slavi' t the sink, 
not u ge c10t - 1 Lo! no more unseemly toiling ; we hat ne away with boiling. 
whiteness, with gentle persistence, Here is Jingo, O my Sisters ; it is Briiish and it’s pink ! 
like snowflakes falling. Nothing 


looks whiter Ga clothes —— To the far flung posts of Empire where the lonely exiles wander, 
with Foam. | oe -g- bl — (And the sun now sets more often than it used) 
yyy | hat compel : Speeds a message, bearing yonder hope a aby bidding *‘ Ponder 
, , ; >) tye \ @SS8rs ¢ , 
not merely promised, but proved. On the startling new detergent Messrs. Kipling have produced. 
Why, they do say that wives who Yea ! experiments are proving it is quicker at removi 
use Foam now almost look forward Ev’ry stain of blood and sweat and tears (and drink) 
to wash-day ! See it Sahib, take it, buy it, O Memsahib why not try it ? 
It is Jingo, O my Masters. It is British and it’s pink ! 


tyie 


SECOND PRIZE of £5 5s. for Miss E. M. In the Ganges, flowing holy, stand the lowest of the lowly 
‘oghlin. 59. Cliff Road. Leeds 6. writ- Yea! the dhobis, the accursed of the Djinns 

Coghlia, 59, Cliff Road, Leeds 6, wr And each one beats with loathing other people's dirty clothing 
ing in the style of Haslam Mills. For ‘tis written “‘ The Untouchable must suffer for their sins.’ 


Cease your toiling, O my Neighbours ; O my Brothers cease 
your labours 
For a sign is come from Paradise, I think. 
THIRD PRIZE of £3 3s. for M. O'Regan, Lo! the Lord has MOPe et — ‘and the curse is 
' , i rom us ! 
3, St. John's Aveaue, London, S.W.15, By the sacred cows of Shiva here ts Jingo, 
writmg (right) in the style of Kipling. and it's pink ! 
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iz Advertising men! You face the 
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\% = biggest space challenge yet 


Says PROFESSOR BERNARD HALF! MASS 
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ee 
I’ the very rf > the tional properties would allow 
advertising m i! find displays of monumental dimen- 
himself standi the sions to be built easily and 
threshold of th: lest era cheaply by junior office staff. 
in mankind's ; the Office boys would therefore 
; eth uf adopt the finer title of “Junior 
Space Age. Aliivo wl J display builder.” Headlines 
have had many ot deal- | such as “If you want to get 
ings in_ matt » Space, | ahead—get a Shufflewick space 
there will nov seni itself, ship,” would scream down from 
for the taking f pro- towering structures, thus beauti- 
portions hithert eamt fying the barren landscape 
f: Outer Spac versal as well as advertising. 
Oo ; @ Easy rocket take-off facili- 
Full Page ties will enable market research 
With the acs $ new men (fully trained Martians 
era, manuila inter- mn Continued on page 14 
planetary eau; n the . i hee 
smallest space largest “ 2 
rocket will need port of oe 
first-class up ite ad- 
vertising to pro e sales in the THEATRE 
“Universal” mars 
The coms between presenls 
manufacturers v edly. be 
more keen than any : yet ex- FOR OnE HOUR ONLY 
ae D 2 « a 1 
: tn Warsk ns oe 9 aa 
. Make a0) LE * Excellent opportunities will exist for “Space h the era when 
os ° the whole wide universe will be the a oyster. 
> © « 
: sure x oS) *  perienced by the advertising pro- neon sigr ) in visualise a 
® f «  fession (even more than that dis- two-col j on sign of 
: get tnere- played by the “Soap Powder some 5 billion hydrogen 
bd - Kings”) and as such, will require candle ; hing slogans 
* with the wonderful NE * agencies to revolutionise their such as “fay Morgan—Jet 
® amily Size . methods and “Look towards the Saucer passing space ships 
, % ot | - * stars.” 7 from other planets. During 
<n The demands of progressive phases of the full Moon the & 
agencies will not be satisfied by sign would a be clearly *" 
earth-bound offices only. Branch visible 1 se on Earth. Close-ups of national dailies will 
offices will (and must) be set up @The Mc low gravita- be transmitted. 


on the Moon. The assets of a 
Moon agency can be summed up 
very simply: 

@The Moon's surface could Strict discip, 
be used as a setting for a giant must be observ: 
among agency im 
travelling thr 
space. All | 
ing the profi 
and/or trade union 
code of 
will have to be 
to Coventry in a 
chained off corner 


jee w ~ loon 


— .- 
a rn en —_—_——_ 


Suggested layout for an adver- . 

tisement to promote a family size The Moon in years to come may 

fiying saucer. Note the fact that well be turned into one vast neon 

purchase tax will not be levied on sign location. Space ships could 
these vehicles. not avoid the message. 
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When outer space is ~ 


@ the ad man’s worry % 


Clients from oti 


and g i 

would be employ leading 
agencies to do t b, in view 
of their greater + wledge of 
space trave|) | nd their 
feelers in the lirections 
and to exploit Mercurta 
and Jupiteria) marke Com 
petition would, | cver, be a 
ithe hot in the for market 

@ Creative mer be able 


ater heights 
going up the 


to attain even gre 
(even greater than 
studio wall). One-man studios 
will be built on 1¢ Moon's 
mountain tops and the creative 
mind will be able to evolve 
new and original ideas amid 
the peace ind = solitude 
Outer Space 

@ Photographic departments 
set up on the Moon will have 
no need of dark rooms. All 
developing will be executed on 
the reverse side of that bleak 
globe. One would only need 
to pass from the light side to 
the dark side, to be able to 
develop with perfect safety 

@ Managing directors of 
advertising agencies will be 
able to sce the products they 
advertise in actual use and will 
also be able to study products 
of competitors working in 
similar conditions 


la G 


COMMERCIALS 
Limited. 
36 Portiend Place, W.1 


[rs 


ys will be interviewed in front of ITA cameras 
ed places in the top line panel games. 


@ Prospective clients from 
other planets could be enter 
tained during transit from 
Moon to Earth, and upon their 
arrival on Earth, interviewed 
in front of ITA cameras. This 
would, of course, help to create 
healthy public relations and 
allow Earth dwellers to sce 
these visitors from “up there.” 
The standard “sprat to catch a 
mackerel” client's lunch would 
be provided en route for Earth 
and would consist of concen 
trated food in pill form. 
Having outlined the basic pos- 

sibilities and advantages of a 
Moon branch, we now come to 
agency rockets 


The rocket question 


In all cases these will be stan 
dard production models, supplied 


free by manufacturers, and 
modified to suit the agency's 
requirements All equipment 


used during conversion will also 
be provided by the manufacturer 
at his own eXpense. 

Flight staff will be composed 
of equal numbers of male and 
female persons, and owing to the 
close proximity of same, during 
flight it will be necessary for male 


PRODUCTION 


FACILITIES 


members to refrain from using 


such advertising terms as: 
“Where shall I put it?” “Blow 
you, Jack,” “Where's the — 
copy Oh the brush ree 
slipped and ifs the wrong —— 
size,’ etc., et 
Departments will be sectioned 
off, and will serve both as work- 
rooms and living quarters 
Although a  waiien atmo- 
sphere must prevail, certain 


elements of home comfort will 
have to be tolerated because 
staff joining the Moon agency 
will be away from Earth for 
28 days at a time. 


No “fratting | be permitted 
during actua! Larth to Moon 
flights or vice versa. Any crew 
member br ig this rule 
will have 1 helmeted for 
he rest f t and be sent 
» Cove 

A cantec be provided, 
and the dail nenu varied as 
much as p e by the oolour 
of the pill 

Proj dailies 

In conju: with Fleet 
Street, the Bb Television Ser 
vice will relay se-ups of the 
dailies and enings. Rocket 
staff will, ( assemble in 
the projection r for one hour 
daily at 7.3 and again at 
7.30 p.m. GM r communal! 


reading 


If flight time should extend 
over a Friday, ‘ve whole day 
will be allocates to perusal of 
ADVERTISER'S WEEKLY (with 
the exception ©! the “Appoint- 
ments Vacani” pages). 

All staff n ' course, be 
prepared t tch (two on, 
six off) ove fore and aft 
televiewers ‘ d to receive 
7,562.10 el Universa! 
programmes r any stunts put 
out by cx through ITA 
channels 

The n f the actual 


Concentrated food in pill form 
will be the standard fare at 
lunches for clients. 


rv 


r.V.C. STUDIOS 
Limited 


Church Rood, Berne:, 


1955 


DecemMBeR 16, 


home 
have to be 
along. 


Certain elements of 
fort will 


com 
taken 


flight will be lessened by a half 
way stop at Mars, where one wil! 
be able to converse with Venus- 
ians, Martians, Saturnians, etc 
The agency rocket, throughout 


its journey and its ultimate 
landing and short stay on the 
surface of the Moon, would, 


therefore, be essentially a work- 
ing replica of its counterpart on 
Earth. It would return to the 
Mother planet with a wealth of 
practical information about the 
product to be advertised—in- 
formation that would form a 
solid, sound and true basis for 
good advertising. Advertise 
ments would tell the factual and 
authentic story behind the pro 
duct, and sales would duly in- 
crease beyond al! recognition 


Booking the space 
Perhaps in the near future it 
will be a commonplace to hear 
messages such as—‘“Space de- 
partment calling Earth Advertis 
ing, will you confirm the 4-page 
bookings in Venus News and 
Mercury Sentinel flashing 
across the abyss of Outer Space 
with the ease that one now gets 
an 11 bus in Fleet Street 
a 
\ 
| DANIEL F 
WARNOCK 
\ General Manager / 
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most nny; 
book on the sub}: 
using for space 
work of Profe: 
Rocquette, The 
of Inter-stellar 
ing, published 
Shine & Co., pri 


In his suc 
60 pages, P 


: youth tor « 
deas His t 
of the wonder 
nis name 
base of a 
exploration 


Amazing ne 


Only the 
our readers w 


the simple 


nakes this 


istic “Glugg 


ersatile of 
rm oducts 


a <diecay-barrier 
standing 


their: high 


By the 

an clementary 

evbernetics the sur! 
Gluge” are impre: 

gre chlorophyll 


inter-ste 
Even the special pr 
Saturnic neo-harmon 
atomic 
has not defeated “ 
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Y% How advertising sold the 


idea of space ‘ravel 


By HERBERT DENNET! 


ALY the 
recent 
uiver- 
is the 
E. BD. 

‘Jocum 


idis- 


wutro- 
most 
r-fission 
stion of 
vle ot 
olecules 
ted with 
roviding 
of with- 


vacuo 


n of the 
rings with 
’ content 


advertising manager, Austin Reed |) ¢ 


The introduction to this com- 
plete guide is aptly headed by 
the now universally known 
“Atomic Child's Nursery 
Rhyme” : 

Each little electron 

Would you ever think, 

Makes a million mega-hops 

Every time you blink. 

It was to this inspiring stanza 
that Quantum Glugg, as he then 
was, attributed the germ of his 
epochal discovery, which, in its 
turn, led on to the formation of 
the Glugg Astro-Travel Com- 
pany and its numerous 
subsidiaries. 

In the latter part of the preface 
there is an impressive list of the 
manifold applications of “Glugg”: 
the anti-pinking coating on rocket 
exteriors, the production of 
“Gluggspex” for  space-travel 
helmets, the anti-halitosis cream 
“Gluggoline” for astral travellers 
(see slogan “Somebody's not been 
using Glugg”), and even the use 
of atomised “Glugg” to inhibit 
the reaction of terrestrial bacilli 
in the trachea of passengers with 
the silicone viruses of other 
spheres. 

these and many other 
applications have given rise to the 
euphonious phrase “There is no 
substitute for Glugg.” 

Even advertisers concerned 
merely with fiddling little earth- 


use goods might 


from this de 
duct-versa‘ili 
In his 
Professor R 
way mea< 
nationally 
agents Bany 
win & Ping 
known as Bb 
into his thes 
for the new 
our author 
the neat s! 
GAT (as G 
popularly kr 
you there anc 
On the other 
managing } 
Torque (Ts 
brother of 
devised the 
phrase “GAT 
places.” 
Outstand: 
Other fin: 
devised by 
aging direc 
Barnum 
cousin of 
to Pluto 
Mercury 
Express,” a 
the range 
so vastly 
on Andron 


Far fiung nature of the Glugg 


Name of C ‘ompan\ 


Traction Glugg S.A. (Paris) 


Gluggische Maatschappij (Den Haag)... 


Gluggfarbenwerksgalutz (Koln) 


Fabricano Italiano Glugga (Rome) 


Transportation advertising? 


Gluggski Pushov Planetovitch (Moscow) 


Manager 


Floppenkamp 


Herr Von Sauerkraut 


Sn. Flagrante Delicto 


M. Aristide Bétise 
Mynheer Jan Van 


M. Ursa Majorov 


organis: 


Protectiv 


“Vermice 


Negative 


33 NORFOLK STREET STRAND, LONDON, W.C.2. 


n something 
tion of pro- 


ter (p. 463) 
who, by the 
f the inter- 
advertising 
ham, Gersh- 
ffectionately 
illy launches 
erchandising 
was indeed 
no hit upon 
behalf of 
o-Travel is 
iAT takes 
you there.” 
it was the 
of GAT 
Rocquette, 
thor, who 
and telling 
spaces and 


idlines 
es for GAT 
whose man- 
of course, 
Rocquette, 
r, are “Ride 
nium,” “To 
Quicksilver 
est of all as 
ravel is now 
Anaesthenia 


‘aging gear 


‘tidissima 
ilbs. 


nmenwerfen. 
W orm-gears. 


Reactors. 


eo 

All these slogans will long be 
remembered by relatives and 
friends of those who embarked 
by GAT. 

It may well be imagined that 
the financing of the various 
Glugg enterprises presented some 
initial difficulty, but these were 
facilely solved by the genius of 
GAT's chief accountant, Sterling 
(Snatcher) Rocquette, nephew of 
the author. Naturally only the 
really wealthy could be con- 
sidered as passengers by GAT. 
and equally all were encouraged 
to take out substantial insurance 
policies against any trifling col- 
lision on landing. 


Trouble with law 


By means of some forceful 
BBCP publicity, 


The advertising for this plan 
was pivoted on the phrase “Let 
Glugg make you an Astral VIP.” 
Among the Glugg staff this 
abbreviation was amusingly 
referred to as “Vast insurance 
potential.” You may be sure 
that this scheme of Sterling Roc- 
quette’s aroused deep interest 
among the heirs and successors 
of GAT travellers. One ill-bred 
and disappointed heir-expectant 
even irresponsibly referred to the 
GAT people as “Glugguglies” ! 

But to proceed. 

In the third chapter of his book 
the author goes on to describe the 
production and merchandising of 
the specialised clothing and 
equipment required for space 
travel Due praise is first 
magnanimously given to _ the 
managing director of Glugg 
Laboratories, Samuel (Snakie) 
Rocquette, brother of the profes- 
sor, who put the various Glugg 

@ Continued on page 20 
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— nindiog departure. The slight legal 
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an Me an : interest” was brilliantly over- 
ae e. —— come by letting travellers work 
a their passage. They cleaned 

i: the interior of rockets en route, 
Pt and so counted as technical 
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A Happy Christmas and a 
Prosperous New Year 
from Tothill Press Limited 


33 TOTHILL STREET, LONDON, S.W.1. TELEPHONE WHITEHALL 9233 
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Members of the Advertisement Staff 


of Associated Newspapers wish a 


Happy Christmas to all Advertisers 
and Agents with whom they have 
enjoyed contact during 1955. 


In the New Year we shall welcome 


ASSOCIATED NEWSPAPERS LIMITED 
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GOOD WISHES 


every Opportunity of assisting your 

efforts towards better-than-ever 

results from the advertisements you 

have booked or planned to appear in the 
Daily Mail, Daily Sketch, The Evening News, 
Sunday Dispatch and Weekend Mail 


FROM 


a 


NORTHCLIFFE HOUSE LONDON E.C.4. 


* 


ADVERTISEMENT DIRECTOR 
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RADAR AA AAA AA AA AM AY 
wy How space travel opened up 
. new vistas for advertising men 
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companies on a sound technical impregnating with Glugg-latex Because of the lo) 
basis In at ppa mis- (supplied by Blanc, Mange ct gravitational pu 
placed paragr j tis Cie, Lyons) under super-sonic on the moon, Pro- 
artiessly 1 ed the pressure and temperatures. The fessor Halfermas 
author brother-in-lay the projecting antennae are made of (see page 12) ha 
great Gluge *, veal- Gluggalumin, supplied by Glugg potted out th 
ing a hapy ¢c reat Refineries under the expert direc- outdoor displa 
family t tant tion of Ironstone (Sharky) can be of giga 
it is that suc t prise Rocquette, cousin of the author size with even th 
should no proper As advertising agents for all office boys play 
hands! Glugg products BBGP have ex vital roles in th 
Although the gof celled themselves in their publi- construction 
Space Trave pur- _ for the “Gluggspex” ee 
ose of the innot ere are one or two of their a 
. it one ng in masterpieces, which copywriters have become . omenates ger —_ step out of a rocket 
ae little publi ‘is he occupied with piffling little small- vt astro-trave! is new fields say at Mars 
, is , upon which to p rm a Weedy, One early passenger indeed did 
does by a nea! inter- earth products might study with px 4 ‘ 4 th 
national ram the advantage. a —— imagination tire pot > Gene mon ll 
” fas to ca e y tc 
Glugg \rganisa “le on a pew Ss helmet live of els cont ntial market the rocket 3.1419927 times per 
page 16) “No roy ofl ever camned 4thet 3 BGP « writer com- second. It is a tribute to the re- 
Space helmet prodv-tion with a cracked Gluggspex.” posed the sur ng e “The Siege a ¥ the a. 7 
Space heime on “Once in a Gluggspex you of Poppykos I more erudite ganisation that it was possible t« 
But we dig main never come out.” of our readers w itch in it an return his body to his grateful 
part of this levoted The careful reader will have ccho of a sord 9th century relatives practically unchipped. 
to the story x." the noted that flammenwerfen are Balkan affair xe days of In accord with the popular 
wonder-polym« xes the produced by one Glugg sub- steam-warfare is how the policy of decentralisation, there 
space helmet pra sidiary. This amusing weapon is de starts hg ae cot tee = 
Like all rev /  pro- intended to appeal to those many - ; 2 ‘ ae 
ducts, “Gluggspe oe in people with a conquest complex. The Siege of | oppykos ~ Ys. “hieee Ges 6 Sees 
construction. It y lam- Owing to the unreasoning attitude 40 Gival argently _— bi —— < et yee ‘ly 
inating the fin« cc skins of so many cearth-nationals to i arrayed wane Any wy ben —s 
ss F lonisation, terrestrial resources ag , recognised by the familiar skull 
to the thickr Ms and co ° Boldly bedec vy beryllium and crossbones insignia. 


braid, eee 
Crash rehensively, The optimistic approach 
none _ : loath, Then the traditional Glugg at 
Drop des gly, death- tention to detail is evidenced by 


4 dealing d the production of a tun 
gsten 

~ate This leads , to the uranium badge which it is the 

— delightful ne ylic line privilege of those who have com- 


= Go Gluge ented, globu- pleted a round trip by GAT to 
4 larly «sad _ wear. The neat motto Dum spiro 
v { y The “Q, ind “Y™ lines spero well illustrates the opti- 
a ‘ . of the ode arc supreme examples mistic approach to space travel in 
= of the copyw ‘rt, but space peneral. We gather, however, 
Ww ee? } forbids our oting them bere. that the sale of these badges has 
° ; at been strangely disappointing. 
hi Ww t Remem er the diver As might be expected from the 
” : — One of | mt interesting tremendous initial acceleration of 
m ; 


achievements on half of the a space bound rocket, passengers 
3 ; astro-travel 


is the Glugg are sometimes inclined to experi- 
0 ’ inflatable s e su Made by ence a slight nausea on starting a 
rsd the Gluge Clothing Company journey. Certain relief is, how- 


under the expert direction of ever, at hand in the form of 


Sydney Snippe Rocquette, “Gluggsprin” tablets, a concen- 
uncle to the aut! the garment trated extract of belladonna 
is something on t lines of the atropa Ever thoughtful of his 
diver's suit which protects the clients, Sir Lightbody Glugg 

» wearer against t endous under- ordered that these tablets should 
fi water pressure in the astro suit be supplied free to all travellers 
the problem naturally yust by GAT. The happily conceived 
the opposite —t prevent the slogan on the bottle reads 
traveller from exploding out- “Glugesprin lasts the whole 
wards when there is no pressure woosh-sh-sh through.” Kt is a 
at all good testimonial to the efficacy 
This is solved by the same of “Gluggsprin” that no one has 
famous chlor yphyll-impregnated ever needed a second dose 
Gluge principle already de- In conclusion, we must say 


scribed, and which has the effect that the grateful thanks of all 

of maintaining constant pressure advertising men are due, both to 

whatever external conditions may the professor and to the great 

he Glugg organisation for shaking 

No one should think of em- them out of the petty, small- 
on a space journey un- town merchandising ideas in this 

less equipped with one of these steam-driven world,-and expand 
puncture-proof tubeless suits. ing their vision to the utterly 
Such care is all the more neces- profitable promotion of space 
sary lest a thoughtless passem- travel organisation and supplies. 


HEAD OFFICE: MAIDSTONE ARTHUR CLAY, 80 FLEET STREET 
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The Million 


thatisa MUST’ 
(oFor national ac) ertising aimed 


at a coverage of households of the 


higher income groups—the inclusion 
of THE DAILY TELEGRAPH in 
schedules is recognised as a standing 


rule amongst experienced advertisers. 


Che Daily Telegraph 


THE PAPER PEOPLE TRUST 
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Heavenly body 


wanted 


WHICH heavenly body will be 
chosen for the next annual con- 
ference of the Interstellar Federa- 
tion of Advertising Association 
has not yet been decided. But I 
gather that leading space reps 
can think of no more heavenly 


body than Venus—and if they 
can't, who can? 

Pluto has already been ear- 
marked by the screen advertising 
people Jupiter is definitely 
“out.” After some solid cibow- 
raising, ad men are accustomed 
to secing two moo But 
four ! 


Job for packaging 
experts 


MEANWHILE, « problem that 
must be tackled right is the 
provision of high-pr« ¢ space 
suits for low-pressure space sales- 
men. One such is Foe Fenacka- 
pan, who has spent the lvst three 
years on Mercury t Mer- 
cury. I met him the other day 
during a brief return visit, which, 
incredible as it may s he did 
in his little Meteor mere 4} 
years. 

The trouble with toe is that at 
Mach One his blood oils, he 
suffers from cold and his 


head becomes a complcte vacuum 


22 


RVVPRSRSRSRSVSRVRS 


> MAINLY ASTRONOMICAL, WITH- <<) 
‘ | 


4 


at 5 feet off the ground. He is, 
incidentally, 6 feet tall. 

To provide a space suit for 
such as Joe is a bit of a headache 
for the packaging boys. A pro- 
mising formula is J* +2scm— 
186,000mph (GD)}—where J 
equals Joe, scm equals a single 


YOU HAVE BEEN 
WARNED !! 

In the opinion of “Advertiser's 
Weekly,” this page is unsuitable 
for children with weak-headed 
parents. 


column mile, 186,000 mph is the 
meee of light per second, and 

D is the boiling point of gin- 
and-Dubonnet. 

Since living on Mercury, Joe 
has become quite mercurial, and 
is rapidly adapting himself to 
their way of life. He is not in 
the least incommoded by his 
second head, which is now al- 
mast as big as his first. “After 
all, old man,” he coined, “two 
heads are better than one.” And 


Contact in the 
Cosmos 


the fact that he now has three 

arms enables him to type with 

three fingers instead of two. 
Gen or gender 


WHICHEVER 


the _ planet, 
greater care will have to be 
taken about the vender of our 


QUITE A 
GAL ! 
PQ (a—x)¥ welcome: 
a client with 
arms—all four of 
em. 
a 
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hosts. We dare not risk a repeti- 
tion of what happened on 
Uranus last year, when one of 
our leading film producers mis- 
read a signa! on his transmutation 
coil. He found that the Uranian 
with whom he had been dancing 
ny - last half-hour was a father 
of 12. 


Newsprint hopes 
dashed 


SO the vegetation on Mars will 
not be able to solve our news- 
print crisis after all! This is in- 
deed a blow, but I am not sur- 
prised. As revealed in ADvER- 
TiseER’'S Weexty Solar Survey 


Supplement (5,426 pages, not to 
mention editorial) the Martians 
are a remarkably forward-look- 
ing people, considering that their 


@ Continued on page 24 
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eyes are in the back of their 
heads, and consequently they 
need all the newsprint they can 


get. The most we can hope for 
is a special allocation for the 
Earth newspapers they control 


The Times they gard as a 
particularly valu vroperty, 
owing to its sultadrity r wrap- 
ping up nucicar tis ps. 

| got th from POta-xy, 2 
newly-elected member of the 
AID (Astronautica! lovestigation 
Department). Quite o gal is 
PO(a-x) Fhossie 
friends—even when rough 
one of th se“ spec- 


ected as 
full of 


TALKING ii, 1am 
glad to s ect mail 
people a by the 
t re rocket- 


wiping 


eee ORCI UE 
g Why Martians just z 


pA love ‘The Times’ ® 


out of the population of Sirius 
was, of course, a pity ; but, after 
all, progress is progress. 

In the meantime, the new 
president said at the Criterion 
luncheon yesterday that, for the 
time being, they have dropped 
the idea of scattering direct mail 
leaflets by atomic warhead. 
Instead, they will use personal- 
ised messages that reach the 
individual with the aid of a 
“homing” mechanism. For 
matching - in names and 
addresses, the old photo-clectric 
cell method is still without rival! 

He also said that to spare the 
feelings of the Jupiter folk, they 
will be referred to as “prospects 
—not “targets.” 


Unethical! 


Many people would dismiss 
Gluggug, who rode in from 
Saturn yesterday on his own 
private asteroid, as starry-cyed 
But there is surely something in 
his latest suggestion for the 
Interstellar Code of Advertising 
Ethics. Namely, that anywhere 
in our galaxy, no client may be 


subjected to 


two agencies a 


Gluggug 
and he has 
the dickens « 
since, under 
prime pros 
about to pu 
struck rigid 
a@ ray emanat 
wonder th 
is saturnine 

Surely th 
Joint Adv 
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statistics 
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class as “X.” It has not yet been 
decided where they do not live. 

You've got to hand it to those 
research boys—that “X” is a 
touch of genius. Wake up, adver- 
tisement managers !—you will 
have to revise some of your 
readership promotion literature. 
Four-dimensional graphs are no 
longer good enough. Unless, of 
course, you have only four 
readers. 


Solus sites, or 
solar sights? 


CouLpb anything be more per- 
nickety than the latest objection 
launched by Bill Burp, secretary 
of GOACC (Galactic Outdoor 
Advertising Control Commis- 
sion). To condemn sites because 
they are radioactive, out of phase, 
or even plain ugly—all this we 
are used to. But it is coming to 
something when “Drink More 
Beer™ ads along the Milky Way 
are classed as “knocking copy.” 


Stick it, Bill, 
you’11 make it! 


ONGRATULATIONS to 
Aq(204/@) v (“Bill”) Zz, 

on completing a whole year (57 
years, 28 weeks, 24 hours by our 
time) as ad manager of the 
Betelgeuse _Bellower. Merry 
Christmas, Bill, and also a Happy 
New Year—and may you manage 
to live through a good part of it! 
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One person in three 
reads the 
Sunday Pictorial 


Over 54 million people buy the Sunday Pictorial every week, which 
means that more than 134 million read it. What a vast 
audience for your advertisement! And what an inexpensive 
medium it is, for the rate per square inch per thousand is only 644. 
If you are advertising Nationally you must use the Pictorial. 
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DD DOQQ DMD QD DMDDVDMTM 
The Seasons 
G’ reetmes 
from the 
WANDS WOR ME 

BOROUGH 


Wyss 
__ the peper for 


PUTNEY 


ROEHAMPTON 
SOUTHFIELDS 
WANDSWORTH 
EARLSFIELD 


CLAPHAM JUNCTION 


Head Office 
144, WANDSWORTH HIGH STREET, S.W. 


Telephone: WANdyke 4226-7 
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% How to give a lift to 


the TV commercial 


By QUENTIN 


rPRHERE is no need to tell you 
what Bangon is. If you do 
not use it yourself, surely your 
wife does. And if the red, 
green, blue and yellow pack is 
not as familiar to you as your 
old school tie, then by now the 
black, dark grey, light grey and 
off-white version, that so often 
creates a natural break on the 
tiny screen, must be fixed in 
your mind. If not, an awful 
lot of creative energy has been 
wasted. 

For the Bangon television com- 
mercial was my first assignment 
as an advertising man. Finding 
life unrewarding as a film tech- 
nician, I joined the expanding 
television and films department 
of a large advertising agency and 
was given the Bangon commer- 
cial to handle. “Handling” a 
commercial is a long and involved 
technical process. 


Special lenses wanted 


It begins with an attempt to 
talk copywriters and artists out 
of conceptions that would require 
india-rubber lenses to put them 
on celluloid. It follows through 
with an attempt to persuade the 
film men that they are selling a 
product rather than making a 
new version of “Potemkin.” 

And it goes on like that up 
to the last stand, on the eve 
of transmission, the frantic 
attempt to get the client to l!et 
it go through, and be televised 
in its existing form, rather than 
insist on further alterations 
which could only result in a 
blank screen on “The Night.” 
All the processes of production 

are complicated and exacting 
They call for co-operation 
between a multitude of mutually 
incompatible people. But they 
assume a childish simplicity com- 


B. DOBSON 


pared with the hurdles to 
taken in the name of protocol. 

Everyone in the advertising 
business has a position in the 
scheme of things, and a set of 
functions. 

Nobody else is quite sure what 
the position is, or where the func- 
tions begin and end. 


Taking the territory 


And nobody is satisfied that the 
limits of their own functions are 
broad enough—there is always a 
piece of adjoining territory which 
might profitably be annexed 

This naturally makes everyone 
a little touchy. 

Bring in too many members 

of the agency at too early a 

stage, and the commercial is 

doomed. Leave out one key 
person at a later stage, and 
your own career is doomed. 

However, all these stages were 
passed, and the question of music 
came up. After seeing a rough 
cut of the film, the client spoke 
to the account executive, who 
spoke to the creative director, 
who spoke to the art supervisor 
(TV), and a message came 
through to me that the thing 
wanted a “lift,” such as only 
music could provide. 

I got on to the film production 
company, who got on to a com- 
poser. And some weeks later we 
were summoned to a West End 
music shop for a meeting and 
audition. 


Through the door 


Only a small group went from 
our agency—there cannot have 
been more than a dozen of us 
there. Inside the shop, we were 
taken through a green baize door 
up a hidden staircase. Upstairs 
was a warren of numbered doors. 


@ Continued on page 28 


| A brand that speaks for itself | 


This 
reaction” 


before” and ‘after™ 
was submitted by 


caeaes under the 
Robertson, of Orpington, 


f3eL/0 


heading of “Consumer 
Kent. The 


quality of the yoke speaks for itself 


_- al —_—_=_ re ii Es es 
gic es 26 Ss 

as 
a ee \ 
f es 
) % W% 4 
va Y ee % 
& 
ae 
a A 
es: 
ok | 
ks) a 
an | 
— 

og Pe 
me : 
s es | 
4 = : { 
a t 
e P : 
bop -~ 

ee fe v , 
Gar Ba : , / 
me: saz» = guar: we 

% aN : Ef 
iy Dr " y CRACKLE: 
= . q SE 4 \ \\ ry P or PA - PoOp/ a 
oS Tee tty tei / | 8 

i. - — 
: RSS SENSE ESN SSNS ee : 


DecemBer 16, 1955 ADVERTISER'S WEEKLY 


Employment is both high and full in Bradford. More than 
half the population is in work, which means that 149,340 


take substantial pay packets home each week 


Here are the main industries in which these wages are earned:— 


WOOL & WORSTED employing 46,000 The Yorkshire Observer is read by 31,848 
ploying 

ENGINEERING ° 6,550 people each morning. The Telegraph & Argus 

ELECTRICAL ENGINEERING 6,030 is bought by 126,167 people each evening . . . 


94-2%, of all the families in Bradford. 
VEHICLE MANUFACTURE 6,140 
BUILDING 5,550 Advertisers in these papers get full value 


for their money. No other papers have the 
TEXTILE FINISHING : 5,400 same intensive circulation or the same 
DISTRIBUTIVE TRADES 18,210 interest for Bradford readers. 


The Porkshire Observer 


Morning 51,848 


Telegraph s Argus 


_ Evening 126,167 
HALL INGS, BRADFORD 
TWO OF THE WESTMINSTER PRESS GROUP OF PROVINCIAL NEWSPAPERS 
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The Seasons 


Greetings 


from the 


YT DS WOR Tel 
SsOROU GE 
WE YS 

—the paper for 


PUTNEY 


ROEHAMPTON 
SOUTHFIELDS 
WANDSWORTH 
EARLSFIELD 


CLAPHAM JUNCTION 


Head Office 
144, WANDSWORTH HIGH STREET, S.W. 


Telephone: WANdyke 4226-7 


KRKRKRKE 


FTHERE is no need to tell you 
what Bangon is If you do 
not use it yourself, surely your 
wife does. And if the red, 
green, blue and yellow pack is 
not as familiar to you as your 
old school tie, then by now the 
black, dark grey, light grey and 
off-white version, that so often 
creates a natural break on the 
tiny screen, must be fixed in 
your mind. If not, an awful 
lot of creative energy has been 
wasted. 

For the Bangon television com- 
mercial was my first assignment 
as an advertising man. Finding 
life unrewarding as a film tech- 
nician, I joined the expanding 
television and films department 
of a large advertising agency and 
was given the Bangon commer- 
cial to handle. “Handling” a 
commercial is a long and involved 
technical process. 


Special lenses wanted 


It begins with an attempt to 
talk copywriters and artists out 
of conceptions that would require 
india-rubber lenses to put them 
on celluloid. It follows through 
with an attempt to persuade the 
film men that they are selling a 
product rather than making a 
new version of “Potemkin.” 

And it goes on like that up 
to the last stand, on the eve 
of transmission, the frantic 
attempt to get the client to let 
it go through, and be televised 
in us existing form rather than 
insist on further alterations 
which could only result in a 
blank screen on “The Night.” 
All the processes of production 

are complicated and exacting 
They call for co-operation 
between a multitude of mutually 
incompatible people. But they 
assume a childish simplicity com- 


By QUENTIN 
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v4 
How to give a lift to 


the TV commercial 


B. DOBSON 


pared with the hurdles to 
taken in the name of protocol. 

Everyone in the advertising 
business has a position in the 
scheme of things, and a set of 
functions. 

Nobody else is quite sure what 
the position is, or where the func- 
tions begin and end. 


Taking the territory 


And nobody is satisfied that the 
limits of their own functions are 
broad enough—there is always a 
piece of adjoining territory which 
might profitably be annexed 

This naturally makes everyone 
a little touchy. 

Bring in too many members 

of the agency at too early a 

Stage, and the commercial is 

doomed. Leave out one key 

person at a later stage, and 
your own career is doomed. 

However, all these stages were 
passed, and the question of music 
came up. After seeing a rough 
cut of the film, the client spoke 
to the account executive, who 
spoke to the creative director, 
who spoke to the art supervisor 
(TV), and a message came 
through to me that the thing 
wanted a “lift,” such as only 
music could provide. 

I got on to the film production 
company, who got on to a com- 
poser. And some weeks later we 
were summoned to a West End 
music shop for a meeting and 
audition 


Through the door 


Only a small group went from 
our agency—there cannot have 
been more than a dozen of us 
there. Inside the shop, we were 
taken through a green baize door 
up a hidden staircase. Upstairs 
was a warren of numbered doors. 


@ Continued on page 28 


A brand that speaks for itself 


This “before 
reaction 


and “after” cartoon under the heading of “Consumer 
was submitted by W. Robertson, of Orpington, Kent. 


The 


quality of the product speaks for itself 
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Employment is both high and full in Bradford. More than 
half the population is in work, which means that |49,340 
take substantial pay packets home each week. 


Here are the main industries in which these wages are earned:— 


WOOL & WORSTED employing 46,000 The Yorkshire Observer is read by 31,848 
ENGINEERING = 6,550 people each morning. The Telegraph & Argus 
ELECTRICAL ENGINEERING 6.030 is bought by 126,167 people each evening ... 


94-2°%, of all the families in Bradford. 
VEHICLE MANUFACTURE ° 6,140 


BUILDING a 5,550 Advertisers in these papers get full value 


for their money. No other papers have the 
TEXTILE FINISHING “3 5,400 same intensive circulation or the same 
DISTRIBUTIVE TRADES as 18,210 interest for Bradford readers. 


The Dorkshire Observer 


Morning 31,848 


Telegraph x Argus 


Evening 126,167 
HALL INGS, BRADFORD 


TWO OF THE WESTMINSTER PRESS GROUP OF PROVINCIAL NEWSPAPERS 
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a a had 
The old maestros knew 
it all the time 


Behind each, apparently, was a 
torture chamber. 

This must be where they ques- 
tion, discipline, and often liqui- 
date members of the Archer 
Street gang who have played for 
a blacklisted conductor, sung 
with insufficient accompaniment 
or otherwise defied the musicians’ 


, union. For as we passed each 


door, we heard screams, groans 
and yells. In some cases a piano 
was being brutally thumped by 
the inquisitors, obviously in a 
heavy handed effort to muffle the 
victims’ cries for help. 


One cell allotted 


This theory was borne out 
when we found the cell allotted 
to us. On the walls hung a stern 
admonition not to open the win- 
dow, and a warning that persons 
offending against this rule would 
not be allowed the use of rooms 
again. The representatives of the 
film company were there, and 
overflowing a stool in front of an 
ill-used looking upright piano sat 
a short, round, bald man with 
pebble glasses. 

For some minutes we settled 
down to the business of intro- 
ductions. When we had all got 
acquainted, and everyone had lit 
up a cigarette except the short, 
fat, bald man, who, with an 
obvious tendency to the cliché, 
had a cigar between his lips, a 
call for quiet rang out in the 
crowded cell. 

With some preliminary hand- 
washing gestures worthy of the 


Wigmore Hall, knuckle cracking, 
muted glissandos and, bathet- 
cally, a hearty spit, the genius got 
going, played for all he was 
worth, and sang about Bangon. 

It was a sweet song and gay. 
although the minor chords and 
reedy tenor, bringing echoes of 
the doomed fun fair of the 30's, 
lent it a nostalgic sadness. 

We thought of Mayfair in 
the days before we and our 
colleagues took over its man- 
sions ; of the days when a 
quarter of a million would buy 
a large, nation-wide campaign, 
and one and six a double 
Scotch. 

The melody came to a close, 
stop watches clicked and the users 
of them gave their approval of 
the timing. Through the haze of 
smoke that now made it almost 
impossible to see in the room, 
comments were made. 


Memories of childhood 


“Does it not remind me of 
something that has been done 
before?" asked a brash young 
copywriter 

“Yes, We Have No Bananas” 
queried a disembodied voice 
where the fog was thickest. 

“No, surely the Gilly Gilly 
song.” a third insisted 

“| think it is a straight lift from 
‘Top Hat’,” growled a soured 
story-board finisher. 

“It has always been a good 
tune,” said a still, small voice. 
“I think Palestrina was the first to 
put it on paper.” 


. Easy life ahead 


on the Moon 


Life is going to be much simpler for advertising photographers when 

they can establish themselves on the Moon. As Professor Halfermass 

has stressed (see page 12) the close praximity of light and dark areas 
on the satellite will make for rapid and cheap developing. 
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“ A ND there we was,” said 
the large red faced man in 
the busman’s greatcoat, “miles 
from anywhere, in a bloomin’ 
great six-whecler wot ‘ad 
broken down, snow up to our 
axles, an’ six cases of urgent 
medical supplies in the back.” 
He pushed his empty plate 
away and drew the huge cup 
of steaming tea towards him. 
“What did you do?” I asked. 
“Kerried ‘em,” he answered, 
“Me and Bert. we kerried ‘em— 
box-be-box.” He sipped his tea, 
then nodded towards me. “You, 
now.” he t hat ¢ you do 


for a livin’?” 


Big and tough 


The frank confessions of an 


pPhotographer’s assistant 


By GEORGE A. NICHOLLS 


question. I did not answer at 
once ; somehow I felt that things 
would not be the same after | 
had told them. 

“Blacksmith?” prompted Dave, 
the wiry garage mechanic who 
was sitting opposite me. 

“Piano remover?” asked Tod, 
the coalheaver, on my right. 

“Brewer's drayman?” suggested 
Bill, who sat opposite Tod. 

“N-no,” I faltered, examining 
my hitherto appetising apple 
dumpling with scrupulous care, 
“I'm a photographer's assistant.” 

When the silence grew un- 

bearable I raised my eyes and 
looked at my companions. 
Dave was gazing blindly out 
through the steamy window. 
Tod, always more emotional, 
was copiously sprinkling salt 
on to his gooseberry tart. Bill's 
scalding tea ran down his chin 
unheeded, until finally he 
lowered his cup with a shaking 
hand. 

“Wot ?” he whispered, “a big 


Poster commissioned by the G.P.O. By courtesy of the Pos 


bloke like you ” 


grapher 


“It's not a cissy 
“the 
of hard work in 
Bill 


defensively, 


“Oh,” said 
unto death H 
but he couldn't 
shook a little 
sweet The 
oppressive agai: 


“Wh-what do 


Chelsea for the 
about 
usual. Nobod 
was lucky in 
not follow fox 
dumpling now 
ably of pepper 
got into the stre 

Flo, the 
refunded my c! 
six pounds-odd 
tractedly left or 
I gave her b 
which I had 
pocket, 


Back in the q 
| moodily prepa 


an octa 


elpin a photo- 


job.” 1 said 


re’s quite a lot 


it 

looking sick 
tried to smile, 
ok at me. Tod 
1egar over his 
lence became 


you think of 
Cup?” I asked, 
e¢ higher than 
inswered, which 
iy because I do 
As my apple 
ted unaccount- 
eft it. How I 
I do not know 
ageress later 
ge out of the 
ch I had dis- 

* counter, and 

1 pepper pot 
d in my top 


t. lofty studio 
{ to scrub the 


¥ 
ad 2 


floor—my usual chore when there 
was nothing in the appointments 
book. As I worked, I expostu- 
lated to an imaginary Bill. 

“We are not an ordinary por- 
trait studio,” I began reasonably 
enough, dipping my brush in the 
water. “We do creative work 
advertising and so on.” I began 
scrubbing. “There's quite a lot 
of technical stuff to know, but 
you also have to do a lot of 
humping around.” Here | 
bumped my hand (I was scrub- 
bing fast) and began to lose my 
temper 


Emotional outburst 


“How would you like to carry 
a two kilowatt spotlight up four 
flights of stairs?” 1 demanded, 
sloshing water over the floor. 
“Or half a hundredweight of 
electronic flash?” “And,” I rose 
for more emphasis, “have to 
know about colour temperature 
as well?” I was shouting furi- 
ously and stamping. Chris, the 
studio boy, came upstairs eager 
to see the fight. He looked 
around for my adversary, then 
his face drained itself of colour 
and he disappeared abruptly 


@ Continued on page 32 


BE FIRST 


— P| 30 CY 
mies 
& 
at 
| : ee 
ey 
a 
ih oe > 
ie 
ah 
bach < 
a eae 
ame ee 
A: 
A 
- 
ee 
5: a ee 
a 
: We were in «2 smal! café just 
off the King’s PB { 1 Chelsea, 
. and it was lunch ime. ! always ) 
, eat there ‘ ; chea ; 
on F and en ; ar . © ot st 7 P q 
es; p and g 4 he omers j 
ee. “re io . . 
ae y ° e £ Ae ially 
cay he tah foot a i 
eee belies ( : t own ' 
ies team), bi ‘ a blue moon ' 
ee the oor ‘ tu to other 
ci thing d such an 
ry OCC aso a Pil th burly ong 
ae distance ¢ ked the above ee 
+ t 
*- 7 
Bye - ale oe ee : Bishi. ite 
fae oe ee Se ee Sa ane ee 
Pa ¢ " . Se 
apie be — 7 Poe eo 2 . 
oy Rev i Ba : 
Rie ~ f es Sts. 
9 = + Ps ‘ oe ‘ 
a : - f , ‘. Ce ee ae 
Sogee , . Lowen Bers. 
il ' ' . . _ —— Sen yah: Ae a 
*/ id 3 % =. a 
a1 <t . — i ca 
! . a y dis . 
Le : Christmas (reetings <a % &: 
a § - ; ; * ee = 
rs s y e S, ae A ; 
be : : 
. ae . : : 
" +s 2 
“a ‘ ‘ 
7 5 A 
ce age * = ; a 
ie : ‘ia 
zs A : eet Bg is 
Vici "= 3 ke 
a . \ al 
a . aa i oe aa F 
r : eae" See “9 ecte 
, % - £# ee, Ra me ae : * fa 
4 a -  Rpmeatata se 3 i B as 
: ‘ my of ye a re." if Z 
Et _— an ‘es ae Te eS! 
‘ * =e Sid, See te ae a 
ee: oe orc . : i: oN e's ji, re ae 
: on \ a a say 3 + eet ; eee Me 4 , te 
‘ eR 5 <M aia. Wer 
. : wD te. & bane * a te a e Rel ¢ 
nn: Mester Genera! ’ : 


DecemBer 16, 1955 ADVERTISER'S WEEKLY 


The Staff of the 


Advertisement Department of BBC Publications wish you 


a Merry Christmas and a Happy New Year 
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UUDNVOLLS AVANDAMET 1111) 


REYNOLDS 
NEWS 


. 


Sends 


ristmas 


cetings 
| its friends 
.c Offices of 


ertisers and 


\dvertising Agencies 


REYNOLDS 


NEWS eesses sac 


with its PLUS appeal means 
BIG returns for its 
advertisers throughout 1956 


F. JAMES, ADVERTISEMENT MANAGER, 
PIONEER HOUSI WICKLOW STREET LONDON, W.C1 


Decemper 16, 1955 
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g¢ Dream of a junior 3 
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below. I was st!! trying to get 
my foot out of the bucket when 
the studio extens phone rang. 

I knew it was J from our 


office below 


“Bow Street Po!ice Station,” I 


said into the mouthpiece, above 
the clatter of th ng bucket. 

“Please come wn, de-ar,” 
came Joan's so; ited voice. 

I whistled a |i: is I entered 
the office to hick squelching 
sound made by odden left 
foot. My boss og round in 
his chair. 

“A small, gu has come 
in,” he annou “You can 
do it. A hand ho'ding this bar 
of soap—close hite back- 
ground. Use + s hand.” 
(Carrie is the re! r.) 

Masterpiece of hand 

Bearing the s irefully, 1 
whistled my wa, uk to the 
studio, cleared u; mess and 
set up lamps, can and back- 
ground. This we my chance 
to show them } \o photo- 
graph a hand. £' pore, every 
crevice in the would be 


ad photographer 


¥ 
SS) 


shown; the soap itself would be 
rendered so beautifully that for 
years to come, head instructors at 
schools of photography all over 
the world would talk of this 
picture with bated breath. It 
would rate “Photograph of the 
Month” status in ADVERTISER'S 
WEEKLY and people would floek 
to buy the soap on account of 
my picture. Tons of it would be 
ordered and manufactured, giving 
employment to thousands. I was 
just accepting a knighthood when 
the ‘phone rang again. 

“Good afternoon,” I said, 
“British Railways at your ser- 
vice.” 

“Shut up,” said Joan, “Are you 
working? I can't hear your foot- 
steps.” 

“Like mad,” | protested, des- 
troying with my free hand a small 
cobweb which had appeared be- 
tween the soap and the white 
paper on which it stood. 

“Well, stop,” ordered Joan, 
“It's all different now. They want 
a big set-up with a Red Indian 
holding the soap, and wigwams 


@ Continued on page 44 


{ Arabian nightly research job 


Captioned “Eeny, meeny. miny, Mo .. .,” 


this cartoon was submitted 


under the heading of “Random sampling.” by K. Bartlam, of Tetten- 
hall, Staffs. 
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we of The Star Advertisement 


XC 
Gd 


With the approach of the Christmas 


=F 


Department would like to send you all 
our warmest greetings and good wishes 
for a Happy Christmas and Good Fortune 


Dear Friends, 
in the New Year. 


season, 
Gord hick San 
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BEAL VRE BVRBKLVBL AS 
A hectic night at the 
ad photographers 


in the background, in ful! colour. 


A man is 


the picture 
| had 1st 


when the 


Sequence of c 


Tr ere 
boy, a 
tweedy 
hound 
had 
painter had 
huge back 
igloos x t 
to the tele; 
verted ae 
After anoth« 


sion he had pu 


made then 


peacocks ang 


he had turned 
upside down and 


ing to himself 


All was re 


down to te'l 
passing on t 
man in a 
two swords 
earth 


coming 
scenery and will you 
the floor quickly as 


nodels began 


paint the 
» scrub 
be in 


the floor 
ippear 


nome 


g ¢ nese 
nd a 
x Afghan 


nezes 


) and 
lised 
ther 
ng 

e talk 


went 
office, 

all dark 
Carrying 
how on 
artistic 
‘yange the 


depicting a 


misty Scottish glen, I entered the 
office. 

Joan was consulting her famous 
book. Upon information con- 
tained in that smal! black volume 
she has obtained the unique 
reputation which she possesses 
of being able to obtain anything 
for a photograph, from a microbe 
to an elephant, in a matter of 
minutes. 

“I want a sheikh,” Joan said 
aloud. 

“Look under ‘G’ for ‘Garden 
of Allah’,” I suggested. But 
she was already dialling—her 
book open at “N” for “Nights, 
1001 of.” As her finger spun she 
said, “Washed the floor ?” 

“Yep,” I answered 

“Pity.” She made a gesture as 
of scattering something. “Sand 
now—all over it.” 

Before I could protest she was 
shrugging at me and speaking 
into the receiver, “Hassan! How 
are you, my de-ar ?” 

So it went on. 

The sand was scattered, the 
backcloth torn up to make Arab 
tents, and I hung by my toes 
from the roof truss to. shake the 
Arab’s filmy head-dress during 
the exposures for effect, wishing 


that B could see me. Picture 
after picture was taken, in 
colour, of the hero holding the 
soap. 

Then the client arrived, apolo- 
gctic but keen 

“Over dinne he suggested 
brightly 1 had an idea l 
rather though uld try some 
thing in the marine line—green 
lights, seaweed iving, large 
plaster fi ht 

“And ! ' 1 “a mer- 
maid holding t ap.” 

He swung ne, beaming 
“Of course ' B iant !” My 
boss banged th slide into 
the camera w 1 face like 
thunder, | I climbed 
obediently to my roof 
truss 

We would ha ! 
maid idea that 1 
no one could 
would have c *Mermaid” 
in her book tter of fact 
it was und a” for 


e the mer- 
except that 
vhere Joan 
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“Miranda.” 

Some weeks later | was scrub- 
bing the floor when the ‘phone 
rang. 

“National Fire Service,” | said 

“Grow up, darling,” said Joan. 
“The soap advertisement is out 
if you want to see it.” 


The final result 


I sauntered carelessly 
stairs, three at a time. On. the 
desk was an Open magazine 
There was the advertisement, in 
plain black and white, with the 
sheikh and the background all 
cut away. Nothing showed 
except—a hand, holding a bar of 
soap. 

Pretending that I did not care, 
I walked slowly to the door 
Joan was busy on the telephone 

“Four negro laundresses,” she 
was saying, “about four foot 
three, and they MUST be able to 
smoke—.” 


down- 


Flome. Flomo, Flomo.. . 


WASH ish is a 
was} 
The clothes a and the 
grime ther 
And the 
there goes 
All these r 
also an ab 
But where th 
is exultatior 
For hands wt th white ; 
Clothes wi th white : 
Colours bright th bright ; 


th which 
h-day and 


ymo”™ there 


4 
~ 
— 


GEORGE 


STRAND 


MURRAY 
BRETTENHAM HOUSE 


And wash-time shorter ? 
longer ? ... Shorter! 
Nothing but “Flomo” 
washing water ! 
“Flomo” has the 

glory ! 
So ends my story 
Yes 


in your 


Surpassing 


This piece of copy in the style 
of Gertrude Stein was sub- 
mitted by Miss E. Cull, of 
Ilford, Essex. 


ime once more 
brings the old, 
old wish of a 


> Merry Christmas 
. and a 


Happy New Year 


to our friends 
old and new 


(ADVERTISING) LTD. 
LANCASTER PLACE 
LONDON W.C.2 
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Seasonal Greetings 


THE YORKSHIRE POST 


THE YORKSHIRE EVENING POST 


THE YORKSHIRE CONSERVATIVE NEWSPAPER CO, LTD. LEEDS |. TEL. 32701 
LONDON OFFICE: 171, FLEET STREET, E.C 4 TELEPHONE: FLE 9693 
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000,000* Christmas Shoppers 


to 16,000,000 people in over 400 towns of Great Britain and Ireland 
Allen & Sons Ltd., 7, Buckingham Palace Gardens, London, S.W.1 
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All the world’s a screen and 


the ad men merely— 


w taking you to 

1ijilsham 

re for a pef- 

yrmance Romeo and 
Julict.’ 

cameras 

nfolding the 

mn cyes. 
e comes the 


enough of 
Take the 
luliet about 
o boldly, 
com- 
Tis time for 
“puff,” and 
he who first 
inh.” 


more 


Flush of youth 
voat is this sad 
now drags the 
} our wonder- 
aiden, cast in 
» of brilliant 
ught and pale 
Her mother, 
dignified micn, 
cause of this 


i couc! 
i lady oft 
inquires the 
d stress 
Mother : 

what is it?” 

Freda: “Oh, mother, I'm so 
unhappy Tony says that he 
does not want to see me again.” 

Sniff, sniff . dabs eye with 
handkerchief. 

Mother: “Tony? But why’ 

Freda: “He would not tell 
me. But I had noticed for some 
time that he would not hold me 
in his arms. He has, in fact, 
been ever so distant with me 
ever so.” 

Mother: “I wonder. Look, 
darling, I have been meaning for 
some time to mention this to you 
Clever girls combat your little 
problem with Sunshine Soap. Ik 
leaves one fragrant and brings 
out the full charm of woman- 
hood And it is so entirely 
wonderful for the complexion. 
Utterly so.” 

The scene fades out 
Music. Soft, flowing music 
And now we see a remarkably 
handsome man dancing with 
Freda. In the background are 
other dancers 
Young Man: 

looking more bewitching 

ever to-night. What is 


pon a 


“Freda, darling, 


7 


“Freda, you are 
than 
the 


By 


secret of 
charm ?” 


KENNETH 


your held 


loreign t 


maddening 


Freda : “Oh, Tony.” To Ind 


Exit the dancers. 


are trar 


Bring on the pack, this Sun say “fla 


shine Soap will have our whack 
the name so 
displayed. What impact ! 
message 
to countless 
Hurrah ! 
degree of retention of the sales 
But now our eyes are 


See 
noble 
thrill 
hearts. 


message. 


land 1 
waters sure 
orgy of des! 
Starvat 
Povert 
Death 
grim efficie: 
tator’s we 


prominently 
This 
bring a 
love-starved 
for a_ high 


must 


A. McK ENNA 


How well he speaks. This 
college boy full knows his ploy. 

Flash ! 

“Do you realise that you can 
make a rich, fruit cake in three 
minutes flat by using Quickcak 
—The Wonder Mix’? Cast aside 
that recipe book and get a 
packet of Quickcak to-morrow 
from your grocer. Quickcak is 
the quick, easy way to your 
man's heart. 

“And the children will demand 
more.” 


@ Continued on page 4! 


s Strange and 
ded land we 
fore you can 
tuning. The 
entless flood 

forward in an 


scythe with 
the commen- 
ice drones on. 


This sequence of cartoon pictures illustrates the sort of 
on the new medium must be prepared 
deeply studied . . 


The power of the 


of Baron's Court 


( learl } 


London 


~ 


iclevision commercial 


thing for which advertising men working hard 
the whole subject of motivation research must be 


. along with the volumes now pouring from the publishers purporting to explain what 
motivation research is and where the writers obtain the language they use 


by Gerald O'Connell 


This cartoon was submitted 
W.14, under the heading “Consumer reaction.” 
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Solicited Testimonial in the 
interest of finding out the FACTS. 


tank JOE 


S 
op et cr 
VES ize 


ib es The Velvet Crepe Paper Company came to us with 
Lt = a problem ; the age-old problem — how to make friends 
= and influence people! They wanted to make more 
Yd == retailer friends use “ Velvet’ Displays to influence 
sales. 
rae — ‘*Here’’ said the Sales Manager ‘“‘is a parcel of 
bef ===) assorted merchandise. It is, in total quantity, an 
> . average retail purchase of three different products. 
et == I want a display unit to serve as an outer which will 
contain all these, packed ready to open up asa display."’ 


We evolved the Merchandising Unit shown in the 
picture. And did it do the job? 


Listen to Mr. Johnstone, Sales Manager of **Velvet”’. 
‘* The first 3,000 of these Merchandising Units, com- 
plete with contents, were sold out in three weeks by 
‘* Velvet ’’ Salesmen assisted by mailing shots sent to 
wholesalers and retailers. As our prepacked offer is still 
open for some weeks we want at least as many again”’. 


‘* Undoubtedly this Merchandising Unit is proving 
one of the greatest point-of-sale successes we have ever 
handled. To have obtained a distribution of this quan- 
tity of displayed products in so short a time is a very 
considerable triumph "’. 


PROBLEM... SOLUTION... RESULTS! 
That's our programme. Care to join? Well all you 
have to do is ring EUSTON 5351. 


LEON GOODMAN DISPLAYS LTD 


119-125 WHITFIELD STREET, LONDON, W.1 EUSTON 5351 
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Read in the homes of every hamlet, village, 


town and city throughout the whole of the 
important industrial and commercial territory 


elfast Celegraph 


Head Otte - ROYAL AVENUE, BELFAST 
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w% When the commercials 


tT 
NA 


How cleverly the sleek blonde 
manipulates the pack. Con- 
gratulations to the art department 
of the Okay Advertising agency. 
That's a clean, attractive, design. 
“Take a memo, Miss Russell. 
With reference yours of the.... 
In my opinion, Gill Sans is the 
answer.” 

Quickcak displayed by a siren 
in satin. This lady has high 
appeal and cye appeal. 

“Rather fetching, old man. 
Reminds me of a filly 1 used 
to date in Tooting Beck. Name 
of Sylvia.” 

“Turn it off, Fred. I can't 
stand these commercials.” 

“Nonsense, Amy, you re 
jealous.” 

Electrons flashing through five 
million valves, from anode to 
cathode in a never-ending stream. 
“Get a move on, there's lots of 
work to be done.” 

“Damn these resistors, they get 
me down.” 

“Hi! I'm caught in a con- 
denser. Let me out, let me 
out !” 


“Quiet! Here's the big show 
of the week Lovelies on 
Parade.” 


yz really get going ¢& 


A dozen beauties invade the 
screen 

What pulchritude ! 

Sleckly, they move into a well- 
practised routine. They are 
good, they should be, with 20 
nicker 1 week in the pay packet. 


l like that one third from 
the left, Fred,” 

“She's a bit of all right.” 

Switch to the BBC, Fred. 
Who wants to see a lot of 
stupid young girls prancing 
around. Fair makes me sick.” 


Enter the comic 


Bring on the funny man: “As 
I was coming to the theatre to- 
night, | met a fellow who 

Well, well, here we have a man 
brandishing a toothbrush. Now 
he has been joined by a woman 
holding a tube of Truclean tooth- 
paste. He tells us that our teeth 
are constantly being attacked by 
ataric acid—the fundamental 
cause of teeth decay. But there 
is no need for us to worry, for 
Truclean toothpaste effectively 
banishes ataric acid. Further 
more, Truclean is the only tooth- 


— “ter”, 
’ Of the ee 


EONS 


paste sold in a dozen different: 
tasting preparations, including 
peach, plum and apricot. 


Let’s have a jingle: 
“Truclean toothpaste twice a 
day, 
“Truclean toothpaste fights 
decay, 
“Get a tube straight away, 
“Truclean toothpaste wins 
the day.” 
The show is over. 


Getting really rough 


Yet wait, an outside broadcast 
demands our attention—extra 
item. “Straight over to Hunsiett 
Hall, my friends, where Jeremy 
Philpotts is waiting to give us a 
commentary on the final bouts of 
an all-in wrestling contest.” 

“Can ‘Joe the Mangler’ beat 
the daylights out of Two-Ton 

Tony? Shining bodies stripped 

for action A shrewd kick to 


the bread basket Go on, Joe 
you're doing fine Bash his 
head on the mat Tear him 


apart. 


“Sorry, chum. Got to play 
it realistic like Give the cus- 
tomer's their money's worth 


What's this’ 


The dapper young man in the 
hacking jacket is offering a 
cigarette to a lady friend! 
“Sportsmen” cigarettes are 
smoked by sportsmen every- 
where. Due to a mixture of 

“Turn off the tele, Fred. 
Fancy a fag. These Nonesuch 
are just the job.” 


Another “plug 


re ee 
veleleee oe ep @ 8 
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Joan Beales and Vicky Fisher 
along with their colleagues of 
FRANK C. EYLES & CO. 


look forward to another 


(and thank the chief for this space to play in.) 


ADVERTISER'S WEEKLY 


... and soto 
bedde... 


O White Hall, and did 

pass in the street a com- 
mon fellow having on a frilled 
shirt, mighty white, and turning 
ot my head as he passed did espy 
it to be of a whiteness exceeding 
mine own, which did vex me 
mightily 

So home, and my poor wife 
a-washing of the clothes, but she 
in exceeding great content do be 
using SLUDGE, a _ curious 
powder of wondrous effect that 
all conditions of persons do be 
remarking upon. She did stir up 
the suds, mighty frothy, and very 
little of toil, and | did remark 
upon the exceeding whiteness of 
her hands withal. 

And she in a trice did pluck 
forth from the water my fine new 
shirt, looking as if but lately 
purchased, and of a whiteness so 
passing remarkable that I think 
| have never seen the like of it 
in my life nor ever like to see 
again o 
Copy for a detergent in the 
style of Samuel Pepys . . . sub- 
mitted by ema Griffin, of Lon- 

N.2. 
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happy creative year, 
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Acme of Enfield 

wish all their friends a 

Happy Christmas 
and a 


Prosperous New Year 


QO 


SHOWCARD & SIGN CO. LTD. 


violton St., London, W.1. Tel: Grosvenor 7458 


CMI 


" ‘ Paragon Wks., Enfield, Middx. Tel: noward 1661 
n Bidgs., James Watt St., B’ham. Tel: Central 232¢ 
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With all Best 
a 


THE 


STATISTICAL 
REVIEW 


The only publication in the 

world which shows the amounts 

spent on press advertising by 

each of the National Advertisers 

month by month and year by 
year. 


Wishes 


Watch your Competitor 
He is watching youl! 


LEGION 


PUBLISHING CO. LTD. 
FIELD HOUSE, BREAMS BUILDINGS, E.C.4 


Telephone No. Holborn 8977 


Current Subscription—Ftve Guineas Per Year 
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and a story < Malvina now on 
location w \ in “Prairie 
Passion F! our latest 
Multiprismas pic. 

1 have ca these, and 
hope to have them here in 
London insid k 

Cor urs, 
Raff \. McFlanagan 


Leslie Newbold, advertising 
manager of the Mayfair Agri- 
cultural Maci:inery Co. Ltd., to 
the publicity officer of Western 


Hemisphere (': Productions 
Dear Mr. M«¢ n, 

Many tha your letter 
and the trou are taking 
to secure p hs and de- 
tails of Miss M : Marzipan 
and her “Ma 

We sha ng forward 
to hearing { 

Yours tf lly, 
l W. Newbold. 
The Publicit: Officer of 

Western Hemtphere (UK) 

Productions ['¢. to Leslie 

de W. Newbold, advertising 

manager of (h. Mayfair Agri- 
cultural Machinc-y Co. Ltd. 
Dear Mr. de W vbold, 

I received photographs 
and type sir mail this 
morning and erely hope that 
you will find them to your 
liking. 

may I se Western 
Hemisphere eciation of 
your interest. R issured that 


Decemper 16, 1955 


RVCRBLCRVRBSALCALARS 
It's a dog’s life... = 


choosing cheesecake 


o 
ye 


always be willing to 
answer any further queries you 
may send to this office. 
Cordially yours, 
Rafferty K. McFlanagan. 


Leslie de W. Newbold, adver- 
tising manager of the Mayfair 
Agricultural Machinery Co., 
Ltd., to Charles Cronshaw. 

Dear Charles, 

I am enclosing with this letter 
a copy of the current issue of 
the Mayfair Courier. You will 
notice the attractive front cover 
showing Malvina Marzipan 
cuddling her pet mastiff 

The managing director does 
not normally approve of 
“cheesecake” for its own sake in 


1 shall 


our house magazine but, as I 
pointed out to him, we could 
scarcely refrain from using it 


after the trouble Western Hemi- 
sphere had taken. But if the 
unfortunate mistake of our con- 
fusing a domestic animal with 
our own Mayfair “Mastiff” com 
bined harvester ever leaked out, 
we should, I fear, be the laughing 
stock of the entire industry. 


I am not, of course, blaming 
you, my dear fellow It was 
simply a misunderstanding. But 
I would ask you to see that this 
matter goes no further 

Regards, 
L. de W. Newbold. 

P.S.—if you want any more 
copies, please let me know as 
soon as you can. Our stocks are 
rapidly diminishing. 


G2eeeee 


How to boost circulations 


Under the heading, “Class A readership,” this penetrating cartoon 
has been submitted by B. Marsh, of Birmingham, who is with Rvlee 
(Advertising) Lid. Research shows such readers are careful spenders. 


- NN ee EEEEEEEoEEEeEeEeEeEeEeEeEeeerrre i — 1 
~ , 
. “3 ~ ee 
acme : YS a 
| y ee 
‘e : i 
ce s | 
‘en * t 
a 4 4 
_ 3 oa 
2 ¥ Mn ag 
; 4 ar y 7 : 
oF — —_— $— $_ $_$_$_=_$_ _ === . 
Bs. 
be m, i} : 
ees | __ a ; 
= | es | 
- an ? 
7 x ) 
ee == A Ps 
Al a} J ee —_ J ee > a iz 
il Z S S92 A 
re ia Ls - HW 6, ai 
—_ ‘ WR 3) 
e 4 a 


DecemBer 16, ‘ ADVERTISER'S WEEKLY 


NATIONAL SOLUS SITES LIMITED 


Wish you a 


HAPPY CHRISTMAS 
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Acme of Enfield 


wish all their friends a 


Happy Christmas 


and a 


Prosperous New Year 


ACME SHOWCARD & SIGN CO. LTD. 
1 Molton St., London, W.1. Tel: Grosvenor 7458 
Paragon Wks., Enfield, Middx. Tel: howard 1661 


Jarnes Watt St., B’ham. Tel: Central 232¢ 
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With all Best 
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THE 


STATISTICAL 
REVIEW 


The only publication in the 

world which shows the amounts 

spent on press advertising by 

each of the National Advertisers 

month by month and year by 
year. 


Wishes 


Watch your Competitor 
He is watching youl 
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g Its a dog’s life... g 
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and a story on Ma 
locati n with us 
Passion Flow 
Multip pic. 

I have cabl. these, and 
hope to hav m here in 
London insid k. 

Cord urs, 
Rafferty K. McFlanagan 


vina now on 
in “Prairie 
our latest 
rismasc 


Leslie Newbold, advertising 
manager of the Mayfair Agri- 
cultural Maciisery Co. Ltd., to 
the publicity oficer of Western 
Hemisphere (>) Productions 


Dear Mr 


Many 
and the 


Mc! Lan, 

than} your letter 
are taking 
hs and de- 
a Marzipan 


ng forward 
to hearing f: 
Yours f illy, 
I W. Newbold. 
The Publicit: Officer of 
Western Hemivphere (UK) 
Productions it¢.. to Leslie 
de W. Newbold, advertising 
manager of (bh. Mayfair Agri- 
cultural Machincry Co, Ltd. 
Dear Mr. de vbold, 
received photographs 
and type air mail this 
morning and erely hope that 
you will find them to your 
iiking. 
widy I 
Hemisphere's 
your interest. R 


sise Western 
preciation of 
st assured that 


choosing cheesecake 


% 
¥ 


1 shall always be willing to 

answer any further queries you 

may send to this office. 
Cordially yours, 
Rafferty K. McFlanagan. 


Leslie de W. Newbold, adver- 
tising manager of the Mayfair 
Agricultural Machinery Co., 
Ltd., to Charles Cronshaw. 

Dear Charles, 

I am enclosing with this letter 
a copy of the current issue of 
the Mayfair Courier. You will 
notice the attractive front cover 
showing Malvina Marzipan 
cuddling her pet mastiff. 


The managing director does 
not normally approve of 
“cheesecake” for its own sake in 
our house magazine but, as I © 
pointed out to him, we could 
scarcely refrain from using it 
after the trouble Western Hemi- 
sphere had taken. But if the 
unfortunate mistake of our con- 
fusing a domestic animal with 
our own Mayfair “Mastiff” com- 
bined harvester ever leaked out. 
we should, I fear, be the laughing 
stock of the entire industry. 


I am not, of course, blaming 
you, my dear fellow. It was 
simply a misunderstanding. But 
I would ask you to see that this 
matter goes no further. 

Regards, 
L. de W. Newbold. 

P.S.—lf you want any more 
copies, please let me know as 
soon as you can. Our stocks are 
rapidly diminishing. 
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How to boost circulations 


Under the heading, “Class A readership,” this penetrating cartoon 


has been submitted 


hy B. Marsh, of Birmingham, who is with Rylee 


(Advertising) Lid. Research shows such readers are careful spenders. 
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How to put glamour 


To All 


Advertising Agents 


x 
id 
z 
Zz 
z into conerete 
WE EXTEND the old time wish in wa 

By PETER BOALCH 


appreciation of your support and 


WA 


i 
bold songs, p 


nd goodwill 


of th h Ippy relations existing Coma IM hat riotous stockings in Petticoat Lane. I am 
< time < riment. too usually to be found sitting on the 
between us, much hard women and pavement somewhere in the 


Metropolis, clutching a bundle of 


: chalks, displaying a_ beautiful 
is Upon US Back come hand-lettered notice in Gill extra 
_ the slap nostalgic saying “All me own werk.” 
J. i ROBSON & SON LTD. memories rtain other . 
Christmas formed an Services not required 
) ; 8 . integral part magnificent 
sO I LEET STREET, LONDON > ort T You will have gathered from 
machinery well-known , aitecd : : . 
; ‘ his state of affairs that we are 
advertising otf the no longer engaged or wanted by 
Strand, B i Bramble the advertising profession The 
| was a ficial circles ‘tragedy came to pass due to the 
) ’ he ‘ arrival during the first week of 
, j O W as the ser tor, having . . gE 
j & ) BACHEL RS ALK, ~ ny .-RAI type December, two years ago, of a 
DUBLIN who could ine much Sea ‘aiertin 2 sew Preach 
hetter th draw one. ing to advertise a new rencn 
nd a wt student perfume, and the other a con 
awing crete product for road surfacing 


wh wi : dr 
1Ormo the studio As is usual in small agencies, 
wa the studio was kept well in- 
formed of developments by the 


}ACK ROBSON Managing Director 


The fightiey three vivacious, charming members 
——= —— of the so-called confidential 
Om the staff |} three very secretarial staff (if only their 
, bby Clark bosses knew !). 

a produc er (all pro Then the storm broke. Blackitt 
— -_—— — duction 7 ire Nobby ind Bramble had accepted the 
Clarks), Johr the space new clients and would produce 
buver and J es the copy press campaigns for both: the 
writer I ve had fought first advertisements to appear 

ind scr t wav out of slightly before Christmas! 
any a n date Three weeks three short 


{ © 


h Our f s still as weeks to get copy written, visuals, 

Z t strong. alt jobs are layouts, blocks and proofs sorted 
somewhat Nobby isa out! 

Wi S a S bus condu » has signed The normal orderly state 


om or i Jack sells e Continued on page 48 
‘4 ee 
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the product 


MAYFAIR ADVERTISING LTD 
THURLOE PLACE, LONDON, S.W.?7 
Kensington 62/6 (4 lines) 


18 


He rising men heen thoroughly downcast by an 
‘ from the “ultimate consumer it is therefore 
x € m reacting differently The cartoon was sub 


» “Consumer reaction” by 
London, E.2 
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& reekgy oe Pg ue new medium, Mr. McGivern. 
Gieperse shu to We are retrenching before the 
BOAT LONI WOOBOBIECOCEEOBBOBBOEEB IEE | colour bac ie” 
Pe) . Ace it nicians 
a x What picture is é | ‘h d 
z ze the giant sh at shook the e anger 
. «& world of p vertising We 
$ | of that f ide gathered ° t 
e & ound ou ning pools e@X1S ~ a 
$ © | and talked disaster in 
- . $ hushed tor d th is i 
e Machinery Market 2 - Sas Gheve & ae conse & 
é ry . We have ‘ ired the day not facing up to it. Sooner 
i TRADES INDEX Be | loots bane veil tock tae oe eee Ree eee 
Fy @ | would bu k at an ad- sumers will break out and the 
ba $ vertise > going to leaders of it may well be the 
5 my , turn into Wa ns, we are people you use on posters, in 
‘ i\ / é sunk press advertising, on films, and 
é VY | « This t : read. ym television. Why wait unti! 
é b. © . ' the agencies go in fla 4 
4 2 Sox V il be de- s > a up in mes. 
4 i | \ : arene b masdins P Bee say what Why not find a quiet pitch and 
© § tod think of sroducts. And start selling right away? 
ss : neste , - 4) sherp + | some p b not like the 
® send Greetings to Friends—everywhere! — @ \ some probably donot like t 
‘ things. Naked tragedy lies ahead. ; 
% o / € ‘ worst happens. Baths in cham 
RAM AD DAPABBHADAAS BADE PEDPBBRBEEPBBBDBAR EAE EE Stressing the opposite pagne are out. Some of us have 
cut down on our dog's caviare 
Sportsmen with teeth like Ome worried cad has even forced 
' — - n » his wife to wear her mink a 
Fese Fe Te ewe we black dice may be grinning int 
z meteen | television cameras and jeering at second time 
The Christian Gerald the usclessnes f Fang Lustre Already I have my eye on a 
4 toothpaste. Titled beauties may nice pitch for shoelace selling in 
Wishes its reveal that their flawless Oxford Street. Mind you, they 
‘ scratchers are not due to Nail- wil] be the new glamour shoe 
Advertisers bliss but to vigorous scrubbing laces that are sweeping Mayfair 
with carbolic. Singers may de- The pontiff of the BBC television 
A Bappy Christmas 3 | clare that their top notes sounded interviewing staff uses nothing 
3 | like a bosun’s whistle until they else. In fact, he has written 
and a Prosperous § laid off smoking Nicogasps “Since wearing —,” but dear me, 
- Worse still, some racing what am I dreaming up . 
New Yrar | motorist might blow the gatt This letter is just to assure you, 
4 Western Esplanade, Portsiade, about the amazing new additive Mr. McGivern, that if you have 
Sussex in “Whizz” petrol. It is ginger- your worries about this new 
:* 167 Queen Victoria Street, E.C.4 | beer, of course, but how many medium, so have we. 
RP ejessop L!* Antists Agonts Cen 3624 know ? 


Yours visually, 
Above all, Mr. McGivern, the “Spot On.” 


36 Grier Lane E.C.4 
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_ and females ral hundreds of them) main 
taining BUSY MAR t year round, all over 
the country an f the rest of the world, 


toos' 


So. to the many advertising agents, manufac 


turers and distributor wil sHom we have enjoyed 
working in 19¢¢, we send the old, old wish a 


Happy Christmas and a prosperous New Year. 


SIMMOND POSTAL PUBLICITY LTD. 
82 - 84 Peckham Rye, London, S.E.15. 
Telephone: New Cross 0331/3. 


BUSY MALES 11, 
| ca 
lo >} p= 


and 


~NEW YEAR 
GREETINGS 


TO YOU ALL 


HARPER & CO. 
3 LLOYDS AVENUE 


LONDON, E.C.3 


Y Technical articles cf real interest to engin- 


eers and executives appear regularly in 


Mechanical World. If your products appeal 


to the Engineering Industry, send for free 
specimen copy and rate card. 


Mechanical World 


— AND ENGINEERING RECORD 


Published monthly in London and Manchester 
Emmott & Co. Ltd. 31 King Street West, Manchester 3 
London Office: 50 Temple Chambers, Temple Avenue. E.C.4 


N 


MW 


FIFE ASSOCIATED NEWSPAPERS 
“ 42,946 on ieee 


DUNFERMLINE 
PRESS A.B.C. WEEKLY PRESS 


ONE BLOCK, ONE ACCOUNT, ONE RATE, ONE ORDER 


35 KIRKWYND, KIRKCALDY 


LONDON AGENTS: EDWIN GREENWOOD LTD. 
231-2 STRAND, W.C.2 CITY 5906 
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When the ad men go 


home—work begins 


'y BRIAN BRAITHWAITE 


 SRRRRRE 


Ama ————__... ___ 


HE last r of the agency, his hands washed of the 
te ‘ door gently behind him and walked into the 
bu Ma The last telephone had rung, the last block 
been orders ist space bought, the last client pacified and the 
last ac anit e had wiped his brow with a silk handkerc hief. 
The bus ver and a twilight hush settled over the contem- 
porary off »wnée, Wheele and Pinion Ltd. 
/t was 4 
( NE h there was a guson). He now spent only an 
stirrir » gloom as a hour a day at the office and was 


to be seen for the rest of the time 
seated nonchalantly in “The Hole 
in the Wall” sipping gin and 
Moussec through a cheese straw 


telephone 
large mo 
ing direct 


» ring. The 
| the manag- 
stroked his 


whisker, w it the trim Stepping over the exotic cat- 
be-sweatered e to whom skin in front of Fumble’s desk, 
he had be tating and Mouser produced a large piece 
picked up ‘iver. The of art-work, a handful of space 
night's work begun at schedules, a 50-page report and 
Fumble, M: and Tickle- 4n eight-foot scale model of the 
mouse. Tunlop cheese factory 
“Hello! ¥ is Fumble Bit of publicity 
squeaking. W 1 course we a 
want our new account to “A few ideas I knocked up 
use the cinen Wwe are pre- over the weekend,” he said with 
paring a spe n in Cine- a yawn. “Oh, and I have 
mousescope ' ting special arranged a bit of publicity for 
theme mu by Mouse next year’s Venice Film Festival. 
witch We get Diana Dormouse to ride 
‘Right. G through Venice in a gorgonzola 
Fumbl down the tele wearing a camembert bikini.” 
phone and fi in imaginary As Fumble thumbed through 
piece of che his immacu the mass of papers a silence fell, 
late jacke broken only by the groans from 
the next office where Charlie 
The bericht one Cheesepare, the agency’s space 
———— buyer, was recovering from a 
The d ind into the heavy lunch at the Grosvenor 
yom bu 1 icl Mouser, Mouse 
¢ brig the agency “This is brilliant stuff, Mike,” 
he had le for cap said Fumble at last “We will 
turing inlop cheese start off the whole campaign with 
accoun is and Fer- @ Continued on page 60 


drawn by David Millington—re 
sphere of a modern agency 
get down to it while advertising men are at play 


Ti OE Ne en ized and veais Now 
well the STVié 
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P rogress.. 


Advertising space sold in The Queen during 


Coronation year was a posi war record 


BUT 


1954 shows 20°75°/, plus 
1955 shows 36%, plus 


THE QUEEN 


LARGEST CIRCULATION IN ITS FIELD 
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Even the mice find 
Christmas Cheer | Y the going rough 


KRRRRE 


The Yarmouth coach was leaving Town. W 


ae 

4 i) = It was so loaded inside and out that not 1 colour spread in Mickey Mouse patter of tiny feet as the staff 

% = one passenger could be carried. Even Weekly and then cheese spreads bustled about their business. 

%, s the box seat and roof were piled with in Mouse j itiful, Good Even old Ticklemouse, who 
presents higher than the coachman’s M ousekee ping 1 Mousewife. liked to have his paw in every 
ead. Baskets, turkeys, fish, hares, We will foll it up with a account, was so rushed and be- 
rabbits, pheasants, partridges and oyster direct mouse aign—a free wildered he did not know 
barrels not only filled the inside from sample to eve mouschold in whether it was Wensleydale or 
floor to roof but hung all round the the country.” Thursleydale. His __ particular 
yach, under the floor-board and behind Some 30 es later the assignment this time had been a 
the dickey ; such a collection of good agency was iproar. The matter of three hours’ research 
hings is not often to be seen at one studio was we out new ideas at the British Mouseum for a 
glance, by the doze iblicity boys series of advertisements on 
From an old copy of the Belfast News-Letter) had signed mous French “Cheese through the ages. 

actress M t e to sponsor The decision had been taken 

the produc the whole of by Michael Mouser to introduce 

the cast of 1 isetrap” were a Competition into the early ad- 

under ci testimonials Vertising. With the slogan “Do 

We wish all our Advertisers and ind a test n was under hme ® J ~ _— fe. B 

their Agents a Merry Christmas 1 ge ee tee mon sult, jeans a bathing mouse 

and a Prosperous ew Dear. . ’ . contest for the mouse with the 

” » ° # _ Successful sentative loveliest whiskers Helping 
During of activity a Mouser on this project was P 

large lin y up outside Stilton-Jones, the smooth publi- 

B It t N L tt the agenc f or. Out of city mouse who had been in the 

e as ews- e er it hopped culate figure game for 20 years without getting 
of none othe io J. Mortimer caught. He had learned early on 

Esid. 1737. More than a newspaper—an institution. Cheesemit popular and to keep his trap shut. 

successf tative of I fh 

Donegall Street, Belfast. 85 Fleet Street, London. Whisker's A Wearing Lap & Sener 
S cen ; gs Danish blue It was also a Stilton-Jones idea 
. owe rt a ind catskin to organise a giant motor race 
es | chukka 7 semble — at Silverstone to be called the 
made comple ilacca CaN = Grand Brie with a special publi- 
and a ao stood on the city lap of honour when Stirling 
a a ent SMOKING = Nfouse would zoom round in a 
1 cheeseroot Mousedes Benz 

per lOt a His premature arrival at the The regions had not been for 


agency coul! mean only one gotten Wales was being wel! 
thing—news of the new cheese looked after by the bright Car 
account hai been scented at diff publicist Dai Fledermaus 
180, Fleet Sircet (as it was) = who was to publish a book of 
then), Th: door was flung Welsh rarebit recipes entitled 
open for him by the commise Caerphilly Guarded Secrets. Up 
slonaire 1 dormouse) and = jin Scotland, Angus Moose had 
Cheesem'te sauntered im to arranged a big parade led by the 
seek audience with Charlie band of the Camembert High- 


A Merry Xmas 


Cheesepi: landers in Princes Street. There 
Meanwh FM. & T. was was also solid cheese for hoping 
still in zea The research that they would get a detachment 
and a Teattans id t out their of the Mousehold Cavalry 
field mice corp nd Michael The long, busy day at Fumble. 
Mouser had ed an edi- Mouser and Ticklemouse was 
ew CAV torial feature t t the national drawing to a close. Having him 
Ha dailies about the fest inhabi- S¢lf been issued with an order, J 
tant of Mousewell Hill who was Mortimer Cheesemite was sitting 
105 come Mic! nouse and ate in “The Cheshire Cheese” issuing 


OUR BUSINESS FRIENDS nothing but Tunlop cheese. He 5 own order Michael Mouser 
TO ALl ATES had also arranged a trip for a WS treating Fumble to a bottle 
A » AND ASSOtM/m™ 


group of Soviet cheese workers Of sparkling Mouscatell while in 
¢ from Mouscow to visit the great the “oa ng sagen ya 
, Tunlo lant was nocking © gin an ver- 
he Dyrectors and taff PP mouse very hard. 
from bit Effect of ne-scure It was time for the great exodus 


from the City. 


Frankly, the pressure was be- 
ginning to tell on the agency staff. / 
Poor Fumble, who was indulg- a oe anc 
ing in too many mickey finns, 
was being given a rub down every 


hour by an expensive Mayfair this ends 


mousseur. He had. incidentally, 


filled his office w th ph ytographs 

rik voids mo tee Lhe fun and 
I mice eating i In other ; 

words, they had decided to ex- 

ploit cheesecake age big way. games 


The whole agency echoed to the 


Replicards Lid. 


| REPLICA HOUSE. 3 
ON. 
AV ARIA ROAD, LOND 
B 


_—- in. _ ti 


EE ,  E _e ee 

4 _ 
% 
A ; 

as , 
Se ) 
: ; 
uF ' 
ae 
eer 
ave : 
ia 
ay 
ae { 
ie 

_- 
aa 
vi 

e : 
| ae 
Sy ss \ 
a 
5-5 
Tio 

a 
ts Es 

a 

Be 

: “ 
x 

<a 

Ee 

ed : 

Bos 

Sig 

ies eg 

a a J 

a 
: 
Gar 
me! 
- | 

N.19 

wv 
ee pO 
; : * 
; ae , 
+ oe 
be 
Le 
ss 
‘a 
es 
ha 
| — 
Ta 
{fais | 


ADVERTISER'S WEEKLY 


eats Sel . ie 
| a Ve 
| ‘ t Fe 
! 4 Managemong A 
Creel Hla ‘ 
| of . : | 
VLING | 
‘ CAL | 
| / G ZS / URS 
| [GNS 
NS tl / S 
“iy | 
| Ma pponeas at Cotas ” &§ 
Nercwece 14 10656 63 Po 


ADVERTISER'S WEEKLY 


‘Quality —the crucial factor 
in to-day’s advertising art 


[! nay seem heartless to 
suggest that one of the best 
books to put into an advertis- 
ing man’s sock Christmas 
Eve would be a vclume about 
advertising art. But, there it is, 
we do suggest it and, after all, 
the one we have in mind is 
altogether exceptional.* 
‘ 19 was an 
¢ mai year ik 1dvertising 
rt because in April exhibi- 
tion “Art a Advertising in the 
‘A d” was held by the Alliance 
a ue Internationale in the 
Musée des Arts Decoratifs, Paris. 
The exhit chosen by the 
irtists themselves (and lavishly 
p ! the book under 
"Ww epresenied a summing 


ng art at its best 


Expansion of business 


les Rosner, in his pre- 


article, The Way 
Ahead.” points out, the exhibi- 

" all the more striking, as 
it was peld at a time of consider- 


expansion of advertising 


expenditure throughout the 
world, without a corresponding 
rise im artistic standards and 


conception 


He goes on to ask what the 


advertising agent has to offer 
young talent to-day “as an 
inducement to enter the service 


of advertising, and what can the 
young artist contribute to the 
forward-looking agent's desire to 
serve advertising art on the 
highest level ? 


Complex machine 
“With its 


growing bulk, the 
Structure of advertising has 
become a complex machine 
The artist has his place, like a 
member of an orchestra; the 
score is all-important, and the 
young artist has to prove whether 
he can play the violin, the ‘cello 
or the trombone. He must be 
very good with his instrument, 
and within the group of players 
of the same instrument, to 
become say, first violin 

“An advertising agency is no 
long the jazz band it used to be 
20 years ago: the artist no longer 
takes up the saxophone for a few 
minutes, only to put it down and 
take up the accordion. 


* Graphis Annual 1955-56, edited by 
Walter Herdeg and Charles Rosner, pub- 
lished by Sylvan Press Lid., price £3 10s. 


Ad Man’s Christmas Bookshelf 


A review of some suitable books for the advertis- 


ing man this Christmastide. 


“Thus to-day the young artist 
entering an agency becomes 
a member of a vast orchestra; 
the better he is in one particu- 
lar sphere, the more his ability 
is used and developed in that 
direction, and the greater his 
chance — not infrequently 
against his better intentions 
of becoming a limited special- 
ist. He loses the opportunity 
of developing into an all-round 
artist, but as the agency is a 
commercial organisation, it 
cannot be blamed entirely for 
this practice.” 


That is the dilemma indeed 
What standards, one may ask, are 
to apply. “The artists banded 
together in AGI,” states Mr 
Rosner, “have proved that one 
and the same yardstick deter- 
mines both pure art and applied 
art. The achievement of the best 

whether in free art or say, in 
art in advertising, expressed 
within given terms of reference 
gives full satisfaction as long as it 
is the best. Quality—not the fac! 
whether art is free or applied 
is the crucial point.” 


One of the 
appealing pi 
from this 
“Photography 
Book.” The 
of the can-ca’ 
been pert: 
caught by f 
grapher 
Marquis 


Five great photographers 
show how to do it 


HIS year’s edition of one of 

the most looked-forward- 
te publications of the photo- 
graphic world,* in the opinion 
of the editors, is “the best and 
most representative selection of 
contemporary photography 
ever assembled” by them. 
There is no reason to quarrel 
with that verdict. 

By adhering to a system of 
showing pictures according to 
nationality, the organisers of this 
volume provide an opportunity 
for students of photography to 
make comparisons between the 
work of photographers located in 
various countries.. This year, the 
section devoted to the United 
States is stronger than heretofore 
and the Swedish section is, in the 
words of the editors, “more than 
usually representative of the 
trend of photography in that part 
of the world.” 

* Photography Year Book TOS4. edited 
by Norman Hall and Basil Burton, pub- 


lished by Photography Magazine, price 
Ws 


Five great photographers. 
representing five different 
countries, are specially featured 
in this year's edition : Bill Brandt, 
Henri Cartier Bresson, Herbert 
List, W. Eugene Smith, and 
Yousuf Karsh 

The editors point out that an 
arrangement of hotographs 
based on thematic afinity would 
undoubtedly make for a more 
exciting book. But they go on to 
ask whether it would be equally 
valuable. 


Theme in pictures 


In at least one viewer's opinion 
the answer would be a confident 
no. But the editors are right to 
point out that “The development 
of themes in pictures is a by- 
product of the picture-story and 
the documentary film, and it is 
here that photography is coming 
to be accepted as an art medium 
in its own right.” Notable, they 
have continued, was the “Family 
of Man” exhibition arranged by 
Edward Steichen during this year 
of 1955. Nothing on quite such 
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a_ scale 
attempted, 
success will have a far-reaching 
effect in promoting the recogni- 
tion of photography as a ‘literary 
form’.” 


had previously been 
“and its undoubted 


For reading 
at night 


ONCE AGAIN Ivor Brown has put 
us all in his debt. Often through- 
out the year we had intended to 
cut something out of the MG 
and file it away because we had a 
feeling that we would want to 
read it again in time to come. 
Then we forgot to cut it out and 
the newspaper went the way of 
all newspapers 

As an anthology culled from 
the pick of the year’s articles, 
this volume* reflects the 
MG's imaginative reporting and 
civilised comment. There are 
sections to attract every taste. 
And, as Ivor Brown writes in the 
foreword, “if in the choice of 
items, it seems largely to be Sir 
Winston Churchills year, there 
is surely justice in that.” 

Bedside Guardian, a selection hy Tvor 
Brown from the Manchester Guardian 
—s published by Collins, price 
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0, all sthorms ntaNalts 


CARTOON FILMS FOR 
CINEMA AND TELEVISION 


10A SOHO SQUARE, W.1. 
GERRARD 7681-2-3 
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ILLUSTRATED 
LONDON 
NEWS 


Britains most highly regarded | 
export trade builder 


GRAHAME E. BISHOP, Advertisement Manager, 
Ingram House - 195/198 Strand - London - W.C.2 
Temple Bar 5444 
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NCNGNS MANE NNSA 


Ww Ad Man’s Christmas Bookshelf , 


x The shape of things to 


¥ come in the ad game 


ms 
A Sot Ta go a number 
of cor ‘Ts in this 
country wi ing about a 
book that n written in 
the United 4 about the 
agency gan 1S not avail- 
able overt through the 
shops \ Copies, true 
enough, w the country, 
but the den ‘or the loan 
of them intense that 
when one reached this 
reviewe! quite fallen 
apart an to be read 
alongside ind paste. 
But it w 1 it. 


Near ‘he bone 
All that ¢ ywriters who 
had read it | was justified 
It was one ‘oke—but near 
enough to the « to be stimu 
lating—«ven disturbing. 
Now you ¢ t over here.* 
It deals th space travel and 
other worl 
grown-up 
authors kr 
They also k: it advertising 
Here are (wo quotes to indicate 
the quality ‘aod content) of the 
prose 
“] wan wr. | want drive 
and beau rumble, human 
warmth stasy, and all 
the tend: rion of your 
sweet © heart, and 1 
want if rds.” 
Lins «Ss message to 
by Prederik 


published by 
a | 


oo 


CONSUMER 
REACTION? 


Not, as vou 
suppose 
enraged «¢ 
who has m he 
the advertiseme: 
but ” f 
the photog prc 
studies to be found 
i Photography 
Book 
62) 
Bert Hardy 
picture was 
taken by _ the 
normal ring light 
ing 


one of the great prime motiva- 
tions of the human spirit does 
more than sell goods; it 
strengthens the motivation, 
helps it come to the surface 
provides it with focus And 
thus we are assured of the 
steady annual increment of 
consumers so essential to 
expansion 


Time to come 


That is the sort of thing that 
agency men, according to this 
book, will be asking for and 
asserting in the coming days of 
the space merchants .. . and the 
feeling cannot be avoided from 
time to time that the authors 
have described a perfectly logical 
universe of the future (100 years 
hence) in which an over-crowded 
Earth is dominated by giant 
advertising agencies which engage 
in armed warfare, sabotage, and 
commercial murder in their 
struggle for accounts. 

The setting is Madison Avenue, 
New York, where Mitch 
Courtenay, an ace copywriter 
(described as a “Copysmith star 
class” with the power to change 
the lives of half a million con 
sumers in five words), works for 
Fowler Shockton Associates. 
This agency has been given the 
assignment of selling the public 
the idea of emigration to Venus 

In his capacity as head of a 
special section within the agency 
set up to develop and exploit this 
planet, Courtenay is responsible 
for planning and launching a 

@ Continued on page 66 
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At this Season of Goodwill 


-.e and after— 


W. would like to wish you all the usual compliments. 


Ac the same time we hope you do not mind if we take the 
opportunity of reminding you of our existence, and its purpose. 


During the current year we have carried out more Retail 
Distribution Campaigns than ever before in our history and have 
made well over half a million calls on Retailers 


Our job is to create new stockists and revive their interest, 
and we have many extensive successes in our records. 


if at any time you have a Retail Distribution problem that 
requires quick coverage of the different retail trades, we can probably 
help you quite a lot because we maintain a mobile selling force of 
well over 100 men who can operate anywhere in the United Kingdom 
for any specific period of time from eight weeks up to twelve months. 


We have a great deal of information available and would be 
only too pleased to answer any questions which might be of use 
to you. 


Comprehensive booklets are available which explain the nature 
of our work, but apart from that we are quite willing at any time to 
give advice, irrespective of whether or not you use our services. 


Once more we wish you all the best for Christmas and the 
coming year. 


Counter Products Ltd 
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a alerariaaaatri ini 
% When the agency men 


} 
invaded Venus 


campaign aimed to convince 
people that travelling across space 
to live in eam-heated sardine 
can wearit ilky oxygen hel- 
mets” is pr ble to remaining 
on Earth 

The proj s backed by a 
“billion and ”” appropriation 
from the ment who “want 
Venus tc American planet” 

the 1 I hy the peculiar 
Americar ni of advertising 
has beer ted to make it 


possible 


Ihiough the ages 


less exploitation of which, they 
contend, will end human life on 
Earth. There is also Courtenay’s 
wife, a beautiful and brilliant 
surgeon to whom a_ successful 
hysterectomy is more important 
than being married and who 
refuses to come back to her 
husband unless he gives up his 
job. 

Amid rivalries and simmering 
intrigues, the action moves to the 
South Pole where Courtenay is 
kidnapped and deported in a 
labour freighter to the Chlorella 
Plantations in Costa Rica and 


forced to work as a “consumer.” 


ome day..tomorrow maybe 


nan f{ the Prudential 


will call at your 


is an appointme nt, perhaps not 


him in the familiar surroundings 
may make all the difference to 


| t ou 


welfare of yourself and those 


on all problems that insurance can solve 


Ask the man from 


the Prudential 


We extend the 
Sea son’ s Greet ings 
to all our friends 

in advertising, 

and look forward to 
1956 with ever) 
confidence that we 

can still be of service 


to them through the 


Head Office LUTON Phone 5050 
Advertisement Manager C. W. Gilder 


H. G. Webley, M.S.M.A 
idvertisement Manager, 
and his colleagues 
R. C. Cabeldu, Assistant 
{dvertisement Manager. 
and C. Leslie 
of 
Syren & Shipping. 
The Merchant Shipper. 
Chief Steward and 
Ship Stores Gazette 
wish all their friends 
in Advertising A Merry 
Christmas and a Happy 


New Year 


When 
Venus a 
traces |t 
tising tt 
an 
“str ple 
selling 
goods 
ing indu 


his staff on the 
Fowler Schockton 
pment of adver- 
e ages and draws 
‘tween 
aiden 
manufactured 

w role of “creat- 
and re-designing a 


returns to New York. 


the old woon. 
task of If you want a well 
satire on advertising 
future, this is it. 


Subsequently he escapes 


in order to elude capture 
trial for murder he goes off to the 


world’s s to meet the 
needs of c srce.” He quotes 
“The Wo: s our oyster,” and 
then adds We've made it come 
true B ve eaten that 
yyster. W ctually and liter- 
ally conquered the world. Like 
Alexander weep for new 
worlds t uer,” 

Ranged t the Schockton 
people are 4 il agency headed 
by one 1. yn, described as 

The ep of everything that 
keeps a ng from finding its 
rightful Gi with the clergy, 
medicir nd the bar’ and an 
underground organisation called 
“The World Conservationist 
Group” diametrically opposed to 
space el, the continued reck- 


7-2 eo 


Something for 
the student 


How to Draw Interiors, by Cedric 
Dawe, published by Studio Ltd., price 5s 

Tus 18s a book that should be 
passed quickly to all aspiring to 
the art department of an adver- 
tising agency The author (and 
illustrator) is a leading film 
designer and many fine “shots” 
of interiors often depend on his 
sketches of dramatic perspective 
angles and lighting effects. 

As he observes, to know how 
to draw interiors is to know how 
to draw generally. 


horses in display 


Circus horses—\5 feet high—and with lighted chandeliers upon their 
heads forms part of the Christmas ~~) arranged by the Marshall 
y 


& Snelegrove store. The horses were 


Winston Clark Studios Ltd. 
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— aii \ 
Ss . , a“ , 
Greetings andG | 
eerings and bood Wishes 
\ Good wishes and vreetings we send 
\ you with feeling \ Barnes * Mortlake 
\ From Acton and Hammersmith, ' Kensington Putney 
y Fulham and Ealing ; : cg we 
j , ; ; Richmond © Fulham 
} We ee them from Knightsbridge \ - Notting Hill porn 
f / a ayswater, 100 Paddington * Southall 
if From Brentford and Mortlake, and \ > Hammersmith 
| Richmond and Kew —— St. Marylebone 
, This multiple message of Christmas- i —_" Harlesden * Sennen 
— time fervour ~ Chiswick © Hounslow 
Cs Pa 4 Bayswater © Brentford 
‘ Goes out to you all from 7 f West Kensington 
j East Sheen © Kew 
Te t Le » Yh P Knightsbridge 
—the happy medium for a . ABC Circulation 26,378 
prosperous New Year! 4 Y January—June, 1955 
a! & 
“ Send for Rate Card and Voucher. 


WEST LONDON OBSERVER - 16 QUEEN CAROLINE STREET - HAMMERSMITH BROADWAY - W.6 Telephone : RiVerside 8146 


To Our Many Friends in the National 


Advertising Agencies 
LOTS AND LOTS OF Goop CHEER. TIME & TIDE 


TOTS AND TOTS OF GOOD CHEER. Oona 


AND A HAPPY (hic) NEW YEAR AFTER Sends Christmas 
A VERY VERY MERRY CHRISTMAS. 
Greetings to 


WESTERN TELEGRAPH its Steuer Ore 


Friends and 


CYMRIC TIMES Its Ever-Widening 


Head Office:— Circle of 
BRIDGE STREET, HAVERFORDWEST. 
PEMBROKESHIRE, S. WALES Newsome 


London Office :+- } 
64 FLEET ST., LONDON 
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Redfern Advertising Rubber Mats take you 

message right into the shop—on to the counter. 

An ideally placed point-of-sale reminder! 

And these mats are permanent—always used — 

because they become part of the furnishings 

of the shop. Colourful, hardwearing Redfern 
\dvertising Mats can incorporate any trade 
ame, mar). or slogan in a wide variety of 
ylours. Many of the largest and experienced 

rtisers regularly distribute thousands of 

hese acceptable advertising reminders. 


Advertising RUBBER Mats 


DOOR MATS - FLOOR MATS 
COIN MATS - DARTS MATS 
BOWLS MATS 


* Write for i\hustrated folder with details 
of this permanent point-of-sale advertising 
medium. It gives examples in full colour of 
Rubber Advertising Mats used by some of 
the most famous national advertisers in the 
country 


j <a) 


Redfern’s Rubber Works Ltd + National Advertisers’ Division 
Hyde . Cheshire 


| floodlights 


DecemsBer 16, 1955 


S98 ee ee 
Lighting up Regent St. Ms 


for festive occasions & 


A FLOODLIT Regent Street 
will form a brilliant focal 
point on future festive occa- 
sions in London. For a pos- 
sible 10 weeks each year, 
floodlights : are easy to 
erect and dismeotle will be 
fixed to nioaent power 
supply poin's a0) switched on 
to illuminai< sry building 
between Pix Circus and 
Oxford Ci 

The sch been spon- 
sored by th t Street Asso- 
ciation, ap upplied by the 
General Elec Co. Lid 
which installed 


Christmas. 
Slung frou wires 


Throughou! month it will 
illuminate, in tion to the 
buildings, a py of 1,200 
snow crystal s of glittering 
expanded alur i, slung from 
Carrier wires ching from 
rooftop to and hanging 
at all level hu the whole 


stretch of the 

The Ch decoration 
scheme has n devised by 
Beverley P Associates, de- 
signers of tt ristmas lantern 
~ used last year. 


decoration 
The floodlighting 
scheme su | by the GEC 
incorporat< specially made 
ising Osram 1500W 

: GLS lamps. 
lights have to 
ically (being 
ustrades) they 


angle + 
Because 

be mour 
fixed to w 


An individual crystal star. 


had to be designed to throw their 
beams accurately to predeter- 
mined points on opposite side 
of the street. 

During focusing, particular 
attention was paid to obtaining 
a uniform standard of illumina- 
tion across the front elevation of 
each individual building. This 
presented a particular problem 
because of the varying facades. 

To prevent glare in the eyes 
of motorists and passers-by, the 
lamps have a sharp cut-off and 
the units are fitted with louvres. 
The louvres are of aluminium, 
sandblasted and dyed black. This 
process ensures a Tmanent 
black colour which will resist the 
heat generated by the nearby 
1S00W lamp. 

The snow crystal stars were 
made by W. S. Crysaline Ltd., of 
Berkhampstead, and vary in size 
from two to four feet in diameter 


This is how Regent Street looks under the new festive lighting system. 
Floodlights have been installed at intervals of about 30 feet. 
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ROME MEME ME Me Me ERP RE ME MEMORY MORO ROME RERERLS 


To All our Friends in the 
Printing and Allied Trades 


We wish you a 


Merry Christiunas 


and a 


Prosperous New Yrar 


HARRISON’S 


Smelters and Refiners to the Printing 
and Allied Trades for well over 50 years 


E. J. HARRISON LTD. FOUNDRY MILL GREEN ROAD, MITCHAM 
TELEPHONE 2231 « 1881 * 4054 
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Me Me Me NL 


de ae 4 a de ie Me he > do > > be a> 
4 Christmas Packaging Survey ep eter ey 


* A golf ball pack with 


ae a cocktail flavour 


hap RE has been the usual bottle shapes typical, one sup 
difficulty choosing the poses, of the 19th hole—and in 
sackages pos- place of the cocktail cherry 
this brief there is the ball. The “Warwick’ 
ginality of ball sleeve is content with the 
ee if ball traditional robin. Both add up to 
go 7a. a golf ball pack with a decided 

by Ken difference. 
ring them And “different” is the word to 
use in connection with the wicker 
the design “4711” casket pack (made of “the 
’ different finest Hong Kong cane” accord 


Imaginati en effectively put to work on the gift “sleeves” 
issued by 1 p people for their golf balls. (See also page 72.) 


ing to R. j. 1 *r Co., Ltd., range of Gilbey quart bottles and 
manufac f che perfume) it is issued to retailers flat and 
This pres product in a ready for assembly. The white- 
package wv be used for starred bottle-green colour 
Outstanding packs many pu n nothing is scheme bears primrose lettering, 
at Christmas time left in the and there is a the corner decorative pattern 
usually come from clasp and a handle being picked out in red on white 
ny iat Fe —<— outstanding 7 tag is attached by nylon 
, ‘ Y packs each C!} nas time from ‘ y 
tion; they come Gilbey’s and never disap- The bottles and labels were de- 
fashioned as books pointed. Th the range in- signed by Milner Gray of Design 
and crackers _ (see a a pack for Research Unit. 
also page 72) “Bonita’ ed sherry. This There is also the “Book pack ” 
will hold any - of the large @ Continued on page 72 


you are wanting 


Aut or the 


or any othe! 


PHOTOGRA?HIC 
SUBJECT 


Why not 


consult 


STUDIO LISA 


who have the most comprehensive library 
of photographs available for all purposes at 
13 GRAPE STREET, LONDON, W.C.2_ Tel: TEMPLE BAR 4606/7 
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Deep in the Heart 
of Taxes 


HE above is the title of the leading article 
in the current issue of “Games & Toys”, 
Europe’s foremost Toy Trade journal, 
published by H. Richard Simmons Ltd., at SCOTLAN D’S OWN 
30/31 Knightrider Street, London, E.C.A, 
Telephone No. Central 0681 (4 lines). 


Ae of us are deep in the heart of taxes, i D FA L 
but although Income Tax, Purchase Tax 

and all the other Taxes tax our patience to the 

limit, let us enjoy the coming Festive Season. by O M r 

Those firms who have anything to sell to the 

Toy Trade can help to ensure a prosperous 


New Year by including ** Games & Toys” in EX i | Bl | 10 N 


their schedule for 1956. 


PS PE PS TG CG OS OS BS WO THE DE TS HG WS HOTS HE THS 


a WAVERLEY MARKET EDINBURGH 


MAY 2ND to MAY I9TH 1956 


Christmas Greetings 


from the Directors and Staff of ONLY FOUR SPACES NOW 


AVAILABLE 
LINK HOUSE PUBLICATIONS 


Exchange & Mart Light Craft For Full details WRITE or PHONE 
Popular Handicrafts Bodybuilder 
Stamp Moegazine Sun Bathing Review 


ei er Herbert Dante) Exhibitions 


Health & Efficiency Small Trader - ane ves 
2° Clifford Streep 
London 
Telephone Wed ORGANIZERS 
RE é ENT 


or 
8611 () HIGH CLASS 
(SLINES) EXHIBITIONS 


Prediction Caravar 
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EXHIBITION 


The two = tam) cour 
Exhibition Issues 
of 


Parnishing 


World 
ore filling UP! 


; Wortp—the leading weekly Journal 
ture and Furnishing Trades—is 
| lishiny om January 20th and 27th, (not 
: : and 29th as announced last week), 
| Issues which will contain a Complete 
I shibitors at the British Furniture 
txhibition at Earls Court. In addition, full 
editorial support will be given to exhibitors and 
ill] these issues offer excellent opportunities for 
i'l) manufacturers to give advance details of their 
i} new races to the actual buyers. 
Furniss Worip gives complete coverage 
of the /v.aiture and Furnishing Trades and 
space book ogs already received for these two, 
almost traditional, issues exceed those of pre- 
vious years--ample proof of the pulling power 
of this influential medium. Manufacturers and 
their agents are therefore advised to ring 
WATerloo 3388 immediately to ensure inclusion 
in these important numbers. 


Furnishing 
World 


The leading Weekly Journal of the 
Forniture and Furnishing Trades 


MERCURY HOUSE, 109119 WATERLOO ROAD, 
LONDON, 8.E.1. WaATerioo 3388 (20 lines) 
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A pack varied “after” 
: The “birdie” ‘S On the front. 
| of Britis ithi 
tish within the range. 
— ho ~ bottles of the 
aitemee, a ee = 
Signed by W. = Majo be 
Produced Joan Waddington 
Ltd. 
In the f i 
1 point-of-sale 
ovtone S} “ly evolved for 
the Christ ©ason, the Biro 
snowman nigh. With a 
pry red, w! 4d blue scarf he 
ane up tl Sage “Biro for 
ristmas” wii one arm and in 
| ~o Other h Biro “Retract- 
able de | > 
| edly “2 to form a 
8-colo ik screen 
an. ~ Christmas BEA 
j fade in moul 
rubber ag painted in righ 
colours) » signed W. R. 
Szomans} hen pus’ "the : 
| pean ¥ effect of nodding _ , 
t e ner ; 
=e Ge ne has been silk A Point-of-sale item ready to 
— ‘ght colours. Pro- sweep the market. ~ 
| duced ‘no Heathfield in ie 
bo With the BEA display sate 
cS ES eww 
glot +5 


| Left: This cou 
agencies all ove 


mer unit ts 


DECEMBER 16, 1955 
>» 
kages & 


with a difference 


32 
Es 


aner of moulded Ing t 7 
the world Right Pack for dried 18 1a 


rubber and is 
This 
@3 @ cracker 


raae & é 72 
ye ie B| 3! C P 
oe 2 hristmas pac 
| Q ee ! _ 
ho, PRR ns ~ = 
me : Segegeeesessescccsscesesssseeses stsssseseessss iti | S| 
— = Hi: BRITISH FINE — 
any a -_ on et ¢ vn . : . ? : ye ER Se 
.. tae es “So ; ‘ 
fea nll ie : a eS ‘> oy ail ie Bo ‘ as ss ar" 
bs ae 333sssssssess 83 SSE ‘ _ ie ye = a rs 
ene os ~ é 4 . = Sree : 
er Ae £ \ = ee ee? bee | 
Sa A : $.~ er , 
=: . 1 f<. © 
a 1 . \ io ay Of. ; 
Pe } ' 2 4 
® i ' | r set J P D ss 
(ty Sa a ; | 
i ee | if » aa eet 
= Coe | | = ——" +" | 
i ~ se + 
a _ iC : i 
ae ; 
ge 
ae ; | 
aa. 
i ] 
a [ 
7 
7 
¥ a 
LT } 
. A | 
ae 
: e), s ee * " d 
m8 Z ; er er, al 
ite eae ii es Ce eS 
a . - 
; | 7 = 
- :” = a > 
| a - » te 
| i a 
es eC 
j . - | is ? , 
a | S = jh - i By crowet 
SS CM/S (1 yw | 
y \ fy MA 2 4 A 
iy? ev 
; < is ay 
- Sal - ‘ 
> as 


DecemMBer 16, 1955 ADVERTISER'S WEEKLY 


.... Cover so crisp and 
brilliant it looks as if 
printed letterpress ... . 
yet offset it 1s on art paper 
.. It makes one think !" 


IN PRINT 


GROUP 


C. B. (LITHO) LTD. 

THE BRITANNIC LITHOCO.LTD. 
MOLYNEUX OFFSET LTD. 
THE CHALLONER PRESS LTD. 
C. B. (WOODBRIDGE) LTD. 


Letterpress ond Litho 


BRITANNIC HOUSE, ROSEBERY AVENUE. E.C.1 WOODBRIDGE HOUSE, CLERKENWELL GREEN, E.C.1 


Teleph s: TER 0147-4-9 & 0)47-8-9 Telephones: CLErkenwell 1301-23 
Prevate Branch Exchange 


See 
wee e” . : 
aS 
. \ Moms | onan? i < al | 
ee . oy. & 
\ 10 ae de wy yw Lor” yD wt 
’ » we * $ a. > Bits 
\ Fo coh? Vine SB e | 
\ £o se * A\t ges oO a” a we ol eo 
Hah yah ace® othe, Vinca 
© KP PE gh PAO’ ob are 
am. Matic Tact. > Sat 
E “Es nS SOO” oO" eS gh as % Pe 
+¥ ~~ i: co a cade ¢* \ v < oe 
qi. AS. AO": HO%Ex0 Por “ao % s eo 
rer wry or yo o> wee > Kote gs 
\ “A . A\S- @ o | 
oe \ “oR. Set a ~ AY aoe. as Nat ‘ wt 
3 Meare ge nek coed ere wl ck # os- 
oF \ Sd Goh rh Hy Neat. HE on® ee NG 
4 \ a hn OQ He WY ck Ved 2 v9, 
° o «zVan \s Be 
wt «go we vos ae a> wet S. 4 OP enor th ‘ 
a ¢9 Ws 4 et os Pox; wy 
< SN yor est a OO * Os. ves 
€ Wes PH or” a Se 
iN  \eet (A? % hb Ss Gusts” 
0 ow o a : Is oe 
Ss“ o® ow? a Fan § 
x Yor FU aera, Se 
ee, Sa” oc a 
. ao? ‘ 4 gor as Ce ao oo ae 
, « : 4 ve we oN - 
j y Int \ SBE | 
re - Z Z Production off the 
tS ‘ a 
\ os Se 
ee 
4A ta ‘ z — wt : 
oie 600 Chmeaang Ss . 
See 
| ee | 


ADVERTISERS WEEKLY 


—— 6—:té«é‘THHE | 
WELLINGTON JOURNAL 
SHREWSBURY NEWS 
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London Representative 
DAVID L. CLACKSON, 80 FLEET STREET, E.C.4 (Fleet St. 2626) 
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Warrington 
Buardien 
Series 


30/- rat 


P. Moos, [34 ree. > 


(Chrismas 
Greetings 


The 
to all our 


friends in 
advertising 
from 

the 


to all our 


Friends 


in Advertising 
* 


Oldham “BARNES & 


Evening 
Chronicle 


UNION ST 
OLDHAM 
and 


and 
“PUTNEY & 
ROEHAMPTON 


MEMBERS OF A.B 


Season's Greetings 


“RICHMOND HERALD” 


MORTLAKE HERALD” 


HERALD’ 


DecemBer 16, 1955 


Yorkshire journal moves 
to modern premises 


A special sopplement of the “Yorkshire Evening Press” (well 
supported by advertisements) recently celebrated the opening of 
a new building. 


gen act 


Pres i now 


installed in 
This 
Slage ir 
office 
undertab 
Herald \ 
of the 1 
the West 
Tt is 
earlier 
in 195 
owned 
Ltd., wi 
rotary pre 
ing roo 
Yorkshire 
Ltd., was 
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Lid 
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A small 
ings was “b 
a German 2 
the cost 
sented or 
the total 
Moder: 
maximun 
the outsta 
new build 
have an C 
in varied 
A sp 
Yorksh 
this im; 
ported 
was 
of th veek 
many 1otog 
offices, it 


' 


ibout 50 
ed on 


mtained a 


usement staff of 
shire Evening 
comfortably 


new offices. 


arked the main 
pletion of a big 
g programme, 
the Yorkshire 
er Co., Ltd., one 
undertakings of 
Press Group 


nplementary to 
ction completed 
ie Company was 
ley Newspapers 
iced two lines of 
{anew compos- 
years later, the 
Newspaper Co., 
ed by Westmin 
rial Newspapers 


t and air 
n of the build- 
‘in 1942, during 
raid on York, but 
lacement repre- 
y small part of 
1¢ latest scheme. 
ils, giving the 
nd air, are one of 
features of the 
vhile all the offices 
tive colour scheme 
pastel shades 
pplement of the 
ning Press to mark 
occasion, and sup- 
advertisers, 
Tuesday 
Illustrated with 
raphs of the new 
special 


WILTON EVAN 


message from the chairman of 
the company, J. B. Morrell. 


Another record? 


THE FOLLOWING display adver- 
tisements appeared in one tssuc 
of the Crosby Herald. 

Daily Express }-page 
The People 11” x 3 cols 
Daily Herald 13” x § cols 
Liverpool Daily 
Post 8” x 3 cols 
Daily Mail 15” x 6 cols 
News Chronicle & 11” x 3 cols 
Dispatch 
News of the World 11” x 3 cols 
Manchester 
Guardian 
Daily Sketch 
Daily Mirror 
Daily Telegraph 


}-page 
13” x 5 cols 
\-page 

&” x 2 cols 

Is this a record’? asks R. H 
MacIntosh, a director of Bennett 
Williams (Advertising) Ltd., who 
brought this remarkable issue to 
my notice. 

* * * 


HEAVY DISPLAY advertising 


@ Continued on opposite page 


70 SHEEN ROAD 
RICHMOND, SURREY 


The advertisement staff of the “Yorkshire Evening Press’ are now 
admirably esconced in the modern offices which have recently been 
opened as part of the big rebuilding programme undertaken by 


Yorkshire Herald Newspaper Co., Ltd 


134 FLEET ST 
LONDON EC4 
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DecemBer 16. 1955 


Wilton Evan looks at 
the provincial press 


from newspapers also marked a 
recent issue of the Congleton 
Chronicle yet the last laugh 
was with the weekly itself. 

“They all prefer the Daily 
Herald” was the slogan of a 13 in. 
x 5 cols. display. 

“Millions prefer the Daily 
Mail,’ declared another display 
advertisement (15 in. x 6 cols.). 

And then, modestly, came 
this typeset display 

THOUSANDS PREFER THE 

Congleton Chronicle 

Because it: Keeps them up to 
date with what's going on. 

Because it's: Small, privately 
owned and independent. 

Because it’s: Frank, fearless, 
and when the occasion per- 
mits, flighty 

You'll find things in the 

Chronicle you won't find in any 

other paper 

Nice work ! 


Good relations 


AN EXCELLENT example of the 
happy relationship existing be- 
tween Sheffield’s newspapers and 
the advertising agencies was pro- 
vided recently at the invitation of 
H. F. Oelrichs of Oelrichs Ad 
vertising Ltd., Wostenholm Road. 
Sheffield 

On the occasion of an earlier 
visit to Kemsley House, Sheffield, 
Mr. Oelrichs had been invited to 
give an address on advertising 
agency practice, and how best 
newspapers and agencies might 
co-operate to their mutual advan- 
tage, and to the betterment of 
local advertising. 


Tour of departments 


A week later N. St. J. Stem- 
bridge, director and advertise 
ment manager of Sheffield Tele 
eraph and the Star, accompanied 
+ by senior members of the adver 
tisement department, and his 
advertisement representatives, 
visited the agency for an in 
formal address by Mr. Oelrichs, 
followed by a tour of the 
agency's departments. 

It was felt that such an oppor 
tunity as this was an admirable 
way of “seeing how the other 
man works,” and enabled both 
sides to appreciate more clearly 
something of the day-to-day 
problems which confront each 
one 

Interested questioning by the 
newspaper staff was concluded by 
a vote of thanks from Mr. Stem 
bridge for what proved to be a 
very illuminating occasion 


* * *. 


PERSONAL CALLS pay dividends 

So says H. A. G. Emery, adver 
tisement manager of the Cam 
hridgeshire Times series And 
Mr. Emery should know 

He has just run a two-page 
feature for two weeks (total ad- 


vertisement space 656 inches) 
with only 17 local trades people 
having stands at a recent local 
trades exhibition 

It was realised that to fill this 
amount of space the response 
would have to be 100 per cent, 
and then, each advertiser 
would have to take an average 
space equal to 19-inch double 
columns 

Being obvious from the start 
that an extra effort was needed to 
sell this amount of space, it was 
decided to make a personal call 
on every one of the exhibitors, 
firstly to sell a space and secondly 
to give advice on copy and 
blocks 

The result ? 

All 17 exhibitors took space, 
the smallest advertisement 
being a six-inch double column. 
Both pages were filled for the 
two weeks by 16 of the adver- 
tisements, and the remaining 
one was turned over to another 
page. 

Copy and blocks were collected 
and the advertisements set and 
proofed 10 days before publica 
tion date 


even 


Young crities 


IN 4 double-spread composite 
feature on gift books for Christ- 
mas, the Yorkshire Observer ran 
a column of book reviews written 
by Bradford children up to the 
age of 12 years. 

The reviews were printed ex- 
actly as received. The frank 
comment of an 11-year-old 

This is an interesting book 
and amusing in some places, 
rines truer than the plaudits of 

more erudite critics 

{ll the characters are good 
and patent (sic), above all loving 
kind” was another gem 

Children’s books are not easy 
to review, and getting children to 
do it was an excellent touch. 


The local facts 


Muni | Year Book 195¢ 

Mu pal Journal Led 

AMONG THE new features of 
this massive annual volume are 
an alphabetical list of parishes 
and a list of seaport and airport 
authorities 

There ts also now a section on 
the cultural activities of local 
authorities and an account of the 
political complexion of the coun- 
cils of local authorities. 

These four features, the pub- 
lishers believe, give information 
not previously available for easy 
reference. The number of chicf 
officers listed has increased by 
over 2.000, that is, to over 18.000 
The object of these additions is 
to make the book even more 
useful to those who buy it and 
those who consult it 


and 


published 
price £3 15s 


THE COUNTY OF 


MIDDLESEX 
CHRONICLE 


Intensively cover the populous 
and prosperous area of South- 
West Middlesex 


NET SALES 


45,906 


A.B.C. 


13% HIGH STREET 
HOUNSLOW 
Phone : HOUns!iow 00/6-74 
Lendon : George Jeckson, 
Clifford's inn, £.C.4 HOL Mil 
Founder Member London ‘uburben 
and Home Counties Press Group 
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The Clithero 
Advertiser 
& Times 


The Paper for the 
prosperous Ribbie 
and Hodder Valleys, 
N.E. Lancs and 
West Yorks 
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No drinking 
this 
Christmas 


will be more pleasurable than that 
indulged in by those advertisers and 
their agents who have brought 1955 
to a successful conclusion by 
choosing the right technical media 
for results, amongst which we 
place “THE PLUMBER & 
JOURNAL OF HEATING,” 
and “THE WATER & SANI- 


TARY ENGINEER.” 


ADVERTISER'S WEEKLY 


Reproduced by Courtesy of Messrs. Cater 
Stoffell & Fortt Limited of Bath 


Bath Olivers 
are still 
Big Business 


Dr. Oliver certainly started 
something when he perfected 
his biscuit. Today it is still the 
basis of a healthy industry—one 
of the many which ensure the 
steady prosperity of Bath Spa 
and its adjoining counties. 

This prosperous community 
should not be neglected in any 
national campaign. It is easily 
reached through the Bath 
Chronicle which, for 10/- per 
s.c.i. gives you complete cover- 
age of the whole area. 

It's the only evening paper 
printed and published in Somer- 
set, and sells 14 copies for every 
house in the city, and also has a 
big circulation in West Wilts and 
North Somerset through the 
Branch Offices at Trowbridge, 
Chippenham, Devizes, Radstock 
and Keynsham. 


You can’t cover the West 


Bath 
Chronicle & wera 


COT AOL MEO Tree 


* Not to mention the three weeklies which 
reach the prosperous West Countryman at 
week-ends when he has the time to read 
them SOMERSET GUARDIAN, WILT- 
SHIRE NEWS & BATH WEEKLY 
CHRONICLE. Get fidl details from S. H 
Roberts, 134 Fleet Street, London, EC A, 
Arnold Ellis, Cromford House, Market 
Street, Manchester 4, or Head Office, 33 
Westgate Street, Bath 
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1955 


DecemBer 16, 


Review of Poster Advertising 


1955 has been better 
all the way 


nental will no 


this stat 
chapt 


mind 


country 


ment; 
! cannot 


(Britain 


doubt challenge 
and 
defend it 
and verse 
thing we should 
he commercial art of no 
included) can 
ve judged from international ex- 


needless to 
with 
But there is 

ill bear in 


ns and the glossy annuals. 


Anyone who has toured the 
niinent recently must surely 
nember how many had posters 
saw While on holiday in 


excellent designs 


Of course there are dozens 
of duds, and still plenty of eye- 
sores which provide good am- 
munition for the anti-poster 
brigade. Nevertheless, if one 
looks back at the posters of 
1955, one cannot fail to see a 
larger proportion of first-rate 
designs than usual. 


Do you remember the colour 
photograph for Pepsodent, show 
ing a laughing girl caught at the 


The posters put out by the D. H. Evans store have been outstanding 


this year. 
a pair of bells. 


PRINCIPAL 


BRANCHES 


The Christmas version has two children emerging from 
Agents are Colman, Prentis and Varley Ltd 


Ww" N 1 say that British By STUART LEWIS 
posters have shown a 
great improvement in 1955, do 
not think that the Christmas ee — year, 1 did not see a = With a bach H 
spirit has caught me unawares, ‘!n8le, so itary poster of real dis- of deep hiu 5 
tinction. attractive r 
I would even suggest that the 
zeneral level of poster design Perhaps i was ualuct y. it all ae 
8 : i hy 8 must be admitted, however, that Dennis Ke f 
is now aS high in this country nowadays it is impossible to Studio Seve 
as anywhere in the world. travel far in this country without /er Sir Henr 
Admirers of all things conti- ming across one or two really Ltd 


split-second 
burst on th 
This was 
natural a wa 
slogan “teeth 
as anyone co 


It has since 


STRATEO PROGFAMME SENT POST 


a snowball 
of her head? 
harming and 
illustrating the 
. smile bright” 


save devised. 


succeeded by 


another pho hic job whose 
colour, rey on and all- 
round effec , are no less 
remarkable 


Gir! «» colours 


And wh yul the fine splash 
of well-cx nated colour by 
Deréta : t | in black, white 
and grey “d on a rich red 
backgroun with the word 


Deréta cu 
her head 


z in an are behind 
As a simple fashion- 


statemen| without fuss or 
flummery. this was as good as 
they con 

Have \ou seen, too, the splen- 
did series on Underground 
for “Sarong,” the Berlei girdle ? 
These show a sprightly figure in 


action, overprinted 
black on a vivid 
ground: only the girdle itself 
appears in white This is 
another example of the simpli- 
city that looks so easy and yet is 
so hard to achieve 


in half-tone 
colour back- 


Now upon skates 


The teen-age girl series run by 
the Polo people have been a con- 
stant delight throughout the year 
and the latest one has her upon 
skates--but the series from the 


112 HIGH HOLBORN. W.C.1. 


MANCHESTER 


BIRMINGHAM 


LEEDS 


WATFORD 


start to now has been a heart- 
warming business. So, too, has 
been the campaign for Penguin 
biscuits—-with the friendliest of 
all birds well in evidence. Not- 
able was the poster showing it 
regarding a bush from which had 
bloomed the biscuit 

Back to photography again 

@ Continued on page 78 


Visit the__. 
Christmas ‘Crees 
al this-station 


YOUR GIFTS WILL HELP 
LOCAL HOSPITALS. 
RAILWAY 
AND OTHER CHARITIES — 


This seasonal poster is being 

displayed by British Railways at 

stations in the Eastern Region, 
York, and Scotland. 


SOUTH COAST 
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Suggest a need 


Clinch a sale 


POSTERS COMPLETE THE CAMPAIGN 
ARE 


WITH REPETITION IN COLOUR 


BAITISH POSTER ADVERTISING ASSOCIATION - LONDON POSTER ADVERTISING ASSOCIATION LTD 
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NANG NENG NGNG NENG NENG NG NNN NC NNN 
Posters during this year 
W ‘better than ever’ 


with the bo the swing for these expressed vitality and 
Lifebuey soap and the country- health in a way that was merci 
fresh gir! for Breeze. Both of fully free from brashness and 


One of tite 
charming 
living creciur 
a powers 
(and a 
natural aid) 
selling of P 
hiscuits. Ir 
Lewis's 

rus was 
the best 
present 


poster 


Give CAPSTAN cigarettes - theyre blended better arenes Hele ~ _Newer ground was broken re- 

The D. H. Evans people, cently by Surf with their fashion- 

Tootal and other sophisticates look girl resting on her arms in 

have lived uy eir well-estab- a very relaxed position and cast- 

/ vay the Capstan people celebrate the Christmas season lished and w served reputa- (ng a Vogue-ish glance at the 

During the year ti hanges have been rung neatly on this “mixed tions The Suri dogs and the product. The wording is in the 

? , gimionich but the scope is infinite Agents are Savignac des ; jor Daz broke same informal vein Although 
F.C. Pritchard, Wood & Partners Ltd new ground f letergents @ Continued on page Le 
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4ND CO. LTD 


Our recently completed, fully visual system for the planning, 
servicing and checking of all Outdoor Advertising operations is 
based on 67 years of practical experience. It is designed to cope 
successfully with the ever increasing demands of today and tomorrow 
—and so to maintain the high standards of efficient service, always 
associated with our name in the Outdoor Advertising field. 
May we show you how we do it? 


WALTER HILL & CO,, LTD. 


OUTDOOR ADVERTISING AGENTS 


67-69-71 Southampton Row, LONDON, W.C.1 


Telephone : MUSEUM 8701 (¢ lines 
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REVIEW 
OF 
POSTERS 


—continued 


4n energetic 
Father Christmas 
is presented by VP 


W ine on their 
current poster 
Stuart Lewis 
wonders whether 


the detail contained 
in it can be seen 
properly from the 
normal distance 


Zs 
the usual slogan “Surf boils spot One oF the few Christmas 
less appears at the foot of the posters | have seen could easily 


poster, the words which run have bee a lot better It is for 


across the design towards the VP Wine Viewed from the 
girl's head (and which, as it were, sort of distance at which outdoor 
ire put into her mouth without posters must be viewed, it ap- 
the aid of a balloon) are simp!s pears contused On closer 


Tried the latest Surf?” acquaintance the confusion turns > 4 

This sort of advertising has a out to be Father Christmas on a Cari adis aire 
friendliness which is more be bicycle delivering the Christmas ’ 

guiling than a monstrous regi cheer 


ment of startled housewives and The headline “Christmas is 
all the superlatives in Roget @ Continued on page 80 ranspor 
oa 
Advertising 
“ o 


Oo the available double-deck bus 
space is controlled by W. H 

SMITH & SON, LTD 
Oo They offer the unrivalled cover of 


eight major fleets with 3,360 double-deck buses carrying 


A joy throughout an annual traffic of |,147,000,000 

the year, in Stuart 

Lewis's opinion, In addition, they offer the following important 
has been the series AIR, SHIPPING and RAILWAY Transport 
of posters issued space: MANCHESTER AIRPORT and Air 
by Rowntrees on Terminal MERSEY DOCKS and Harbour 
behalf of Board (Landing Stages)—COAST LINES 
“Smarties.” The TERMINALS, Princes Dock, Liverpool 
teen-ager can cur- MERSEY SECTION of BRITISH RAIL. 
rently be Seen WAYS The LIVERPOOL OVERHEAD 
doing the juggling Railway 

act upon skates 

Agents are J For further particulars apply to the Sole 
Walter Thompson Advertising Contractors 


Co Lid The 


poster shown here 
was designed hy 
Clement Cowles 


and printed hb , 
John Waddington Awdry House, Kingsway, LONDON, W.C.2. 


Ltd., of Leeds "phone HOLborn 4343 
also at LIVERPOOL and MANCHESTER 
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ADVERTISERS WEEKLY 


When Poster Advertising is 
properly planned it does 
come up to expectations. 
Poster Advertising whether 
used by itself or as comple- 
mentary to other adver- 
tising, can be a great force 
in any highly competitive 
market. It is probably the 
most economical of all 
marketing mediums. 

Sheldons are pioneers of this 
form of advertising and 
during 115 years have 
planned campaigns of all 
sizes — national and local. 


Steldons It¢ 


Sheldon House, Queen St., 
Leeds 1 


Seasonable Greetings to all our 
Advertisers and Friends 
and thanks for their 
continued support. 


PADDINGTON 0166/7 


PADDINGTON ADVERTISING COMPANY 


37 SPRING STREET, W.2 


WELL R 


-. 


Ame 


27 29-3) Bootle Street. Deansgate. Manchester 2 


EMEMBERED._ 


rene | 


The sigh that Genetes the 


Po me RIGHT PLACES w cx 


© everyone & 


MANCHESTER 


4 


Services Ltd 


December 16, 1955 
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quite redundant 
in the way of the 
3 bottles for £1.” 


coming” s¢ 
and merely gets 
real message 


There have been far better 
posters for VP Wine than this 
one. It pity that VP did 
not produc jownright winner 
for their 5 elling season. 

‘ee . 
Gimmicks— 
good and bad 

A NEW which has quite 
extraordina npact is the one 
for Chive { English Marma- 
lade. Tt ing woman tasting 
a piece of st-and-marmalade 
has a \¥ * panel across her 
eves 

This t ly has the in- 
triguing ‘ of a mask; it 
suggests, without a word being 
stated, that sie can “tell Old 
English | told.” The words 
Old Eng! ear on the panel 
and lend Yhasis to this sug- 
gestion 

For a ¢ ck which, in my 
view, does ucceed, however, 
take a look ¢ new poster for 


Heinz Cream of Tomato Soup 
At first glance, one sees a tomato 


plant bea ripe tomato, a 
tin of oad a_ curiously 
mechanica ng thing with a 
tomato-« centre. Look- 
ing ag sees a bird's-eye 
view ol vi Of 


soup. 
The association of fresh- 
grown tomatoes with what 


“% Posters for wine, M@ 
NG WS 
% soup, marmalade ©& 


comes out of the tin is, of 

course, an excellent approach. 

Unfortunately this visual story 

is not told quickly enough and 

appetite appeal is almost com- 
pletely lacking. 

1 would not insist that hungry 
husbands putting away bowls of 
soup are the secret of appetite 
appeal, or even that they appeal 
to the appetites of others at all. 
But the fact is that any break 
with conventional selling methods 
must either work properly or fail. 

In the sausage feast prepared 
by Wall's, conventional selling 
methods appear to have run 
amok. The cheerful chap in the 
overalls is about to tuck into a 
plate of eight sturdy sausages 
resting on a mound of peas. A 
fair meal even for a manual 
worker—and to the literal mind 
of the budget-conscious house- 
wife, possibly an over-statement. 

* * * 


Not HAVING seen the cele- 
brated Murraymints television 
commercial (cries of “Shame!'’) 
I cannot relate it to the Murray- 
mints poster on the hoardings 
now. The slogan “the too-good- 
to-hurry-mints” is neat enough 
in its own way and is well sup- 
ported by the Scot with the 
bulging cheek. 

Yet I feel that this was a 
moment when a continental! de- 
signer could have produced a 
more credible and endearing 
Scot—less bulging with national! 
pride 


aie 


Neon lights up Mercedes 


MODERNLY styled motor showroom near the Oval, Kenning- 


ton, London 


is in keeping with the opulent and powerful 


Mercedes-Benz cars that it has to house. Appropriate to the restrained 


design of the fro 
Lights Lid 


elevation is a neon sign by Claude-General Neon 
consisting of the concessionaire's title, “Mercedes-Benz 


(Great Britain) Ltd..” in serif letters illuminated from behind by a 

double line of “Cleora” light blue fluorescent tubing to give a silhouette 

efiect to the letters. In addition, there is a double-sided box sign. 

4) feet in diameter, with opal Perspex panels on which is painted the 

famous Mercedes trade-mark. The box is illuminated inside by four 
circular sections of Intermediate White tubing 
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eh ed 


The journal! ; t 


will be even Bigger and Setter 
in March 


wew 


Science Outlook 


A new regular feature — an en- 
urely new journalistic approach 
to scientific developments and their 
industrial application — bridging 
the present gap between the 
technologist and the lay executive. 


Marketing Methods 


Success stories of how to sell at 
home and abroad. Another new £ 
feature of case histories of modern 

marketing methods applied to Z 


British industry. 


The Executive | 


A fresh, practical series of articles 
on the health and welfare of the 
men at the top who carry the 
responsibilities of running a busi- 
ness. 


MEMBER 
A.B.C. BIGGER PAGES : EXTRA EDITORIAL : MORE COLOUR 
The new page size of 10)" x 8" (type area 9" x 6}") will give advertisers 
Highest net still more room for effective layouts; extra editorial features, including 
sale — lowest those mentioned above, will cover even more completely the solutions 
rate per 1,000 to modern management problems; more colour pages throughout the 
of any inde journal will greatly enhance its appeal to readers and its pulling power 
pendent jour- to advertisers. 
re oy — BUSINESS is the Journal of Management. 91°. of its monthly sold 


copies go to the leaders of British Industry the world over. It is the logical 
and most persuasive advertising medium for everything which sells to 
industrial management—and now, BUSINESS is even better than ever. 


Write, or ’phone WATerloo 3388 NOW 
for details of the new, enlarged 
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Retailers’ aid | 
is launched 


How large-scale advertising 
was secured in the United States 


without costing the British ex- 
porte a ngle penny was 
described by C. B. Oliver, chair- 
nan and managing director of | 
{ ~ Seott. Scottish knitwear 
me turers » talk to the 
In ited Advertising Man- 
gi ’ ssOciation 
, ! tha: when the brand 
wa ched the USA, no 
ty g Ww ed Instead 
t al rsonal selling 
an cis he retailer, 
hy ‘les intelli- 
poss! delivéry 
Nacked un displays 
ma of advertis- 
ere pi py leading 
in the ities of this 
arket : Lyle & 
thir in one year 
t ivertisements 
imounted to 
linus advertising 
mectacular win- 
ental store dis- | 
of ‘yerican and 
res 
mee ased compe- 
ec & § were them- 
ivertisir th in the | 
narkets ! at home. 
he pas en years their 
had than quad- 
tota nore than 
000 i2 months 
last July. Up to 1952, their 
sing expenditure rarely 
ed more than £3,000 a 
now they were spending 
ii many times that sum. 


Council plan for 


ads opposed 


Proposed litter-bin 
ments are causing 
Jarrow, in North-E. 
The Town Council wants to put 
up $9 bins in the town, complete 
with attached advertisements, but 
the county planning officer has 
refused to permit this move. So 
the couneil has determined to | 
“register a dispute” with the area 
planning committee, and if 
necessary the county planning 
committee, to get permission for 
the development. | 


advertise- 
trouble in 
st England. 


Helping workers to 
understand business 


Industrialists are now receiving 
a series of simple-language 
explanations of the economic 
facts of their business. They 
have been designed to be 
on for the information of their 


employees. ' 


Eight “Plain Facts About 
Industry” have been drawn up 
by Aims of Industry Ltd. to 
explain the meaning of grvss and 
net profits, depreciation, re- 
serves, capital, bonus shares, 
dividends, and the effect of | 
taxatbon on a 
earnings 


company's 


HYPNOCOLOR 
LTD. 


wish all their clients 


Merry 
Christmas 


Silk Screen Printers 
Gough Sq., Fleet St., E.C.4 


< faced with the y of the 
: presen t and conscious of th Deviling 
26 pos es of the future we send 
S ZH our sincere wishes ar 

5% thousands of friends. hoping that we 
56 may look forward wo even more 
: pleasant co-opersttor 1954 


SCOTTISH STUDIOS & ENGRAVERS LTD 
MM BREN HOUSE -19%6 CLYDE STREET GLASGOW. C1 


W.:, the 


Srason’s Greetings 
to all 
friends and clients, 
from 
A. C. K. (JOCK) WARE 
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SEASONAL 
GREETINGS 


from 


72a PLOUGH ROAD 
BATTERSEA, $.W.11 


T. ROBINSON STUDIOS Ltd, 


Christmas 
Greetings 


to all our clients 
from 


Russell 
Signs Ltd. 


The Directors and Staff of 
\ ‘ 
PLASTIC DISPLAY UNITS 
ff 
) extend, t #) i 7 
THE COMPLIMENTS. OF. 
NL XS / 
oar 
¢ A gpg 
26 Charing Cross’ Road , 


(Condon: ¥ wre 2. 


a 


rectors @ Artists of 


Gowen & 
Wiseman 


NITED 


their chents 


rry « hristmes 
happy New 


1) LUDGATE SQUARE, E.C.4 


AYNG) 


Wi their 7 riends in Ad- 
very Merry Christ- 
| mas and Prosperous New Year. 


[1simg a 


eet neti 
5 
Srasonal 
Grertinas 
FROST & WARD | 
Sign & Display Contractors _ 


i 
é 
4 Silk Screen Printers 
5 
A 


17, Chiltern St., 
Tel: WELbeck 3563 


Rome 


Decemper 16, 1955 


CHRISTMAS 
from Adve 


Manicin 


SERUICES 


Seasonal Good Wishes 
from Directors 
and Staff of 


&. CHRISTIAN & CO.,LTD. 
63 Sc. Paul's Road, London, N.1. 
CAN 2461 
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HAPPY | 
CHRISTMAS 


from 


ALERT 
CIRCULARISING 
CO. LTD. 
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2 L.P. BRUSH CO. LTD. 3% 
it Extend the Season’s Ww 
Greetings to all in 
LA Advertising 

$4 
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GREETINGS $3 


rtisers in 


and 


(ALIST REGISTER 


TO OUR 


R I 
iL D “AND NEW 
FRIENDS 

ART SERVICE LTD 


144 SOUTHAMPTON ROW, W.C.! 
TERMINUS 2201-2 


Extend Best Wishes 
for a Merry Xmas 
and a Happy and 


Prosperous New Year 


118 Park St., W.1 
Mayfair 4316 5530 
INDIVIDUAL ARTISTS 


(Leadon) Led. 
1A, PHOTOGRAPHIC 
Led. 


A HAPPY CHRISTMAS 
AND A_ PROSPEROUS 
NEW YEAR 


TO ALL OUR CLIENTS 


photowo oie 


€ LILYWHITE LTD. 


73, Baker Street, London, W.!. 
Tel: WELbeck 0938 


FESS ISIS PS PSI 


To all our Clients a 


HAPPY CHRISTMAS 


MUSTOGRAPH AGENCY 
Tel. LEY 2700 


The Directors and Staff of 
Jj. WATSON (LONDON) & CO. 


LIMITED 
Wish all their Customers and 
Friends avery Merry Christmas 
and Prosperous New Year. 


9 ONE cae he SR ONE RA OE POSS HO 


Thank you for your business 

in 1955 

Greetings of the Season, and 
may you ever thrive 

To old jr ends, and to new ones 


don't get ina fix, 


Just remember KENTON 


in 1956 


KENTON PUBLICITY 
SCREEN PROCESS 
PRINTING & DISPLAY 
63-55 WESTON ST. 
LONDON, S.E.1. 

Phone: HOP 41:78 & g775 


ee ne me en San ee Sue Dae te Oe 

PS AL NN NE NE EY 
A. H. CLARKE 

& CO. (Ealing) LTD. 
11, THE VALE, 
ACTON, W.3 


EXTEND 
§ SEASONAL 
§ GREETINGS 


rare 


A MERRY 


DISPLAD 
TO YOU 


DISPLAD LTD., CASTLEFIELDS 
Chester Road «© Manchester 15 


STOKES & DE MILLE STUDIO 
wish all thew friends a 
if er y 


Merry Christmas 


and a Happy f 


H and Prosperous New Year ‘ 


85 


Founded 


1886 


Sincerely greets 

all advertisers 

in the Shoe 

Leather Industries 
and 


their advertising 


and 


agents 


GRANVILLE Hots 
ARUNDEL ST. LONDON WC2 
Tel. TEM 5524/6 


THE JOURNAL OF THE OlL AND 
COLOUR CHEMISTS ASSOCIATION 
Sends sincere wishe yf 
Christmas and the New 
Year to its Advert 

and Agents 


Season's Greetings 
from 


THE ROYAL SOCIETY 
OF HEALTH JOURNAL 


90 Buckingham Palace Road $.W.! 
SLOANE 5134 
CIRCULATION 11,275 ABC 
(Period Jan-June 1955) 


The Season’s 
Greetings 
to 


All our Friends 


from 
THE CABLE PRESS 


“The Garage & 
Motor Agent” 
“Nurseryman & Seedsman” 
“Look & Listen” 


ADVERTISER'S WEEKLY 


BOYS’ SHOW 
STANDS FOR 
PAPERS 


There will be a strong publish- 
ing representation at the School- 
boys’ Own Exhibition, at the 
Royal Horticultural Halls, West- 
minster, from December 31 to 
January 14, 

The Daily Express and the 
Daily Telegraph represent Fleet 
Street, and there will also be 
stands for Punch (fot the second 
vear); Hulton Press Ltd, W. H 
Smith and Son; Charles Letts & 
Co. Lid.; Model Aeronautical 
Press Ltd. ; Perry Colour Books, 
Ltd. ; and ‘the London Cigarette 
( ard Co., Ltd. 

Punch will presen “Careers of 
the Future,” by its team of 
humorous artists, while the 
Model Aeronautical Press will 
have as their centrepiece “Mr 
Robotham—the most horrific 
walking robot since Franken- 
stein |" 

The Daily Telegraph will build 
a “Pets Centre,” with birds, 
animals, fish and reptiles repre- 
sented, and George Cansdale on 
the stand to give general advice 
on the keeping of pets 

Publicity for the exhibition is 
being handled by Howard S 
Cotton Ltd 


‘Drain on profits’ 


view outmoded 


R. D. L. Dutton, director of 
The London Press Exchange 
Ltd., spoke to a London meeting 
of the Society of Diploma 
Members Of Advertising Asso- 
ciation on: “Does British Indus- 
try have sufficient Confidence in 
Advertising as a means of ex- 
panding trade?” 

Mr. Dutton said that advertis- 
ing was still regarded by many 
boards of directors as a necessary 
charge against profits rather than 
a8 a positive contribution to in- 
creased turnover and possibly in- 
creased profits. 

Those concerned with advertis- 
ing could not avoid responsibility 
for this state of affairs, as there 
still remained too great an area 
of uncertainty in the determina- 
tion of what was effective adver- 


tising. 


Growth of pole 
signs in Malaya 
Colin Turner (London) Ltd., 
have been appointed sole British 
representatives for Rally, «@ 
monthly religious publication, in 
English, published in Singapore, 
and also for Malayan Catholic 
News, a fortnightly newspaper 
published on Sundays, with an 
audited circulation of over 
15,000 a month 

They have also been appointed 
representatives for sign boards on 
electric standards and poles in 
Singapore and Malaya. 

This is described as @ now 
form of advertising to the terri- 
tories concerned, which is be- 
coming popular with advertisers. 
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THIS WAS A CARLTON PHOTOGRAPH 


TO WISH YOU 


A MERRY CHRISTMAS 


DecemBer 16, 1955 
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Standardisation 
of printing 
inks studied 


Among the many subjects for 
which research is being carried 
out at the Printing, Packaging & 
Allied Trades Research Associa- 
tion’s laboratories is that of 
standardisation of printing inks. 

The current issue of Patra 
News gives details of the work. 
It states that to assist with the 
work on the standardisation of 
inks, a method has been devised 
for preparing prints made with 
the same ink under standard 
conditions. 

The method, known as the 
“weighted shell” technique, 
enables the laying down of a 
known weight of ink over a given 
area of paper. “The printing 
conditions are standardised as 
closely as possible, and therefore 
any variations in colour observed 
in the final prints are due to 
differences in the inks,” says Patra 
News. 

On the subject of standard con- 
ditions of humidity, essential for 
the Dennison Wax Pick Test, 
Patra News says that the test gives 
“varying results.” Variability 
can be minimised by adhering 
strictly to the procedure laid 
down by the makers of the 
waxes; really accurate results 
are seldom possible unless the 
test is carried out under standard 
conditions of humidity. 


New plaque for 


brewers 


At his Chelsea studio, Barney 
Seale, a leading sculptor and 
heraldic designer, is now pro- 
ducing for Ind Coope & Allsopp 
a brewer's plaque, which he has 
designed. 

One of Mr. Seale’s media is 
porcelain—his conversation piece 
of “Boswell's first meeting with 
Dr. Johnson” is in the Queen's 
private collection. For the 
plaques he uses materials which 
are specially manufactured for 
him, and are treated under a 
process devised by himself to 
give the appearance of porcelain, 
but have greater strength. Each 
plaque is hand-made by crafts- 
men working under the artist's 
persona! direction. 

The design shows the Red 
Hand, Ind Coope’s trade mark, 
on a white centre surrounded by 
a two-tone blue laurel wreath, 
surmounted by a coronet. The 
plaques are to be used on Ind 
Coope’s houses up and down the 
country. 

Mr. Seale, who has exhibited 
in most of the world’s principal 
galleries, designed the 18-foot 
high Royal Lions in the British 
Pavilion at the World Fair, New 
York. His bronze figure, sym- 
bolising the Blue Riband of the 
North Atlantic, is exhibited in 
the new “Mauretania.” 
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THE GRAPHIC ARTS 
—a weekly news survey 


Process men modernise ‘Hand book ’ 


The Federation of Master Pro- 
cess Engravers has issued to 
its members a Handbook of 
Process Engraving. 

A modern version of the pre- 
war Process Engravers’ Hand- 
book, which had a wide circu- 
lation all over the world, it 
gives an up-to-date guide to 
latest practices in the industry. 
For that reason, it will be of 
use to all printing and adver- 
tising offices and colleges. 

As the foreword states, the need 
for close co-operation between 
the engraver and his customer 
is of paramount importance. 
The Handbook, _ therefore, 
aims to give definite guidance 
to all who buy and use blocks. 

There are three sections in the 
book—preparation of copy, 


line blocks, and halftone 
blocks. All aspects of the en- 
gravers’ work are covered. 


Each section is illustrated, 


with some good examples of 
colour work. 

The Handbook can be obtained 
from the Federation at Lion 
House, 75 Red Lion Street, 
London, W.C.1, price 5s. 


New Monotype 


school head 


J. Worth has retired as head 
of the Monotype Corperation’s 
school after 33 years’ service with 
the Corporation. It was in 1923 
that Mr. Worth bec an in 
structor at the school under 
William Wigg. He became head 
when the latter retired in 1939 

Some 5,000 men passed 
through the schoo! since then 

P. Humby, who su ceeds to t 
appointment, has been an in 
structor at the schoo! since 1945, 
and joined the Corporation in 
June, 1926. 


ime 
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‘PROOF’ OF 
MACHINE'S 
QUALITIES 


A booklet, The Proof of the 
Pudding, has been produced by 
Rotaprint Ltd. to show the 
quality of work attainable on 
Rotaprint machines, which they 
manufacture and distribute. 

The booklet contains examples 
of six-colour halftone work, 
monochrome half-tone, colour 
line and tone, four-colour half- 
tone, line and tone, fine line, 
high-light half-tone, and two 
colour line and tone. 

The firm produced the booklet 


entirely on Rotaprint machines, 
and the illustrations were 
selected, says the foreword, to 


show all forms of photographic 
reproduction. 

“The quality test of a good 
printing machine is the printed 
matter which it produces. If you 
require proof positive that the 
Rotaprint machine will print well 
you hold the answer in your own 
hands now,” readers are told. 


ABCDEFGHIFKLM 
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The Stempel typefoundry of Frankfurt am Main has issued another me 
above. Designed by Heinrich Pauser, it is a script which wil apps 


NEW FILM AIDS PRINTERS 


Kodalith Autoscreen Ortho 
Film, which enables printers to 
make half-tone negatives with an 
ordinary sheet-film camera, has 
been introduced by Kodak Lid. 

The film has the dot formation 
incorporated in the emulsion, 
and this means that the printer 
need possess neither a process 
camera nor the conventional half 
tone screen equipment in order 
to make half-tone negatives for 
lithography or silk-screen print- 
ing. 

“Where a process camera is 
used to make the exposure,” say 
Kodak, “Autoscreen Film allows 
increased definition to be ob- 
tained as a consequence of the 
elimination of the screen—cither 
ruled or contact.” 


Any aperture 

In addition it removes the 
limitation usually imposed on 
definition by the necessity of 
working to a system based on 
the ratio between camera exten- 
sion and lens apertures. 

The lens can be opened to any 
aperture. Only two exposures 
are required—a detail exposure 
to the original and a flash ex- 


posure for contrast control. Ex 
posure times are shorter than 
those required with conventional 
screens, and control of the ex 
posure is greatly simplified 

The manufacturers also claim 
that the very high resolution 
obtainable with the film makes 


it possible for type matter and 
line drawings to be exposed at 
the same time as continuous-tone 
originals without losing legibility 
—useful particularly in the small 
offset field. 


BRABY EXHIBITION 

The Folio Society is holding an 
exhibition of Dorothea Braby's 
prints and paintings at its new 
headquarters at 70 Brook Street, 


London, W.1. It opened last 
week and runs until Saturday, 
December 31 


Mayor meets printers 


The Lord Mayor of Leicester, 
Ald. S. Cooper, was among the 
guests at the annual dinner and 
dance of the Leicester centre of 
the Printers, Managers and Over- 
seers’ Association, held at the 
Grand Hotel, Leicester. 


typeface called Petra—reproduced 


to advertising men, say the foundry. 


BEFMP man leaves 


John Genoud has been 
appointed letterpress production 
manager at Thos. Forman & 
Sons Ltd For the past two 
years he has been a_ technical 
assistant to the British Federa- 


tion of Master Printers 

He was trained as a letterpress 
printer, first in Switzerland and 
later in England, France and 
Germany. 


Printers’ journal 


Latest issue of James Upton 
Ltd."s house organ, The Com- 
posing Stick, contains a feature 
on the production and marketing 
of Brylcreem. The magazine has 
been edited and produced for this 
Birmingham firm of printers by 
Ellic Howe Ltd, since its founda- 
tion some Six years ago. 


Raleigh catalogues 


Four full-colour catalogues of 
16 or 20 pages have just been 


produced by Raleigh Industries 
Ltd., covering their Raleigh, 
Rudge, Humber and Triumph 


bicycles. 
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Merry Christmas 


0 all in Space 


from Archie MclIsaac and his colleagues at Argus Press 


TRUE STORY - PHOTOPLAY TRUE DETECTIVE AEROMODELLER |. COMPETITORS’ JOURNAI 


TRUE ROMANCES . CROYDON TIMES . MASTER DETECTIVE MODEL MAKER . DRY CLEANING JOURNAL 


ARGUS PRESS LTD - 8/10 TEMPLE AVENUE LONDON EC4 PHONE FLE 3514 


- 
PU EE 
; ees: TE a a a aa 
Ge ie 
: LORIE es eo 
LE BE 
ntti EEE nd my ee 4 
Li ie a BR i: ee 
Se ee i a a Ee 
ieee en af Re a 
FE a ee a a eR rs et, 
ee eS Re oe Baca ee 4 ep ci a a 
Sarat COE EE: Pa isa rem 
je Sipe panies eats, yy es > : ey ee 
BI ee LE Ce MEE Hae ( eres Sas ee 
fs Bi ee Ne LE i os SS Seen 
Sa SEE Ca ~ (sae 
’ Siena ie ee Ci ER ar: OEE ea aa ~ ie nae 
aR as EE a v A tr coe 
Mia ee £7: GER. @ I a aa LET RRO 
RRs a Ae ; OTTO sata a a erie oe 4 ABE. 
poorer re ke . I OT ATR ET LE I IO SE ea 
lias + oe a aaa a sen IIIT RRR 
x ae - Cee Bi ame ae ‘ Ste Re Te 
. ee ee litte. 
: OE i a a [Bear et 
Ci sreaaaig sacaaaaa nia © Oe rnin ares 
Be pa OO nee 
as ens Lg (Sgt rone inner: 
1 ON AEE EEE EEE, 
> EP ge We : LEE: PL a RS RRR 
; v Soe Ber ln Crane eecnanmnrr ts ooo 
P ee eagle ips i 
ON EGE ee 
Marta : ee Men a eee 
/ 4 BOS ae ees ; = ae 
> Meee a eae 
& ) = C na era anna , ws 
. SS ey Meine pnts wea } 
; > | Ree 6 ante ae 
si | ties ant inner is a 
Rr OR ts oi tinier arenas ma Leese ey 
‘ Eee a ar «hg Sesser 
nh AN Stan OER IS ee Pe i Sperone ae *Socaeseee® 
“Heras RO ee ae 3 eg 
"ges a 
Rie cone... aa 
iz aS Ai : 7 " 
Sh aes a - oe ee 
ae ian , 


DecemBer 16, 1955 


50-YEAR LINK WITH HORLICKS 


1s 
annual cour 


AN association with Fleet Street 
and advertising for over 50 years 
was recently attained by Clifford 
It is good to know that 
this association 1s being continued 
through his presidency of the Incor- 
porated Society of British Adver 
tisers, to which he now intends to 
devote most of his spare time and 
encrgics 
After 28 happy years with Hor- 
licks, he is now a non-executive 
director of that firm and of Horlicks 
Farms and Dairies Lid. But for 
almost SO years he has been asso- 
ciated with them, for the two agen- 
cies with whom he served, James 
Elliou & Co. Lid., and W. B. Saw, 
acted for Horlicks 
Then, as he puts it. he “hopped 
over the other side of the fence,” 
and soon began a happy association 
with the J. Walter Thompson Co.. 
Lid., 


as publicity manager, and. 

later, marketing director, of Hor- 
licks 

With justifiable pride, he looks 


back on the origination and develop 
ment of the Night Starvation cam 
paign and cartoon continuity, not 
to mention the use of Radio 
Luxembourg, Radio Normandie and 
films. 

It is not generally known, by the 
way. that Horlicks were pioncers 
in the commercial application of the 
artificial insemination of cattle as a 
service to farmers In Somerset 
they now inseminate nearly 100,000 
head of cattle every year, many of 
which provide milk for Horlicks 
Mr. Harrison is surely right in 
claiming this as first-rate public 
relations. and is very proud of 
having originated the project 

In his home at Tunbridge Wells 
the dining-room is adorned by a 
very handsome bookcase, the gift of 
his co-directors on his retirement 
from executive work 


Rapid rise 


"THE next twelve months are 
going to be more than usually busy 
for A. E. Mason, circulation man- 
ager of BBC Publications, newly 
elected chairman of the Association 
of Circulation Executives 

Recently he was appointed vice- 
chairman of the Middlesex County 
Council finance committee and 
chairman of its accounts and 
general purposes committee, which 


WEEK'S WISECRACK 


con y 


“Carruthers is not celebrat- 

ing this year, because I told 

him he mustn't sell space 
on our Christmas cards.” 


responsible for preparing the 


budget. 


This is quite a quick rise, for Mr. 
Mason did not get elected to the 
County Council until March this 
year 


Brain behind the 
Check List 


ir is mo secret that the chief brain 
behind the IPA Marketing Check 
List was W. A. C. Cooper, director 
in charge of a group of accounts at 
Foote, Cone & Belding. A member 
of the IPA research committee's 
sub-committee, he voluntarily gave 
much of his 
spare time to it 
over 1) years. 

Mr. Cooper 
is a great be- 
liever in check 
lists as the 
easiest way of 
doing the job 
Basing his 
work on the 
list provided 
by FCB and 
other English 
agencies and 
on American 
sources, he 
sought to pro- 
duce a lis! primarily for marketing 
purposes that would be comprehen- 
sive, but not too exhaustive or un- 
wieldy. 

It is generally agreed, I think, that 
he has succeeded admirably. 

A Canadian by birth and both a 
British and a Canadian subject, Mr 
Cooper began his advertising career 
with the J. Walter Thompson Co. in 
Toronto, and has since worked with 
Maclean - Hunter, Massey Harris, 
Underwood (typewriters), Betro, and 
Lambe & Robinson, before moving 
to FCB in July '50. He was made a 
director three years ago 


. ” 


? 


* 


My paragraph about John Webb, 
managing director of John Webb 
Press Services, may have given the 
impression that his company pub 
lictses the Martin 500 cc. baby car 
In fact, the company does publicity 
for Brands Hatch Racing Circuit 
and for the British Racing and 
Sports Car Club 


Out of town 


EB KNOW of few better reasons for 
getting out of London than to 
visit one of the social functions of 
the Berks & Bucks Publicity Asso- 
ciation. And I am not the only 
one of that persuasion, for they can 
always count on a strong contin- 
gent from the metropolis, particu 
larly when (as last Friday) it is the 
Association's Christmas luncheon 
The introduction of Tell, the 
association's new journal, was a 
notable feature of a most enjoyable 
function full of good cheer, turkey 
and Christmas pudding, crackers 
funny hats, whistles and what-have 
you. The speech of Erie Hebble, 
the Association chairman, was some- 
times serious and always witty, and 
those of J. R. Gales, president, and 
Peter Remnant, MP. guest of 
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Leon Goodman an. 
were host and hostess 
& 

honour, always 
serious 

Indeed when M 
finished, Mr Hubbi 
“He deserved to win 
uiterance, because Sox 
was Conservative Res 
cessful opponent in th 
Which, | am glad 
prevemt thew getting of 
together and contribut 
the gaicty of the proces 

I congratulate the A 
Tell, and particu 


wit 


arly 


Denis Courtney Embley. 


notable picce of work 


wt 
well have widely beneficial! 


inant 


firm * 


children's Christmas party. 
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of Leon Goodman (Displays) Ltd., 
Here Mr. 


seen among the children. 


never 


Hubble 
sua 
on 
did not 
well 
ily to 


1 on 
ditor 

ms a 

may 
ults 


Prelude to dinner 


@N the evening before the British 
Poster Advertsing Association 
dinner last week, the outdoor adver- 
using firm of David Allen & Sons, 
Lid., gave their annual reception 


Among the guests whom W. E. D. 
Allen (chairman) and Mrs. Allen 
received at this Dorchester Hotel 


function were clients, agents, mem- 
bers of other poster firms and heads 
of associations. Altogether there 
were about 220 at this pleasantly 
informal get-together 


ONTACT 


a group of nine 
influential newspapers 
AB.C. Weekly Net Sales 


Associated Kent Newspapers Ltd. 
LONDON: E.W. PLAYER L 
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‘Recorder’ in 


new 


format 


The Recorder has changed its 


size fror 


\ Men Onl 


ch 
pock 
h 
. hat 
Insic 
ig 
« 
Harp 
is 
f 
f 
Noch 
Box © 
Bier 
K 
<< 


broadsheet to tab 


1 future be published 


rning each week 
lay The change 
bled economies to 
oduction which 
ng rise in print- 
nable the paper's 
nain unaltered,” 
from the paper 
* * 
vomotion folder 
f a pocket contain 
ue. The front 
lustrated by a 
ing a removable 
paper hat under- 
ABC figure is 
the readership 
n Survey) as 


U . 
«hibition to be 
s Duvaar is open to 
thees until next 


a preview of fabrics 


n the January 


* 

\inematograph 
pages—70 of 
ntaming the 
vey conducted 

Catering and 
| other supple 
sh production 

ivailable to 
ung year 


The Flintshire Observer cclc 
brated its centenary recently with 
a supplement carrying messages of 
congratulation from the Queen and 
religious, political and civic leaders 
The supplement was well supported 
by local advertisers. The Observer 
was at first published monthly, bu 
within two years became a fort 
nightly and soon after settled down 
as a weekly. It was acquired by 
the North Wales Chronicle series in 
1916, giving the group complet 
coverage along the North Wales 
coast 

* a + 

Leather World has increased its 
rates from £12 10s. full page, mono 
chrome, single insertion, to £18 15s 
52 insertions, from £10 per inseruion 
to £12 10s.; classifieds from 3d. -per 
word to 4d 

* - a» 

Walter Elliot. MP. will be neat 
week's John Bull writer in the 
“Prospects of Happiness”  serics 
The issue will contain the fina! 


instalment of “The Siege,”’ the story 
of the Battle of Kohima 
* * * 
A Sphere promotion picce list 
the countries to be covered in it 


travel features during January t& 
June Whole page advertisemen 
rate is £160 
* + 7 

Leslie Scout, adverusement man- 
ager of the Daily Sketch, claim 
that every day during November 
the average sale went up by nearly 
1,000 The average monthly sak 
was 1,070,000 In the past 12 
months the sale has increased by 22 
per cent 


f. & C. can print it for you 


quickly and well, by letterpress 


and offset lithography ... 


with all our Plant we plan for 
you, with all our Staff we serve. 


FOSH & CROSS LTD 


for booklets, folders, maps, posters, painting books, 


broadsheets, showcards, 


catalogues, periodicals, 


also BLOCKMAKERS, BINDERS, EMBOSSERS, MOUNTERS 
80-92 MANSELL STREET, LONDON, E.1 


Telephone ROYAL 1731 (10 lines) Telegrams “Printrade’ London 


” 


CF-100 MK4 


RAF Flying Review for January will 


have t/ a" of a Canadian 
high +. Inside will be 
echnica f over 40 of the 
world’s fig! raft, and the story 
i the baled out of his 
tircrat than 700 mph 
x * 

A ne c weekly will be 
m sal h-East Lancashire 
ext Feb cked by a number 
of Cath sinessmen in the 
Nort W new paper, the 
Catholic ‘V Guardian, wi!! 

iV larters in Man- 
chest . at 3d., the new 
paper w sale on Wednes- 
days } ue is expected to 
ippear uary 15, 


92-pag. supplement 


The Hi English-language 
Madras da as published a 92 
page dem ipplement on the 
Indian Ir Fair, which closed 
n New D erday (Thursday) 
Fourteer es in Europe 
America 1 were represemted 
mn the t, which contained 
2694 co f advertising, cight 
full pa d seven half-pages 
Two ur-colour advertise 
nents w ded 

* 7” 

The travel bi-monthly, 
Journal! Voyages, which claims 
i sut n e of 60,000 ip 
Wes ope North Africa, and 
Aust y 16 pages about 
Brita tary number and 
M2 March number. The 
Jur } ‘ entirely Britist 
Pric m; advertisement 
rat igc, with special 

rit B. Austen, 11 Effing 
ha nt, Dover, is the British 
rej ” 

+ * * 
I Woman and Beauty adver 
! hat appeared recently in 
ADVERT S Weexty are being 
‘ lated folder, the illustrated 
i ) cov f which carries the 
words \ the forefront of th 
fash nerk 
* * « 

st d ising Support has 
heen d for the special sup 
plem hich ¢ Jewish Observer 
will pu h on January 13, 1956, to 
comn te th tercentenary of 
h nent of the Jews in 
B 

* * * 

First published in 1861, The 
Quiver has created a new post-war 
record with the current number 
an wsuc of 116 pages contaiming 
20 pages of advertisements AN 


family magazine with a _ religious 
background, it is used for Charity 
Appeals by most of the charitabic 
Organisations in this country 
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which are available 
from its film library. The catalogue 
also lists a number of film strips 
which are for sale only. 


* * * 


Lintas Information Services have 
been appointed to handle press and 
public relations for Redfyre range 
of heating appliances by Newton 
Chambers & Co., Ltd. 

a. * * 

Ther are two weeks left for 
ntending entrants to submit works 
for the Courier Art Exhibition and 
the 50 guinea prize. The Exhibition 
will be held at the RWS Galleries. 

* * * 

Popular Golf is to be merged with 
the 60-year-old magazine Golfing 
on January |. 


Holden appointment 


Holden's Press Bureau, press and 
public relations organisation asso- 
ciated with A. N. Holden & Co., 
Lid., has been appointed to produce 
Viewpoint, bi-monthly publication 
of the West Midlands Gas Board, 
from the January issuc. Holden's 
ire already responsible for the pro- 
duction of Talking Shop for the 
East Midlands Gas Board. 


* * * 


The press and public relations 
department of Doig Advertising 
Ltd. has been appointed by the 
Royal Agricultural Society of Eng- 
land to handle local press publicity 
for next year’s Royal Show, to be 
held on the Town Moor, Newcastle 
from July 3 to 6. 

* * +. 

In a brochure, Asbestos Textiles 
the Cape Asbestos Co., Ltd., illus- 
trates and describes its asbestos 
cloth, tape, yard, and roving sold 
under the Pluto brand The bro 
chure, which has a varnished, semi 
stiff cover, was designed by Byrne & 
Woudhuysen Ltd 


Eleven prizes 


The Times of India Press won 11 
prizes, six of them firsts, in the first 
National Exhibition of Books and 
Publications, romoted by the 
Government of India to encourage 
excellence in printing and design. 

his was the largest number of 
awards secured by any single 
organisation. Navbharat Times, a 
Hindi-language member of the 
group, was adjudged the best-pro- 
duced language newspaper in the 
country 

* * * 

The Morgan-Smith Publishing Co 
Ltd. have been appointed, from 
January 1, sole agems for the 
nonthly journals published by 
Sweet & Maxwell Lid Journals 
nvolved are Current Law, Criminal 
Law Review and Journal of Planning 
and Property Law 

* * * 


John Hurd Associates Lid. have 
been appointed by Superways Con- 
tinental Coach Cruises Ltd. to run 
a PR campaign for their continental! 
coach tours 

* * * 


John Webb Press Services Lid 
have been appointed press relations 
advisers to American singer Bil! 
Darne! who is now in this country 
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THE UPWARD TREND OF COMMERCIAL TELEVISION (6) 


"The Ten Top Television Shows | 


7 


For the first time in history—a 9 week history 


every single one of the 10 most popular television | 
! shows were ITV shows. That is the impressive | @ TAKE yo PIC] LR 78% 
verdict of the robot television meters installed { — 
: by the A.C. Nielsen Co. Ltd., inasample of London 2 SUNDA’ H THE 75% 
homes. The list, with percentages of the total PALLADIU} ? : 
ITV—BBC audience viewing each show, for week 3 1 Lov! | 14% 
ending November 27, is given on the right a 
The Nielsen system of audience measurement 4 ROBIN HOOD (AT | 73% 
records automatically every minute, whether the ae’ 
set is switched on and, if so, to which of the rival THEATRE ROYA! ATV <eenainal 11% 
programmes it is tuned. There is no human 5 PEOPLE ARE FUNNY (ATV) 71% 
intervention—and no human error a NO Se ee — 
SATURDAY SHOWTIME (ATV) | 71% 
Of these 10 top-ranking ITV programmes, ni Pea Nes 
fewer than seven were week-end shows produced by | ROY ROGERS ‘(ATYV) | 69° 
ATV—Associated TeleVision Ltd.—-whose Satur a Ue 
day and Sunday programmes are commanding 6 DRAGNET (AR) iS Seer Se 8% 
week after week a majority of the joint audience | LOVE AND KISSES (AR) f 69°, 
And that audience is growing very fast. | ATV: Associated Television Lid AR: Assooiated Rediffusion Ltd 


From strength to strength with 


ASSOCIATED TELEVISION LIMITED rELEVIBION HOUSBE KINGSWAY W.v.4 Telephone: Chancery 44484 
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Current Advertising 


Vediterranean citrus growers to 
launch big drive in January 


full-scale drive, sponsored by 
Mediterranean Citrus Growers 
Ista Morocco, Spain 

, to publicise oranges is 

this winter for the first 


3 
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Heavy advertising 
for Birds Eye 


To stimulate Christmas frozen. This bus-b« ister has been desi for Smiths English Clocks Lid. by 
s being handled by | food buying. Birds Eye have Stan Krol » silk-screened in five colours. It is appearing this mont 
' vertichng® Lid. and launched an intensive new advertis on London . Smiths’ pre hristmas advertising is also appearing in 
é rv. The theme ing campaign aimed at the house- ‘tional dai ! Sundays and magazines. Agents: Scientific Publicity Ltd. 
F give you a surge wife. Major national papers and - . 
n winter.” women's magazines are being used £25,000 scheme in 


r advertisements 


to tell this year’s Christmas »pper 


Pye‘overwhelmed’ 


woman, Woman's to: “Enjoy fresh summer vege- ecko 
ture Post, John tables on Christmas Day.”  Sea- sel : ! satiated b ad res nse 
> and will run sonal window bills and cabinet With a priation in the y po 
dition, colour “flashes” will repeat this theme in region of 0, Robertson & 
ranges on the Birds Eye shops throughout the Woodcoch nanufacturers of Following a full-page advertise- 
be shown at country. Agents are Ltd. confectior to launch a new ment in the Daily Mirror on 
; ‘he country. i drive in Year which will Wednesday of last week and a one 
yur advertise- New campaign for be direc London and the minute TV commercial last Sunday, 
in the trade Southern ‘ s ‘ ~ 6 for their money box in the shape 
that they can es s for the firm's of a 17-in. television set, Pye Lid. 
by displaying Vapex Inhaler packeted ind will be using received 111, requests from 
will be avail- Thomas Kerfoot & Co. Lid, ‘spaces in n evening papers. members of the public by Tuesday 
have launched a new drive for the “ dn a a morning. 
Vapex Inhaler and Inhalant in undergrour ‘TS and tube cards. P meet these 
London evenings, provincial papers Agents are | | & Rupert Curtis A. a E. ; before 
new collar sae — —— Agents Ltd. Christmas it has been necessary to 
otam - are als renewing cCarrn- ~4 ’ 4 . 
vincial press paigns for various other Vapex pro- Firs: ‘-am ad es 50,000 aptlenticns had ‘been 
by hes pater —_ _in Africa, Thailand and Glasgow |. .»ing Citizen adver- expected. It is mow necessary to 
s ay ae alaya tised on the ; trams for the first make twice as many money boxes. 


Ager 


& Sons, Ltd., 
unch a Boar 
new type of 
trade press 
eady started 
Pu Led. 


PME LEN JARDINE ‘ARTISTS 


+++ extend hearty good wishes 


to all their friends, past and present, 


Other current Intam activities are 
for Crane Ltd. for whom they are 
renewing valves and pipe fittings 
campaigns in Australia, Africa, 
India, Jamaica, New Zealand and 
Ireland. Trade and technica! jour- 
nals are to be used. 


and even to those whom they hope 


to meet in the future. 


telephone TEMPLE BAR 6720 
MINERVA HOUSE 55 WELLINGTON STREET STRAND LONDON WC? 


time last w 


Agents are Arks Publicity Ltd. 


| CURRE?: . ADVERTISING AT A GLANCE 


Acc counts 


from January | 

BAKERS |:\OUSEHOLD STORES 
for Ne D. Hirst (Advertising) 
Lid. ¢ paign using large spaces 
in loca papers 

ASTRAKA LTD. manufacturers 
and distributors of nylon fur 
clothing: TERN, New Cymark 
Ltd. range of men's shirts, 
accounts for David Macaulay 
Adverusing Lid 

H. C. SHEPHERD & CO. LTD. 
tubular steel furniture makers, for 
G. S. Gerrard Ltd. 

POLLY PECK of Conduit Street, 
W.1 for Greenwood Advertising 
Ltd 

Cc. Q. WOOLS LTD. for S. C. 
Peacock Lid 


Campaigns 


MEDITERRANEAN CITRUS 
GROWERS campaign for 
Oranges, using large spaces in 
Woman, Woman's Own, Illus- 
trated, Picture Post, John Bull 
and Everybody's and filmiets and 
trade journals. (C. J. Lytle (Ad- 
vertising) Ltd.) 

HUMPHREY LLOYD & SONS, 
LTD. using trade, national and 
provincial press next year for 
shirt with new type of collar. 
(Bayard Publicity Ltd.) 

HELLAWELL SPORTSWEAR 
LTD., using national dailies and 
Sundays, provincial papers, 
women’s magazines and trade 

ess for 1956 campaign. (Heslock 
1d.) 

BIRDS EYE, using large spaces in 


national papers and magazines 
for frozen-food Christmas cam- 


BLACK BOY EA a Napper, paign. (Lintas Ltd.) 
ee Woolies . ROBERTSON & WOODCOCK 
. A. PESENT) oD. ~~" for LTD., using spaces in London 
, en Froud & neare ae evenings, posters, bus-sides and 
INTERNAT. )NAL BUSINESS = cards during 1956. (Lovell & 

fems Z - ‘MACHI® 5 (IBM) for Howard upert Curtis Ltd.) 
Pe aL 4 } | tn \ a ARDATH TOBACCO CO, LTD. 


using national press, magazines 
and commercial television for 
State Express 555 cigarettes in 
Christmas _ packs. (Townend- 
Smith & Hardy Ltd.) 

CON-TACT _ self-adhesive plastic 
material, using large spaces, in- 
cluding quarter-pages, in Irish 
national dailies. (O’Keeffe’s Ad- 
vertising Service.) 

CRANE LTD. using trade journals 
overseas for valves and pipe fit- 
tings. (Intam Ltd.) 

THOMAS KERFOOT & CO. 
LTD., using London evenings, 
provincial papers and national 
magazines for Vapex Inhaler and 
Inhalant. (Intam Ltd.) 

WILKINSON’S LIQUORICE ALL- 

SORTS, using national press. 
a and filmiets. (Nevin D 
irst ——. Ltd.) 

MONIL COLOUR SHAMPOO, 
using hairdressing journals and 
provincial dailies (Nevin D 
Hirst (Advertising) Ltd.) 

PARGETER & HARVEY LTD. 
using Evening News and maga- 
zines for Two-in-One Divan Set. 
(Frederick Aldridge Ltd.) 

CHURCH OF ENGLAND BUILD- 
ING SOCIETY, using national 
dailies, provincial weeklies to 
support regional branches. Pos 
ters on London underground and 
railway stations also being used 
(Frederick Aldridge Lid.) 

BROWN & POLSON, using 
national dailies and Sundays, pro 
vincial papers and magazines 
with Christmas copy line asius 
& Fergusson Ltd.) 


7 es ‘a — 
wan Ee ms) : 
ee hee 
-s = FP vis x watches 
ae Se | 
— 
4, - e. 3 —_ all 
A AeA 
jae 
A EZ 
=z ae a 
7} Ss — 
: a 
¥% 
| A “aN 
AN A A 
FCS 


DecemBer 16, 1955 93 


ADVERTISER'S WEEKLY 


cawes Fi 


r- iad E> aa he 


Most people are} aaa nice people 


Statistics prove that a lot of people are very happy. 
They love children and are kind to animals. 
About 800,000 of them got married last year and 
about another 700,000 new people got themselves born: 
mostly into happy families. Statistics, in fact, prove 
that most people are nice people. 

You may take it as a promise that S. C. Peacock 
advertisements are addressed to nice people. 
We do not frighten them with scare headlines or 
“fear” appeals, nor do we ever invent unpleasant 
new diseases or anti-social habits. 

Statistics, funnily enough, prove we're right — 
S. C. Peacock advertisements shift goods off shop 
shelves like wildfire! 


S. C. PEACOCK LIMITED Incorporated Practitioners in Advertising 


MADDOX HOUSE, 215/221 REGENT STREET, LONDON, W.1. REGent 1081 
ALSO Al + BIRMINGHAM - LIVERPOOL - MANCHESTER AND CHAPMANS ADVERTISING LIMITED, HALIFAX 


Come and see 

if you think 
WE'RE nice people. 
We produce 
strong selling 
campaigns based 
on thorough 
market planning. 
We could make 
a lot of new 
friends for you! 
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wa 1 ect of the Christmas meeting of the Liverpool and D 


rict 

ty Association. The speaker was Tom Maples, of Bushell Maple 
wines were sampled at the meeting, held at the Royal Restaurant 
Left to right: Tom Maples, G. Fisher, chairman of the clul 


Porthitors 


managing 


director of the restaurant 


‘It’s new’ ads pulled most enquiries 


aging has issued a why it is a controlled circulation 
R \ users” which news-service; does top manage 
seS its ship both by ment clip coupons?; and the 
ind the executive managerial status of the readers 
Is } S readers 
g tl facts revealed » 
_. csanin ak Monthly promotes 
‘duced the mos! inquiries had Anglo-Indian link 
[ layout which 
either offered, promised or sug Envoy, a monthly magazine 
= ed new evelopment or seeking to promote British-Indian 
claimed cos idvantages, friendship, has been founded by 
sted sblishers, Creative Jour- V. K. Krishna Menon, and is 
als I ite the advertise- published by India & Britain 
ents of to this speci- Publications Ltd. at 1s. It sells 
- ‘on are a small minority. in both countries. The first issue 
mong the subjects dealt with was dated November. 
> report how to sell to The full page rate, single 
i ket spending annually more insertion, is £60; back cover 
‘han £400 million; why Pack- £100; second colour on back 
aging News was jaunched and cover, £15 extra. 
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eg, NEW YEAR 


to ADVERTISERS and AGENTS 


~ 
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from the 


CAMBRIDGESHIRE 


TIMES GROUP 
67,427 


HEAD OFFICE: TIMES BUILDINGS, MARCH. Tel. 2368/9 


A.B.C. FIGURES 
JAN. TO JUNE 1955 


London Representative 
W. H. WALMSLEY 


#9, Pleet Street, London, E.C.4. 
Tel: Pl Eec Sereet 9353 


and the 


COPIES 
WEEKLY 


POPS DS PS PS VS PEWS WS WS SE SHOWS DS HOWE VO SS SE SO SOGOU FROGS 


Northern Representative 
ARNOLD ELLIS 


Cromford House, Manchester, 4. 
Tel: Blackfriars 6967 


Berks and Bucks 


Decemper 16. 1955 


New journal launched at 
Christmas luncheon 


The journal of the Berks and Bucks Publicity Association, * Tell,” 
made its debut at the Association’s Christmas luncheon last Friday. 
It was introduced to a large attendance, which included visitors from 
the Publicity (lub of London, the Regent Advertising Club. and the 


Publicity Cin) of Oxford. 


Edited Denis Courtney 
Embley (7 fe) it is designed 
the c ontribution to 


wards a bet 
the value of a 


inderstanding of 
ivertising 


It is prinied on aft paper and 
carries photograph of 
Windsor floodlit The 
first (19 issue contains 
ibout 20 the contributors 
ncluding Kk. Gales (managing 
director, nuey & Palmers, 
Ltd.) pres t of the Club ; Eric 


A. Hub 
Kennel Studix 


(managing director, 
chairman ; 


Leslie 


Room d 
tising Ass 
Armstrong 
Practitioners 
a number 
names 

Tell, which 
vertising, 1s be 
a variety o! 
through Smit 
will appear ; 
mically possi! 


general, Adver- 
ution; Drummond 
ector, Institute of 
Advertising; and 
wher well-known 


$s not carry ad- 
ng distributed in 
ways, including 
bookstalls, and 
ften as 1s econo 
says the club. 


The lur was held at the 
Hotel de | Bray, last Friday, 
and was sided over by Mr 
Gales 

Mr Hubble, referring to Tell. 
said advertising people 
made a it mistake in assum 
ng tha ritics of advertising 
were necessa fools. They were 
often high intelligent people, 
but ill-informed on this particular 
subject 

Advertising people should be 
willing to admit that there were 
weak ts in the case for adver 
tising, but should proclaim that, 
by and large, it made a real con- 


tridution 
of li 


o be 


to raising the standard 
They had little reason 
and tremendous 


ving 
ashamed 
reasons for being proud. 
The guest of honour was Peter 
Remnant, MP for Wokingham 
Thanks were expressed by 
D. A. Dailey (joint vice-chair- 
man) to Miss M. G. Messer (joint 
vice-chairman) and [| Dacre 
Lacey for their work in organis- 
ing the luncheon 
(See Mainly Personal, page 89) 


Leeds 
The success of 
Billy Graham 


A motion that “The Success of 
Billy Graham is a triumph of faith 
in advertising” was carried by 27 
votes to 18 after a debate held a 
the Leeds YMCA by the public- 


speaking section of the Publicity 
Club of Leeds 
Proposing the motion were Roy 


Seton and J. R. W. Worrall of the 
Publicity Club, and opposing were 
J. Dunford and W. Ellis of the 
YMCA. In the chair was the Rev 
L. E. Griffith, Vicar of Thorp Arch 
near Leeds 


Glasgow 
‘Man of many 
. . 
voices’ speaks 
Many different voices in a variety 
of accents were heard at a recent 
luncheon mecting of the Publicity 
Club of Glasgow. The one man who 
produced the voices was W. H. D 


“Willie” Joss, star character actor 
of the BBC's Scottish Home Service 


“Advertising has done a good job 
for Scotch whisky—probably the 
most consumed liquor in the world 
to-day,” said J. A. R. McPhail 
responsible for the advertising, pur- 
chasing and distilling sides of a large 
Perthshire distillery. He also was 
speaking at a luncheon mecting of 
the Glasgow club 


East Anglia 
Effect of TV in 


the provinces 


The ratio of commercial TV 
viewers per set and per programm 
will be very much higher in the 
provinces than it is in London 
Danicl F. Warnock, general man 
iwzer of TV Commercials Lid 
believes 

The reason for this, he told the 
East Anglian Publicity Club, was 
that in the provinces one was often 
not satisfied with the theatre, and 
the cinemas were limited and, out 


side the towns, perhaps inadequate 
People in the provinces were In most 
need of this additional entertain 
ment. 


(Full report next week) 


Monday, December 19 

ASSOCIATION OF IRCUL ATION 
rives Christmas luncheon 
naught Rooms 12.30 p.m 


EXECt 
Con 


PRESS MANAGERS” 


luncheon 


ADV ERTISEMENT 
associaTION = ©Christmas 
Connaught Rooms 


AD WAV’S DIARY 


Teesday, December 20 


PUBLICITY cLUS or SUNDERLAND 
Christmas evening 
PUBLICITY clus oF NOTTINGHAM 


Christmas ‘“Get Together” luncheon 


Bell Inn. 1 p.m 

PUBLICITY CiUR OF LONDON Christ 
mas luncheon Grosvenor House 
Park Lane, W.! 1215S pm 
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rs 


a MAN PRESENTS MAN 
| 
| 


CAMERON 


Man at lis best, man at leisure—his clothes, his 


hobbies, his work, gardening, motoring or in 


oT 


his home—this calls for a man’s magazine 
T.V. programme. 
T.V. Advertising-—the popular, courteous and not 
infrequently efficient producers of * Do-It-Yourself © are 
presenting a man’s magazine T.V. programme 
a man-sized medium for man to man selling. 
It will be a T.V. programme you cannot ignore ; 


virile, lively and versatile, a programme for 


A MAN’S 
MAGAZINE 


man and his family presented at a 


time when they are most receptive. 4.20 p.m. to 4.45 pam, each 


If * the eye of man hath not heard. Soturday from December 24. 


the ear of man hath not seen.’ 


Write now (as they say 


in the advertisements) to 


T.V. ADVERTISING LTD. 


54 GREEK STREET, LONDON, W.1. GERRARD 4226 


lL. S. Hargreaves (( hairman) 

MM Danischewsh, 

BR. W. Dickenson 

Ri. Hon. Lord Foley, 

SE. Linnitt (alternate J 1 Duntee) 
C. J. Maples, PCA 

Stanley J. Passmore, 

Rt. Hon. Earl of Warwick and 
Brooke, 

C. T. Kenworthy 
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EXCESSIVE HETERODOXY 
CONDEMNED BY DIAVOLO 


! should think so 
Cha Clamp 


too” says 
(pictured here). 
Disgusting habit.” 
As] usual, Charlie 
has got hold of the 
wrong end of his 
omposing stick. 
When he reads his 


f PRINTING NEWS 
‘ ‘ll find it’ refers 
Lal to the CASE OF 
EIGHT FACES. Mysti- Norman Wisdom posted bills on a Borough B oO. 
thy not read last week to help launch London's Spasti 


Si> “ENCE 
. y alee ts 
‘Fleet Street, London, E.C.4 THAN 1954’ GLASG*? ‘ 
_— A large number of Scottish advertising p 
: , the Regent Cinema, Glasgow, last week, of 
Warnes Direct the International Advertising Film Festival, 
Maii Service Carlo. They also heard Ernest Pearl, pr 


LONDON'’S 
SPEEDIEST 


AILING SERVICE 
'ODAY OUT TOMORROW 
‘sk our representative 


Screen Advertising Services, claim 


No 1956 Scottish 
Motor Show 


No Scottish Motor Show will 
be held in Glasgow next year. 


/ The general committee of the 

o call. Telephone Scottish Motor Trade Associa- 
een quotations, BALham tion is to apply for leave to stage 

* Van collections, |8!9!/2'3 the next show in November, 1957 
WARNES, 10, Station The announcement of the decision 


has been made by F. A. Hibberd. 
president of the Association 


| 
Parade, Balham, S.W.12. 


Erwin Wasey & Co. Ltd., 


Require 


MEDIA RESEARCH 
PLANNING ASSISTANT 


This executive appointment offers substantial scope 
for a young man with the necessary training and 
experience. 

He must have a sound knowledge of media 
research in all its aspects and be experienced in the 
practical application of such research to specific 
advertising campaigns. 

His duties will include the preparation and justifi- 
cation of media recommendations for a variety of 
campaigns. 

Write in confidence giving full details of qualifica- 
tions and experience to 


R. A. Critchley, 
ERWIN WASEY & COMPANY, 
Brook House, Park Lane, W.1. 


site in London 
d of the National 


Spastics Societ) 


MONTE CARLO FILS: 


“BETTER 
TOLD 


aw a showing at 
inning films from 
ecently at Monte 
of International 


that the « was higher than 
at Venice lai year. 

Mr f addressing the 
audience ! the showing of 
the film “In Venice we 
had son ilms—there were 
one or t lliant films. But 
the succe ilms pretty well 
stood out { was not the case 
it Monte 

“There so many good 
films com from sO many 
different s that the jury 
had a ) ng the winners. 
There few marks be 
tween 1! essful films and 
those w vould have, had 
there be uch awards, ob- 
tained s¢ and third prizes. 

“This «vt inevitably prove 
that the '~ ival has done and is 
doing a ' good job, because it 
is bring" ‘o producers of adver- 
tising fins the keenness and 
desire ‘) improve their creative 


and tec nical standards, 

“It a quite unique oppor- 
tunity | or all these people to see 
in one central venue the produc- 


tions of the world’s leading ad- 
vertisinz film producers, and that 
is a very important factor. It 
would be almost impossible for 


many of these people to have this 
opportunity if festivals of this 


description were not organised.” 

In European countries, said 
Mr. Pea screen advertising 
Standards were high; in some 


other countries it was not so high. 
Screen advertising gave an oppor- 
tunity for manufacturers of 
different countries to publicise 
their goods in other countries. 

ritain had played a leading 
role in developing ISAS, which 
now had members in over 20 
countries. 


New ISPA member 
A group of companies under 


the tithe of Deutsche ISPA 
Arbeitsgemeinschaft has been 
admitted to membership for 
Germany of the International 


Screen Publicity Association. The 
group will have its headquarters 
in Hamburg. 
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Pye launch Talk 


Box mail drives 


To-day (Friday), 67,000 doc- 
tors and dentists are being mailed 
by Pye Ltd. in the first of a series 
of direct mail campaigns aimed 
at potential users of the Talk 
Box, their new wireless intercom 
system. 

Recipients will be offered the 
Talk Box free for a trial period 
In addition, full-page advertise- 
ments will be placed in the 
Lancet, British Medical Journal 
and British Dental Journal. Pye 
dealers are being notified by a 
folder, and are asked to co- 
operate by featuring window 
displays and by contacting local 
doctors and dentists. 

Later, café proprietors, cinema 
managers, garage owners, and 
others will be included in_ the 
campaigns, one of which will be 
carried out every six weeks 


Union uses ads 
to fight Bill 


As part of its campaign against 
the Government's proposal to 
increase teachers’ superannuation 
contributions from 5 per cent to 
6 per cent in the Teachers’ Super- 
annuation Bill which was debated 
in the Commons recently, the 
National Union of Teachers took 
space in nearly all London 
national dailies and evening 
papers on Monday and Tuesday 
of last week. 

This is the first time since 1931 
that the Union has used adver 
tising to defend teachers’ interests. 
The insertions were placed 
direct. 


Overseas fairs 


The President of the Board of 
Trade was asked in Parliament 
on Monday what steps he is tak- 
ing to bring about an improve- 
ment in the quality and standards 
of exhibits and pavilions at over- 
seas trade fairs “in order to 
represent adequately Britain's in 
dustrial enterprise.” 

A. R. M. Low replied: “J have 
no doubt that British firms ex- 
hibiting in overseas trade fairs 
give careful attention to these 
matters, since their object in dis- 
playing their goods is to sell 
them. The Board of Trade and 
the overseas officers of Her 
Majesty’s Government give all 
the help they can to British 
exhibitors.” 


Course for editors 


A “refresher course” of six 
lectures for editors of employee 
magazines has been organised by 
the Industrial Welfare Society 
(Inc.) and will be held at Robert 
Hyde House on the Thursdays 
from January 5 to February 9 
Speaker will be Alec Davis, 
general manager of Spearhead 
Publications Ltd., editorial and 
typographical consultants, and at 
one time editor of Design. 
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ONE PERSON IN 
EVERY FIVE 


... over two-and-a-half million 


copies every Sunday 


The Empire News and Sunday Chronicle has’ now published 
five issues in its combined form. The current sales figures tell 
a story of the paper’s growing popularity in all parts of the 
country ; they tell a story of the successful merger of the Sunday 
Chronicle with the Empire News in the largest amalgamation 
in newspaper history ; and they show how warmly readers of 


both papers have welcomed the new ‘“ two-in-one” Sunday. 


Well over two-and-a-half million copies of the combined paper 
are being sold every week. This means that one person in every five 
throughout the whole country is reading the topical, lively, provocative 


EMPIRE NEWS 


AND 


: Every Sunday 
Sunday Chronicle 


——4 
— | 
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New post for 
Sam Black 


Black been appointed 
j department of 
I il & Allied 
clavioNn, in 

J. J. Conlan. He 
director of the 

the Associa 

titioners. He 

f Institute of 

! f 1954-55 and 
ninster Review 


San 


* ’ * 

ie Ha iblic relations 
Thames Gas 

d chairman 
Institute of 
hairman ts 
press and infor- 
syit European 
Fol! e first meet 


‘am Black, who 
he editorship 
yuurnal, Public 


+ * * 
sen has joined 
Cotton Ltd 
naging direc 
| ns Ltd con- 
1d = industrial 
inded seven 
direct the secre- 
side of the 
in which Sam 
Chortes Fothergill are 


w s 


+ . * 
Mics Edith M. Coghlin, this 
\ | 1 Society of 
D Member the Advertis- 
Association (Yorkshire branch), 
“ has been cor mef of Nevin 
D. Hirst Ltd. f past three and 
half yea now joined 
rm P ¢ Lid., of Leeds 
* . * 
L. A. W. Wood, for some years 
ictior mat of Norman 
) Lid., has ippointed to 
t rd as pr ction director. 
* * * 
Pat Henry, Associated TeleVision 
Lid.. has announced three appoint- 
ents at ATV Anthony Jelly, for 
h past cight months senior 
vccount executive of ATV has been 
i:ppointed sales manage! M: Jelly 
left Woman in May to join ATV 


| 


ind had worked with Hulton Press 


’ 


Anthony Jelly 4. § 


Brewer G 


Ltd. 


Organisation 


and the J. Arthur 
Another 


Rank 
appoint 


ment is that of Guy Spencer as 
account executive in the sales 
department 


Gerald V. Stacy, recently research 
manager to Lever Brothers (S.A.) 
Pty. Ltd. in Durban, South Africa 
has joined ATV, and has been 
appointed research manager. He will 
be responsible for al! audience 


research and associated projects 
. * * 

John Moore is succeeding John 
Montgomery as PRO of Scottish 
Industrial Estates Mr Mont 
gomery is taking up a_ similar 


appointment with Shaw Petrie. Mr 
Moore was years with the 
Kilmarnock Standard and for the 
past year has been with The Scots 
man at its Glasgow office 
* * 7 
R. Newton Brown, who joined 
Charles F. Higham Ltd. in 1948 
has been appointed to the agency s 
television division 
* * * 
Geoffrey Lancashire, persona! 
assistant to Norman Price, manag 
ing director of Features Copyrights 
Ltd., has joined Technical & 
General Press Service (PR depart 
ment of TGA) as press officer 


Director resigns 


G. A. Crew has resigned his posi 
tion as a director of Erwin Wasey & 
Co., Ltd 

. * 

William Carter, managing direc 
tor of H.R. Carter Publications Ltd 
1945, has resigned from the 


since 
board. 
* oe 
Cecil Pasco, of Pearl & Dean 
Ltd., who has been in St. Luke's 
Hospital, Guildford, with pneu 
monia, is reported to be making 
good progress 
* * * 
L. V. Hardiker has been ap 
pointed advertisement manager of 


the Bootle Times series (Waterloo 


& Crosby Times and Walton & 
North Liverpool Times). 
* * * 
Shamus O. D. Wade, who left 
Lintas Ltd. last April to join 


McCann-Erickson Advertising Ltd 

as a copywriter, has now returned 

to Lintas. 
* * 

F. J. Lyons, managing director of 

J. Lyons Ltd., has been clected 


and overseas member of the Ameri 
Association 


can Public Relations 


Reynolds 


DecEMBER 16, 1955 


Marie J ‘ F. J. Lyons L. A. W. Wood 
° . agency. Mr. Reynolds spent four 
Mari« Jennings years with Colman Freatis "& 


lo join FCB 


Marie Jvernines. who has been 
public fficer of Willings 
Pr S since 1952, will 
join th of Foote, Conc 
& Beld the new year as 
: put count executive 
She w Gwenyth Jenkins, 
a senior nt executive, on 
five PR 

* * 

Barry 8 d of commercial 
t sior ns at McCann 
I b r ng Ltd., has been 
el i rd of directors. 
Pr ector of Gui de 
By Ltd oined McCann- 
Erickso ver a year ago 
ind f inn’s TV opera 
tions b which he is chair- 
mar 

* . * 

William | Keachie, chairman 
and E supervisor of 
McCann-Fr nm Advertising Ltd 
ind Frank Hey director. are in 
the Ur for discussions 
with igency’s inter 
natior Wrigley Products 
Ltd. Tt ack in England 
this week 

* * * 

Gordon larke, formerly with 

orte’s ken a newly created 
positi Lansing Bagnall Ltd 
of Bas ntrolling copy and 
editor 

* * 

Geors H. Cutbush, editor of 
Scotlar Motor World. has com- 
pleted rs ciation with the 
jou oO with the Char 
ing ¢ ce ¢ Electric Supply 
Co.. | ted London technical 
repr tiy f the Motor World 
bef. ng vited to join the 
staff Gi » in 1905. He is 
cha and izing director of 
the Motor W d Publishing Co 
Lid 


Ad manager moves 
W. H. Clarke, who has been ad 


Vertisement manager of Time and 
Tide for the past 18 months, will 
become j isement director in 
the new y f Modern Farm 


Equipment with a seat on the board 
of Hatchwood Publications Lid 
Before joining Time 


was for seven years advertisement 
manager and publicity officer at the 
National Farmers’ Union head- 
quarte 

His place on Time and Tide will 
¢ tak by D. C. Ryall, who for 
the past 15 months has been on the 
advertisement staff of the Municipal 
Journal ami Organisation and 
Mi. th Je 


* + * 
Geoffrey Reynolds, former presi 


dent of Colman. Prentis & Varley 
th United States, has joined 
& Preston Inc.. of New 


as vice-president of the 


Varley in Europe after the war. He 
joined the American firm in 
Before the war, he was sales and 
advertising director of T. G. Tickler 
Ltd, English food manufacturers 

* * * 


J. Dunford Smith, 
manager of W Henley's 
graph Works Co., Lid 
owing to ill-health 

He is succeeded by A. S. Brewer, 
who joined Henley’s in 1922, trans- 
ferring to the advertising depart- 
ment in 1925. Since that time he 
has worked on every aspect of the 
company’s advertising, and was 
appointed assistant advertising man- 
ager in 1954 


advertising 
Te le 


has retired 


* * * 

A. C. Dunean, chairman of 
Odhams Press Ltd., was among 
those interviewed in: BBC “Pano- 
rama” on Monday evening on the 
desirability of moving Covent 
Garden market from its present 
Sue. 

* 7 - 

R. L. Booth, until recently with 

Editorial Services Ltd., has joined 


Press & Public Relations Ltd. Pre 
viously he had been a press officer 
with the British Thomson-Houston 
Co., Ltd.,. and PRO with Auger & 
Turner Ltd 


OBITUARY 


A. Smith 


The death occurred on Sunday, at 
the age of 70, of Arthur Smith 
formerly managing director of the 
Bootle Times. He joined that paper 
in 1914 as advertisement manager, 
became managing director seven 
years later, and retired in 1935. The 
following year, when the Howard 
Panton agency was formed, he 
joined it as a director but resigned 
at the outbreak of war 


He leaves a widow, a son and 
daughter. 
The funeral was at Croydon 


Crematorium yesterday (Thursday) 


A. A. Williamson 


A. A. Williamson, who retired in 
1952 as circulation manager and 
publisher of Iliffe & Sons, Ltd., died 
at Exeter on Saturday. He was 67 
He joined the circulation and pub- 


lishing staff of lliffe & Sons, Ltd. 
in 1912. and when the late F. Moore 
retired in 1939 succeeded him as 


circulation manager 


H. Stormont 


Henry Stormont, who helped to 
found the Advertising Club of 
Bridlington, an organisation which 
no longer exists but which was 
formed in the 1920's to publicise the 
town, has died in Harrogate He 
was 86. He held office as assistant 
secretary, secretary and treasurer. 
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Gallup Poll ‘is Gan CLASSIFIED ADVERTISEMENTS 


. . . RATES : APPOINTMENTS VACANT, 3s. 64. per lime, 405. per display 
investigating 


APPOINTMENTS WANTED, 3s. per line, 35s. per display panel oa. art) 
classifications, 4s. per line, 45s. per display pane! inch. Minimem, 5 lines. Box No. 
. . 7 
discrepancies 
The discrepancy between 


charge, one line plus is. covering postage, ete. Series rates on application : all 

advertisements seven insertions MUST BE PREPAID. ddress “Advertiser's 
Weekly,”” 180, Fleet Street, London, E.C.4. WATerioo 3388 (Ex. 25). 

BBC and ITA viewership figures 

for television is being investigated 

by the Gallup Poll, who are 


APPOINTMENTS VACANT 
L making some hundreds of coinci- 


Situatoas Vacant: * The engagement of persons answering these advertisements mast 

be made through » Local Office of the Ministry of Labour or a Scheduled Employment 

Agency if the applicant is a man aged 18-64 inclusive or a woman aged 18-59 inclusive 

dental calle during a Sive-m : unless be or she, or the employment, is excepted from the provisions of the 
e é ‘ “minute 
time band. The resulting figures 

are to be published later. J. A. Wakelam, nutritional advisor 
In a prepared statement, sent [4% the Distillers Co.. receives the 


Notification of Vacancies Order 1952." 
“Farmer & Stock-Breeder” Cup for 
to the interests concerned. Dr w che , ps 


THE ADVERTISING ASSOCIATION ADVERTISEMENT 


s the Show's best stand, from Lady 1 Bell Yard, W.C.2 
Henry Durant, director of TV Turner, wife of Sir lames Turner MANAGER 


Research (Gallup Poll) Ltd., has president of the National Farmers S Soe is to be appointed to take required for professional weekly in 

criticised the methods used by Union, at the National Poultry Show —~ | a =! fore <n pte “— one sca. won — 

: : aa 7 de he } d dir ibrary sing Of salary and prospects ell educated, 

both the BBC and the ITA. held a O vn ae T _. s “td” a the Association's pren Previous experienced im technical en. with 

Of the machine-panels of te organised F gl ao anc library experience esse 1 Progres energy and initiative. Write with full 

ITA, he says: “The families the “Farmer & Stock-Breeder. sive post details of jobs held, education, age and 
A, ay mil 


1 ing to Yirector. date available 
know they have the machines for Apply in writing e Direc 


, General at the above ress by 3ist Box 2644 
the reason they can get ITV OVER 350 AT December, 1955 velope to be ; 64 
programmes They also know e marked “ Libraria: Advertiser's Weekly 180 Fleet St EC4 
that as a result of having the 


machine | \G 
] nachine they get, as a minimum, IPA S MEETIN bert oy ED LETTERPRESS DATA PHOTO-LITHO REPRESENTATIVE rc 


their set maintained. CLERK (female) 1 ” 


gener quired for London office of expanding 
|, cMight not ths ise ince, (Q)N TELEVISION | $s a,"oces Somer Sthe"™NGIine Suan co 
| them towards ITV ? ... It needs - . “4 t include responsi! for nection with buyers placing consistent 
]} precious few of them’ with a Am audience of over 380| Saint, mg, phy musiunny | ai Ses “Connie, 
hea he S00 Gee Lo attended last week's photographic references ; proof rea nal tetera, 
danas ae opoly to pro- Institute of Practitioners in ing snd marking up ; handling orders Box 2649 Ad. Weekly 180 Fleet St BC4 
| uce a slant in the figures. Advertising special private have s good Viswel tmemory a | EW ADVERTICING AND PUB. 
On the question why the question-and-answer meeting on capacity for hard work, a sense of — | Compent o aes 
BBC's figures are more pro- _ television. responsi belit nd be  sulliciont a ve. “ol "products —* “= 
BBC than the Gallup figures The following statement was er ee Cee experienced Assistant’ with initiative 
published a meek. i een seoceadl ther Ghee IPA after the meet a ay , ao hay ~~ og 4 aan tre A {the Department include 
! comments: “Robert Silvey can- ing: permanent and per rable Writ pelated ry lines om at ae 
not escape the defects of what “For nearly two hours a panel - BY x wr 5S St. Martin's manuals, exhibiti and editorial 
| is known in the trade as ‘house consisting of R. A. Bevan, chair- | ¢ ASSIFTED ADVERTISEMENT = ae a ade ae 
esearch His interviewers are man, Brian F. MacCabe, Cyrus MANAGER (experienced) required for with production and creative ability 
working for the BBC, and they Ducker, E. M. L. Buxton, Michael eading fashion trade weekly Please send full details to Advertising 
| tell the interviewee. Patmore, J. Haydock, and Drum Ses Se 6 ey SS ee Oe Bhenen Brockhouse & Co., Ltd 
“Arguing from many similar mond L. Armstrong, answered a a ca _ mr. F- cumin anieera en - 
' cases, it 1s plausible to suppose stream of questions covering required for post of J r Statisticiar required early New Year hf - 
J that there is a bias towards the ¢very aspect of TV. in expanding Research Department of in London, S.W.4, district, Competent 
BBC in the whole situation, and “The audience, consisting of Preetiaat kaa - ght phen rng typist, preferably with knowledge of 
just so long as Mr Silvev's fellows, members, and associate edur ; d poe holos —g - — ~ alas rer re Oe Weite 
fieldwork is done in that context members and the staffs of would un advantage A background fu to Mrs, Hayes Marshall Hardy 
he cannot escape the implica- ™Member-agencies and their con n Searenee) Hen 3 as ee Ltd., 18 Old Town, S.W.4. ‘Phone 
tions of his label. trolled subsidiaries, was wel + eer iprcmengg -ays & full, Executis ne ee 
“But it needs to be repeated comed by the president of the status in @ department conducting QUITE A Cink bn = ay Be ham 
’ that Mr. Silvey and Gallup dis- IPA, Lt.-Col. Alan M. Wilkinson Eiceecdh Aamivationn @ i an an type, do morthend, hendk 
ames br Get aaah “Questions were asked verbally tito al o eee people, climb up the wall with certsin 
' with the aid of roving micro- | Erickson Advertising Ltd., Brettenham et ae ae oe 
: phones. The subjects discussed oom Lancaster Place, Lond —— clan easton ee AA. 
‘S ; : > included audience measurement, a live positions within two years at the 
Scotsman supple ment the positioning of advertisements. es = a sd ere a outside, we should like to hear all 
The Scotsman's recently estab- the quality of programmes, ‘use’ advertising ager We ar ted fox 2642 Ad. Weekly 180 Fleet St BC4 
lished supplements dep. artment is fees, the future of live commer- 2 eS pom eS Ma KEEN ADVERTISEMENT REPRE 
publishing at the end of this month cials, and network programming. area feild if —y-! - fer , ‘ SENTATIVE wanted for quarterl 
= first independent supplement, to “Thanking members for their | Hi you heve hed some training it yom ia. a -% oe xd 
Pe bs gt by ne. attendance, Mr. Bevan said that ceesemien endier atietics. then wries slery end bonus, Send full details 
Exports , un will have coloured the size of the audience and the | aiden prev ; rperie $ CONGEES. GRDENERES, WHER Grane 


covers and will cost Is Early in patience with which it had list 
the new year the second of the ¢ned, showed the enormous 


(,00d prospects 


salary required We may have a Hox 2645 Ad Weekly 180 Pleet St B4 


for you as Assistant to our Market 


’ stere + Manager SHORTHAND.-TYPIST for Advertise 
re . . » . s n Ww 1 2 
— t .. Te — < ir r* t eye “ium,” being taken Box 2603 Ad. Weekly 180 Fleet St PC 4 ment Department of small publishing 
itie onuday an rave ul mm <¢ new mec | : = ont o ia om 
‘ MANAGER required for Type desigr frm. Sclary up to 68 weskly, on rd 
t enartment ‘ me » en 
Ze ~~ uring D par " ; Rox 2647 Ad. Weekly 180 Pleet St BC4 
intin use. nor f , 
LE(« ; AL AND & AZETTE Good ‘work ng knowledge {™M STILL-LIFE ARTIST required Letter 
B. ‘?. ws B. 4 type machines essential aleo son ing, retouching, etc. Write eaperienc« 
knowledge of enginecring methods and salar : 
WILI ~ Mes. Kerursu Paror, of Ramsgate An appreciation of letter design and Box 2646 Ad. Weekly 180 Pleet St BC4 
s Kent, former editor of Woman's World an interest in foreign languages and EXPERIENC ED GENERAL ARTIST 
and director Amalgamated Press Lid scripts desirable. Staff pension schem for leaflets showcards display 
Sum Benrasm Josern Torrey Pont left £4.919 Os. 8d. gross, £4,848 17s. 6d Good working conditions in moder packaging and general design ; visuals 
general man a < the Birw ngham Post ast vanes Duty paid £97.) factory Canteen Sals ary according and first-quality finished work essential 
713 and managing direc . to qualifications Age 40 Al Ty t De yer 
; . 1 — | 4 € t s yp wrer eT csgner ext 
left £43,538 Ils. 2d. gross Eu i owe eve’ Fa “ee mm 2637 Ad. Weekly 180 i Ss PCs need man with eppreciation of 
Sd. net value. (Duty paid of the ellington ae, : mite cary desian . able to carry out 
Street, wh ied on October 1 last A LEADING COMPANY io the Tole contempo y Gewe ; : 
Wiutiam Cyaates Nisserr, of Cheam left £4,453 Ils. 3d. gross, the net value field seeks “‘live wire’ for sales prom in ished noe ngs x — a. 
»} ’ a im ih) ei) y « othe 
Surrey, former managing director of being mil tion Must be self-starter with exper Desiener ~ ae sketches and 
Illustrated Newspapers Ltd, left £21,967 Peaxk Wittam Neate, of Maple ence of selling snd stinky to oo — working jrawings essential 
ross, £21,694 18s. net valuc jurham, Oxon, managing editor of the Should know how to originate ar ae — > —. or -— - 
£3,260.) Reading Mercury and Berkshire Chroni carry through merchandising pr we A oe vag Fer eopelat 
Mowntacue Hist, of West cle, former secretary of the Bucks Pree grammes and put ideas on paper eae oo - Mrs Robinson. c/o 
oad. Shefficid, former publicity Press ( Ltd left £16,614 Ss. Sd Good salary and prospects for right w o — Ma FlAamen 6816 oF 
manager of Firth-Vickers Stainless Stecls gross, £16,542 12s. Sd. met value. (Duty men Appi ? 


a t 979 
Litd.. Sheffield, left £341 15s. 74 paid £1,631.) Box 2623 Ad Weekly 180 Pleet & PC4 y791 
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ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


Publicity department of Petroleum 
Company has vacancy for alert and 
resourceful 


YOUNG MAN 


of good appearance (20-25: National 
Service completed) interested in all 
aspects of advertising. Ability to write 
and sketch a little would be helpful. 
After becoming fully conversant with 
routine work and its execution, 
»pportunities will exist for more varied 
tasks requiring initiative, intelligence, 
efficiency, accuracy and a general flair 
turning matters to good publicity 
ac ynt. Past experience not essential 
but knowledge of advertising rudiments 

advantage Apply fully 
handwriting to 


i Box 2624 
Advertiser's Weekly 180 Fleet St €C4 


we 


the 


m own 


RETOUCHER First-Class Technical 
Retouching Artest required for Studio 
f Londe Ni Position will 


Write fully 
ckly 180 Pleet St EC4 


ry top sa 
Box 2590 Ad. W 


| ANOTHER OPPORTUNITY 


For intelligent girls to learn copy detail 


with our rapidly expanding agency 
Nige! Rainbow & Partners Led. 
11S, Gower Street, London, W.C.!. 
Telephone: Euston 306! 


ACCOUNTS CLERKS required by well- 


wn Advertising Agency. Experience 
Agency or other accounts department 
preferred, but not essential. Knowledge 
of production osts an advantage 
late of commencement early mn 
January, if desired. Write 


Box 2615 Ad. Weckly 180 Pleet St EC4 


AN 
EXCEPTIONAL 
OPPORTUNITY 


A major industrial concern, 
marketing a well-known pro- 
duct in the United Kingdom, 
requires a really experienced 
advertising executive for a 
position of considerable res- 
ponsibility 

The right man for this job 
will have some first-hand 
knowledge of selling; he 
will have a thorough under- 
standing of all advertising 
media and techniques; he 
will be able to substantiate 
by his record the ability to 
plan and control one or more 
major programmes of adver- 
tising and sales development 
in co-operation with a mod- 
ern agency. 

The post offers a substantial 
salary, which might be in 
excess of £2,000 per annum 
to the right applicant, with 
pension and attractive pros- 
pects with further advance- 
ment 


Please write and outline your 
qualifications, age (prefer- 
ably 35-45) and experience in 
full detail, mentioning pres- 
ent salary, to 


Box 2638 
Advertiser's Weekly 180 Fleet St €C4 
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December 16, 1955 


CLASSIFIED ADVERTISEMENTS | 


Situations Vacant : 


“ The eagegement of 
be made through a Local 


Office of the Ministry of Laboer or « Scheduled Em 


answermmye these advertisements must 
ployment 


Agency if the applicant is a man aged 18-64 inclusive or 2» woman aged 18-59 inclusive 
ae fa Gn © Se custeoe, & cpl bom Go Dette ¢ Ge 


of Vacancies Order 


1952.” 


FLEET ILLUSTRATING 


want another first-clas 
@ visualiser / layout man 
@ general and lettering artist 
Write to THE ART DIRECTOR, 


FLEET ILLUSTRATING SERVICE LIMITED, 
10, ARGYLL STREET, w ! 


SERVICE LIMITED 


Creative 
Advertising Manager 


Applications are invited for the post of 
Advertising Manager in a nationally 
important Company (H.Q. London) 
operating in a rapidly expanding and 
highly competitive industry The 
position calls for administrative ex- 
perience, ability to wield authority, a 
facility in interpreting technical data, 
and creative flair. The man appointed 
will have direct contact with the 
Chairman and Managing Director of the 


Company, and will be expected to 
co-operate with the Advertising 
Agencies in preparing outstanding 


advertising in all media. A salary com- 
mensurate with this very responsible 
position will be paid. Our staff have 
been informed of this announcement. 


Box 2625 
Advertiser's Weekly 180 Fleet St EC4 


TYPOGRAPHER. A _ really § firvt-class VOUCHER (HECKING CLERK re- 
man required for London Agency quired harge of busy depart- 
with good, all-round experience of men V with details of 
Press and Promotion material Five exper salary required, to 
day week L OF <C.N. Ltd., 184 Strand, 
Box 2591 Ad. Weekly 180 Pleet St BC4 wo2 

Leading  xport Publication 


-equires a 


SENIOR 
REPRESENTATIVE 


Qualifications 

a. Proved experience in space 
salesr ip on Technical 
journals 

b. Good personal contact with 
Agencies. 

c. Abilicy to work on own 
in trv 

The appointment is a permanent 

and progressive post. Salary, 

Commis Expenses and Super- 

annuat reme. 

Applic (treated in strict 

confidence) will only be con- 

sidere ere full details of past 


expericoce and earnings are given. 
Box 2562 
Advertiser s Weekly 180 Fleet St EC4 


EXPERIENCED layout artist required 
for press and print. Permanent posi 
tion for versatile man. Five-day week 
Write, stating age, experience and 
salary required. to Art Director, W 
Hopwood & Co Ltd 67a Mosley 
Street, Manchester, 2 All letters 


acknowledged 


SECRETARY 


or 


for 
Interesting 
ex ‘ work 


Press Relations 
responsible but 
Good presence and 

Some press experi- 
S-day week. Salary 
: ling to experience. Write, giving 
tails t Personnel Dept 
Hayes, Middlesex 


esser al 
‘ vould help 


LETTERING - 


Write, phone or call q 


HAWKE STUDIOS LTD. 


WANT 
ARTISTS 


GOOD ARTISTS 
VERY GOOD ARTISTS 


LAYOUT + STILL LIFE & FIGURE 
START 1956 IN A PROGRESSIVE STUDIO 


NORMAN BANNISTER 
HAWKE STUDIOS LTD. 
22 CHENIES ST. W.C.1 


Phone 


MUSeum 7441-1181 


' 
| 
| 
| 
| 
} 
| 
| 


| 


| 


Newman Neame Ltd. 
have vacancies for 


1. A SENIOR ASSISTANT in design 


department, with thorough knowledge 
of typography and layout and ability 
to do finished roughs and artwork for 
varied industrial publications 


2. A PRODUCTION EXECUTIVE 


with some typographical and design 
experience, and detailed knowledge of 
printing and reproduction techniques, 
materials, etc. 


Applicants, male or female, should 
write full details of age, experience, and 
salary present and required, to 
Managing Director, 
50 Fitzroy Street, W.1 


SALESMAN required immediately to 
promote in London space sales in well- 
known international publications 
Write Box T.7 c/o Streets, 110 Old 
Broad Street, E.C.2 


COPYWRITER 


Young man—for varied work 
in medium sized Agency. 
Practical layout ability an ad- 
vantage 
Phone : 


MAYfair 2017 


LETTERING, STILL LIFE AND LAY- 
OUT ARTIST required by well-known 
London agency Artistic ability and 
practical application considered before 
experience Write, giving full par- 
ticulars stating age and salary 
required, to 
Box 2607 Ad. Weekly 180 Fleet St BC4 


WOMAN 
PRODUCTION 
ASSISTANT 


with at least 18 months’ 
experience and able to work 
on own initiative on busy 
national accounts. Appli- 
cations in writing stating 
age, experience, educational 
qualifications and salary re- 


quired to : 


Production Manager, 


Scott-Turner & Associates 
Limited, 
Incorporated Practitioners 
in Advertising, 


17/18 Dover Street, London, 
w.l. 


revere 


ds to WAT 3388 (Ex. 25) 
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DecemMBer 16, 1955 


APPOINTMENTS VACANT 


ADVERTISING 
MANAGER 


Large Retail Store Group in the 
North requires Advertising 
Executive with good experience 
to manage existing department, 
staffed and equipped to handle 
all aspects of Retail Advertising, 
including Press, Mailings, Display 
Material, etc. Excellent oppor- 
tunity for man with ideas, able 
to write good copy and with 
organising ability. Salary £1,000- 
£1,400 p.a., depending on age 
and experience. This is an 
important position with an 
expanding public company. Age 
limit 40, State age and full 
particulars of experience, etc. 
(in confidence) to Managing 
Director, 


Box 2628 
Advertiser's Weekly 180 Fleet St EC4 


WANT TO SPREAD YOUR WINGS 
Art Man, feel suddenly free, able to 
express your ability at its newest and 
fullest on one account and another and 
still another f so a medium-size 
Agency full of “‘go”’ is ready to meet 
you, provided you are also quick with 
all-round ability from visual to finished 
work 
Box 2406 Ad. Weekly 180 Fleet St EC4 


RETOUCHING and 
GENERAL ARTIST 


Young man who has finished 


his National Service, with 
previous Studio or Agency 


experience required. Excellent 


opportunity to progress in 
Retouching and Line work 
Write fully, including salary 


required to 
The Secretary, 
Gowen & Wiseman Ltd., 
11, Ludgate Square, 
London, E.C.4, 


TECHNICAL WRITER 
compiling servicing 
instructional] literature and copy writ- 
ing Must have the highest technical 
qualifications Apply The Secretary 
Martin-Baker Aijrcraft Co. Ltd., 
Higher Denham, Nr. Uxbridge, Mid- 
diesex. Tele.: Denham 2214 


required for 
manuals, gencral 


101 


CLASSIFIED ADVERTISEMENTS 


point-of-sale material. 
scheme. Five-day week. 
modation 


COMMERCIAL ARTIST 


Experienced general artist for production of press and trade 
advertisements, leaflets and catalogues 


DISPLAY ARTIST 


First-class creative artist with practical experience in designing 
eye-catching advertising for modern window displays and general 
Good salary and contributory pension 
Interviews by arrangement 
available in Company's 
details, including age and experience, to 


Staff Manager, 
THE BRITISH BATA SHOE CO., LTD., 
East Tilbury, Essex. 


Accom 


Hotel. Please send full 


IMPORTANT provincial 
organisation, with wide connections 
preparing to expand its colour pro- 
duction, requires able and enthusiastic 
executive to handle sales promotion 
Some technical knowledge colour 
processes essential Permanent, pro- 
gtessive position Age. experience. to 
Box 2633 Ad. Weekly 180 Fleet St PC4 


photographic 


| COVENTRY. Vacancy occurs for Artist 
wishing to specialise in exclusive colour 
and tone retouching. Car and machine 
tool specialists. Harris Studios Ltd 


Warwick Row, Coventry 


A YOUNG, agency 


as Secretary Assist ) 
Executive of rd Adve ing 
Agency. Must be competent shorthand 
typest Stafl canteer Five-day week 
Please writ stating experience and 
salary required, to 
Box 2634 Ad. Weekly 180 Fleet St FC4 
YOUNG MAN (aged 20-23) required f 
advertising department in Londor 
office of weekly trade paper Please 
write full details age capernence 


salary required, to 


Box 2575 Ad. Weekly 180 Fleet St BC4 


EXPERIENCED 
CREATIVE ARTIST 


A versatile creative artist is re- 
quired in our Leicester Studio 
He should be able to carry his 
own work through to the 
finished stage where necessary, 
and must have had at least 
three years in advertising 


Apply in writing in the first 
instance to Studio Manager, 
Ripley, Preston & Co. Ltd., 
148, London Road, Leicester. 


ADVERTISING 
MANAGER 


to control all aspects of 
advertising and SP in progres- 
sive Ford main dealership 


(London) Write giving full 
particulars of experience and 
salary required to 

Box 2636 
Advertiser's Weekly 180 Fleet St €C4 


EXPORT ADVERTISING. Young man 


required at Head Office of Inter- 
naviona known Company, to assist 
Advertising Manager in controlling the 
advertising of many Overseas Branches 
and Agencies Must have had 
experience in dealing with a fairly 
heavy correspondence Write details 
age, experience, etc to “ft ( 
Dixons, 1-9 Hills Place, London 


co 


SKILLED RETOUCHING ARTISTS 
required by expanding Studio in Hol- 
born area hs« mprover lettering 
artist We offer a « i salar ideal 
working ondit and : 10n 
contributory pens he right 
person Why not ome and di ss 
the position with u Please writ n 
first instar stating age, experience 
and salary required 


Box 2564 Ad. Weekly 180 Pieet St BC4 


ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


Will You be a 
First-class 
ACCOUNT 

EXECUTIVE? 


say “will be’ because the man 
looking for has not already 
reached that status but knows chat he 
is Executive material, He may now be 
in a Production Department or acting 
as an Assistant Executive, With us he 
would start as an Assistant but must be 
good enough to handle accounts in his 
own right within a year. He must be a 
practical advertising man, interested 
im industrial affairs, pleasant to work 
with, and one who likes being busy 
Age between 25 and 30. Write giving 
age, experience and starting salary 


required to 
Box 2622 
Advertiser's Weekly 180 Fleet St EC4 


S-day week. Staff Pension ond Assurance 
schernes in being 


We 
ww 


aged 
larye 
This opening 


ADVERTISING ASSISTANT, 
1-35. required in London by 
manufacturing concern 


in the technical field of advertising 
calls for a really versatile ideas man 
with competent layout and copywriting 
ability S-day week Luncheon 


Vouchers. Pension Fund 
of experience and salary 
Box 2598 Ad 


Full details 
expected. to 
Weekly 180 Fleet St BC 4 


INTERESTED ? 


If you are a young layout artist 
experienced in fashion adver- 
tising, there ig an immediate 
opening in a leading London 


Agency Ability to work on 
general subjects is also an 
advantage S-day week 


Luncheon Vouchers and 
Pension Scheme 
Please opply — 


The Creative Manager, 
Samson Clark & Co. Led, 
57-41, Mortimer Street, 


London, W.!. 
Telephone MUSeum 5050. 
ARTIST BEGINNER required for the 

studio of a busy London Agenc He 
must have fesimniny abslity some 
typographical traming and be able to 
do a certain amount of finished letter 
ing Write, giving details of training 
ynd experence to 
Box 2595 Ad. Weekly 180 Fleet St PC4 


ACCOUNT 
EXECUTIVE 


An important vacancy occurs 
in a young expanding West 
End Agency for an account 
executive of good education and 
outstanding ability, aged about 
30, experienced in handling 
agricultural accounts (feedstuff 
marketing, etc.). The position 
offers considerable scope for 
self expression and personal pro- 
gress to a man of ambition and 
initiative possessing an all-round 
knowledge of agency work and 
account contact. Fullest details 
in strict confidence to 


Box 2610 
Advertiser's Weekly 180 Fleet St EC4 


CITY OF BIRMINGHAM 


Principal 


Applications are invited for the 


teach to N.D.D. standard 


an advantage 


increment (woman). 


Forms of application and further 
Principal, College of Art and Crdff 


post 
teacher for Commercial Design and Display 
Candidates should hold recognised qualifications 
and have specialised in Commercial Design and Display 
Commercial Studio and in actual Window or Exhibition Display would be 


The present holder of the above post also acts as headmaster of one 
evening Branch Schools of Art in the City and is paid an appropriate addi 
tional salary in respect of this work. Candidates applying for the full-time 


post can, if they wish, also be considered for this vacancy 


particulars may 
ts, Margaret Street 
receipt of stamped, addressed envelope and must be returned by 2) st January 


E. I 


EDUCATION COMMITTEE 


COLLEGE OF ART AND CRAFTS 


Meredith W. Hawes, A.B 


A. NERD 


Pull-time Grade ‘B’ Assistant 
Applicants will be expected 


of 


cma 


Experien 


Salary will be in accordance with the Burnham (Further Education) Scale 
1954, £525 «x £25 to £820 (man) or £475 « £20 to £655 plus equal pay 


The successful candidate will be expected to take up duties as soon as possible 


f the 


the 


on 


be obtained from 
Birmingham 3, 


RUSSELL, 
Chief Education Officer 


GRANTHAMS OF READING 


have staff vacancies for 


STUDIO MANAGER 
ARTISTS 
ACCOUNT EXECUTIVE 


Applications will be treated in 
confidence. Replies, please, to 


Managing Director, 
Granthams of Reading, 
Berks. 


LLOTLC 


pur classifieds to WAT 3388 (Ex. 25) 
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CLASSIFIED ADVERTISEMENTS 
ALL-ROUND | BLACK & DECKER LTD., 


Situations Vacant : “ The engagement of persons answering these advertisements mast 

be made through 2 Local Office of the Ministry of Labour or a Scheduled Employment require a 

ASSISTANT Agency + e -wey eam aged 18- ~ puitartve os a ——— 
xc ed To 

pa i Cin a tate tera. | PRESS OFFICER 

REQUIRED 


COUNT Y BOROUGH OF BRIGHTON to edit company magazines, 
for Publicity Department of - 
/ ; prepare press releases and to 
saguaareg Connie iets 1 DIRECTOR OF PUBLICITY qrigare pret sheen Sod 20 
; . : an i 
. West London. Previous editorial | | APPLICATIONS are invited for this appointment at | Pewee eapebrarneearcsics 
nd copy-writing experience a salary of £1,937.10.0 rising by annus increments of | | both their Industrial and 
essential, publicity department | | £52.10.0 to a maximum of £2,200 per um, plus car Domestic ranges of portable 
outine an advantage. An excel- | | and hospitality allowances. j : ' 
. . electric tools. 
Re CHEUNG rol mo ree, Particulars and conditions of app: t and form 
MAN WNO Nas COMPIELSS FYRSIONS of application may be obtained from m« pplications 
S ; ; ay oa, Write giving details of experi- 
service 24 who is interested in must be delivered at my office bef: 2 noon on Mon- —— P 
writing for press and house day, the 2nd January, 1956. ence, age and salary required to: 
nagazine Please state age, Cany divectly or indirect! lif 
experience and salary required ne oy OF RSET ar The Personnel Manager, 
to The Acvertising Manager, Town Hall, W. O. DODD, BI 
Norge cs : ack & Decker, Ltd. 
U.D. Engineering Company | | Brighton. 1 Clerk . . 
Ltd., Park Royal, London, 7th December, 1955 Harmondsworth, 
N.W.10 - - --— ; Middlesex. 
YOUNG PHOTOGRAPHER (20 to 2° CATALOGL® PRODUCTION, Assis- 
years) required by leading publisher tar ith experience of this 
‘TING cl ERK (MALE) required by of technical journals. The interesting work ral building materials PRODUCTION ASSISTANT for monthly 
nufe rs in Charlton, S.E.7 and varied work which consists mair East a. Write y ng full journal (32-56 pages circulation 
nee necessary, and of photography combined with some jet ry required 250.000) of the National and Loca! 
be quick and accurate studio work provides excellent scope Box Jf Weekly 180 Fleet St EC4 Government Officers’ Association. The 
wes. Experience im Sign Trade It is essential that applicants should person appointed will be expected to 
j rred + essential ‘ Responsi- have a thorough basic knowledge of specialise in layout and production, 
location of time and indoor and outdoor operating Je ~ and the post calls for experience in 
uction and progress veloping and printing rite, stating ADVE RTISEMENT typography design. makeup, com- 
departments Per- age, experience and salary required missioning, selection and use of illus- 
ressive appointment Box 2597 Ad. Weekly 180 Fleet St EC4 v \NAGER trations, and some knowledge of rotary 
Me - A printing: facility in the preparation of 
S A’ Weekly 180 Fleet St EC4 = ASSISTANT ACCOUNTS EXECUTIVE letter press and display advertisements 
CREATINE DISPLAY MAN required required by Nottingham Agen required for cultural journals. an advantage. Salary within the range 
' tionery advertisers, (LP.A.). Man about 25 years of age p es me f £650-£760. Contributory superannua- 
Retail Window with good knowledge of advertising rogress post for young man tion scheme. Applications, wih names 
Must be prepared and Agency experience. Non ymntribu or wom of imagination and of three referces to the General 
’ ving full details of tory pension scheme Rex Publicity initiative, who is interested in Secretar NALGO. 1. York Gate 
“s ary required Service Limited, 13 Victoria Street che arts and has soma xperienc Regent's Park. London, N.W.1, by 
Box , Vi cekly 180 Fleet St EC4 Nottingham wale a5 SOMES EXPS e December 30, 1955 
aan in spar ng and promotion. 
Apply st g age, experience ~ 
and remuneration required to : EDITOR 
Box 2653 
| 


EXPER CED Advertising Assistant ASSISTANT 


req arge Engineering Firm in 
Sou n ter area f the pre 
: Dar f tech 1 catalogues d 
There exists an opportunity for a Copywriter who a ‘echnical ata —_ = EDITOR 
P - , ct » gry 4 of experience and 3 
has had experience of working on most of the ~~ x Ee ' of the Octet Basen of te 
major types of consumer products ; has written B Ad. Weekly 180 Fleet St BC4 House of Rapeeeestatines p 
ais , : ; — ] NIGE N 
copy to specialists ; is a constructive thinker, and quired by the , 


CHIEF CLERK FEDERAL GOVT for tour of 


12/24 months in first instance. 


REQUIRED Commencing salaries accord- 


, . . ing to experience in the follow- 
We are not concerned if the successful applicant BY ing scales which include in- 
: has been either a Copy Chief or a Group Leader ducement addition. EDITOR 

“es : PY hould i = _ PUBLICITY MANAGER | | | (M3B/42983/AN) £1104 rising 
. we are concerned that he should in due course to £1212 a year. ASSISTANT 


has a lively mind with a creative flair. 


. ag . Publicity M lish - ; 
display the capabilities necessary to successfully [aoe A! EDITOR (M3B/42982 AN) 
— a as . “ ocated near Stratford Broadway. rising to a year. 
creating and keeping the copy standard of a London. fast, requires CHIEF CLERK Gratuity at rate of £100/£150 
successful Agency. Tits uation cukehe aut s Gaarcmben, a year. Outfit allowance up to 
but the vacancy is for an “' all-rounder “’ £60. Free passages for officer 
: ‘ . : who has a sound knowledge of the use and wife. Assistance towards 
If you believe that this opportunity suits your | | of Saath ond who ean erie (and cine cost of children’s passages and 
“ge,* . . . ct rres > . 
capabilities and experience, please write in full raft advertisement copy grant up to ng agg 7 Ee 
= . o . . The work will be interesting and varied: } maintenance in U R Abera 
confidence to the Managing Director, che Gheentte ene eee eid eeeiiene | | leave on full salary. Candi- 
sar Grex 2 ~ . dates must have a knowledge 
e Company norma operates a five- s 

p compe: seg Semyglmonen.gip gr A of printing routine and - 
Box 2631 Contributory Pension Scheme. Salary, | | | Capable of controlling staff. 
ne nae < _—~ qualifications of a | | Previous experience in similar 

selecte andidate would not, in the | tte I 
Advertiser's Weekly 180 Fleet Street EC4 first instance, exceed £650 p.a ok Gee, a = 
Applicants should write giving FULL Crown Agents, 4, uoank, 
DETAILS of age, experience and salary i London. S.W.1. State age, 
required Ae indication should = | | name in block letters, full 
given the length of notice requi 7 5 
: : qualifications and experience 
Our Staff have been informed of this vacancy. OY presens —s . and quote the reference shown 

x 262 | | against relevant post. 

Advertiser's Weekly 180 Fleet St EC4 | | 
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CLASSIFIED ADVERTISEMENTS 


DecemBer 16, 1955 


VISUALISER/LAYOUT 
ARTIST 


required in early 1956 to 
join Agency handling num- 
ber of Technical Accounts. 
Must have good sense of 
design and be capable of 
producing ideas to finished 
rough stage. Top Salary to 
right man. 


Box 2592 
Advertiser's Weekly 180 Fleet St EC4 


YOUNG MAN required 


New advertis- 


ing department about to be established 


Must have knowledge press layouts, 
literature Line drawing experience 
essential Successful applicant will be 
transferred to subsidiary company as 
manager Commencing salary £500- 
£600, with other advances 

Box 2617 Ad. Weekly 180 Fleet St BC4 


FUTURE ART DIRECTOR 
WANTED 


We are a small agency whose very high 
creative-standards are appreciated by a 
growing number of first-class accounts 
We are looking for a brilliant young 
visualiser who is willing to * muck-in ’ 
for a year or two and who, after that, 
will be capable of controlling the visual 
creation of the agency. If you have not 
yet worked in an agency please don't 
apply if you are comparatively in- 
experienced, but exceptional for all 
that, please do. 


Box 2641 
Advertiser's Weekly 180 Fleet St EC4 


= 


OPY TYPISTS required by Accounts 


Department of well-known Advertising 


Agency Pr us «§©experience in 
agency or other accounts department 
preferred but not as mecessary as 
speed, accuracy and neatness Date 


ommencement early in January, if 
desired Writ 


Gc te 
2614 Ad. Weekly 180 Pieet St EC4 


NORTH EASTERN GAS BOARD 
HEAD OFFICE 


PUBLICITY 
ASSISTANT 


Applications are invited for the 
position of Publicity Assistant in the 
Commercial Office at the Head Office 
of the Board at a salary within Grade 
A.P.T. 8 (Provincial “A’") (£660-—£740 
per annum) of the Salary Scales agreed 
by the National Joint Council for Gas 
Staffs 

Candidates should be qualified by 
reason of training and experience to 
assist the Board's Publicity Officer in 
the general administration of the 
tment (which employs most 
recognised media for advertising and 
publicity), but with particular respon 
sibility in connection with the supply 
and utilisation 


Gepar 


of display material and 

the organising and supervision of 
exhibitions 

The successful applicant will be 


required to pass a medical examination 
» join the Board's Staff Pension 


Applications giving full details of 
education and experience should reach 
the Chief Commercial Officer, North 
Eastern Gas Board, Head Office, 
Bridge Street, Leeds, 2, no later than 
Thursday, 22nd December, 
J. C. Gampnen, 

Secretary. 
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APPOINTMENTS VACANT 


PRODUCTION 


COMMERCIAL ARTIST 


A firm of display producers require the services of a 
first-class man or woman capable of producing designs 
for reproduction by the silk-screen process. 
lettering is most essential. 
qualifications and would care to live in the provinces 


make your application, giving details of experience, 


MAN 


Young expanding West End 
Agency is looking for a keen, 
ambitious production man 
about 28, thoroughly ex- 
perienced in all branches of 
agency production work. 
Congenial progressive post 
to the right man. 
Full details to 

Box 2604 

Advertiser's Weekly 180 Fleet St EC4 


Good 


If you have the above 


REQUIRED, Young Artist with know 


ledge of lettering, layout and retouch- 
salary expected, and if possible enclose specimens of ing. Scope for advancement. Reply 
. im writing Only, stating previous cx 
: 4 a 7 - perience, to Room 10, The Amal- 
your work which will be carefully returned, to gamated Press Ltd., Farringdon Street, 
: _ London, E.C.4 
General Manager, Clements Bros. (Displays) Ltd., 
Bromsgrove, Worcs. Bromsgrove 2267. ART DIRECTOR'S 
PRODUCTION. Leading West End LAYOUT ARTIST (either sey with We are looking for a keen type with 
Agency has a vacancy for a man with studio of agency experience. capable several years’ experience and «a good 
exper n nat ial accounts of finished lettering wanted next knowledge of art work for reproduction, 
Pieasant nditions Pension scheme month by well-known group of pub- some layout ability and familiarity with 
Write, with details of age, experience lishing companies for trade and type faces. He must be able to make 
und salary required, t technical press advertisements Pive- decisions and take responsibility An 
Box 2612 Ad. Weekly 180 Fleet St EC4 day week Salary £500 per annum eye for detail essential. 35-hour week 
Particulars of age, experience, etc., in Bonus Ernest Grove Led., 5, Great 
strict confidence, to Queen Street, W.C.2. HOL. 1676 
SALES ASSISTANT Box 2609 Ad. Weekly 180 Fleet St BC4 
YOUNG ARTIST (male or female) to A DRAUGHTSMAN required, capable 
aserst freelancer Interested in model of designing mechanism for animated 
MANAGER maki Capable of neat, finished display work Phone for interview 
work TEM 6491 Gerrard 7431. Extension 232 


required 


by ethical pharmaceutical house central 
London. Previous advertising experi- 
ence necessary and pharmaceutical 
background an advantage but 
essential. Excellent salary and pros 
pects offered. Pension Scheme. Write 
full particulars 


Box 2635 
Advertiser's Weekly 180 Fleet St €C4 


not 


LONDON 


PRINTER requires young 
man, aged 21-25, for sales promotion 
department Knowledge of Direct 
Mail useful, but not essential. Salary 
£500 per annum. Pension scheme, 
canteen No Saturdays 
Box 2602 Ad. Weekly 180 Fleet St BC4 


MAY & BAKER LTD., 
Dagenham, Essex, 


require an 
AGENCY-EXPERIENCED 
VISUALISER AND 
TYPOGRAPHER 
(MALE) 


for journal advertisements, bro- 
chures and adaptations ; pre- 
vious work on technical accounts 
an advantage. Contributory 
Pension Scheme. Apply initially 
in writing, quoting reference no. 
24, to the Personnel Officer. 


LAYOUT 
ARTIST 


Required immediately, young man 
with advertising agency experience 
and creative ideas for brochures, 


advertisements, etc. 


Apply with full particulars 
Miss Selfe 
Condé Nast Publieations Ltd. 
37, Golden Square, W.1 


x 


Phone your classifieds to WAT 3388 (Ex. 25) 


at 
=i 
CAs} 
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CLASSIFIED ADVERTISEMENTS 
ANEW JOB | (UTUICERCU =| a YOUNG LADY 


in the Situations Vacant : ““The engagement of persons answering these advertisements must — “ 
; YEAR | be made through a Local Office of the Min stry of Labour or a Scheduled Employ- with some production 
- WwW ment Agency if the applicant is a man aged 15-64 inclusive or 2 womam aged 18-59 . 
NE inclusive unless he or she, or the employment, is excepted from the provisions of the experience, required as 
: Young Lady required to work Notification of Vacancies Order 1952." assistant to Production 
in congenial atmosphere with Department of agency 
: other ladies in busy production situated in S. Kensington. 
department of S.W. London PRODUCTION MAN Please write, giving full 
: agency. Someone withafriendly | | details of previous ex 
personality and having produc- | | POO N : : 
tion experience is required. | | for LIVER L AGENCY perience and stating salary 
Please write giving full details required, to :— 
‘i to:— isa YOUNG MAN, 24-30, required in Janua-y, for Liverpool M.R 
Box 2579 Advertising Agency; must be keen 4 experienced D. M. R., 
Advertiser's Weekly 180 Fleet St EC4 in all branches of production including «opy-editing and 18 Thurloe Place, S.W.7 
writing, proof reading, block-ordering, etc. Ability to 
= (OLD-ESTABLISHED COMPANY need make lay-outs and/or visuals an advantage. Write in | 
7 pm ther sex), willing to confidence stating full details of age and present salary, 
u } eves th a = Lge education, past experience and salary required. Present im BUSINESS OPP TUNITIES 
A Box 264% Ad. Weekly 180 Fleet EC4 Staff aware of this advertisement. 
“4 OPENING FOR ASSISTANT estab- | Box 2639 Advertiser's Weekly 180 Ficet Street EC4 
a Kr ablaners. Some | SPEEDY PRINT SERVICE 
per ’ fm copy anc o- _ 
‘ tion ome ' 2 P — , : for all Advertising and Sales literature. 
et f 620 Ad. Weekly 180 Pleet St EC4 a we ie ~ ‘nis Corr DEAS Ca. Pane ap ono Top Quality Black-and-White and 
. power-tool manufacturers Wr jur i ction Department of Colour photo litho. 
EXPERIENCED giving full particulars and salar ad GOTHIC PRESS LIMITED 
SPACE SALESMEN required, to ea . ie . Euston 5845. 42 Osnaburgh Street 
Box 2619 Ad eekly 180 Pieet St EC4 (Opposite Gt. Portland St. Station) 
{ . 
CAPABLE OF EARNING WANTED, young man with a knowle r 
£30 WEEKLY of Outdoor Advertising, to sell specia A LUCRATIVE OPENING exists in a 
REQUIRED FOR ESTABLISHED poster sites in the West End ' . SEEES oO we s “ished Printing-Studio group 
LOCAL MEDIA | cadon Apply to John Higgins Manauir r, W. Hopwood & for a young man or woman with a 
F Regent Premicr Sites Ltd.. 59 Shafte . ! a Mosley Street proven minimum annual turnover of 
Phone WIL 4897 for appointment bury Avenue. London, W.1 Ma | £7,500-£10,000 in Letterpress or Litho 
Printing The initial turnover has 
ADVERTISEMENT MANAG ER. Com- MAN OR WOMAN to take charge of been set low because the organisation 
mar with angling and/or Voucher Checking Department f LAYOUT offers every facility for rapid develop- 
ial fishing tack ad experience re- medium-size Agency Experience f } ment. _Apply in the first instance to 
juired Writ stating qualifications overseas vouchers desirable Write Box 2627 Ad. Weekly 180 Fleet St EC4 
und) = present alary The Fishing giving full details and salary required MAN | SECRE TARIAL SE RVICE. Secretaries, 
CGaret Ltd 171k High Street to ; Typists pytyping Duplicating, 
he Beckenham. Ken Box 2655 Ad. Weekly 180 Fleet St EC4 Translations Direc Mai etc 
aS? REQUIRED | London's leading agency. Twenty-four 
? j hour service for upwards to 250,000 F 
- ot | words Josephine Halil & Partners 
i. te a y to produce | Ltd 32-4 Rupert Street, Piccadilly 
ee. origina as with a good | Circus, London, W.1. GERrard 1067 
wS sensc design, to the | OPPORTUNITY for Advertising Space 
ee finished rough stage. | Salesman. with capital £600-£700, to 
oes a - acquir ivertising contractor's bus 
oe W » Biving particulars ness i new medium and assured 
of age, experience and | profits 
Salary required, to :— | Box 2608 Ad. Weekly 180 Fleet St BC4 
SHOW CARDS, CUT-OUTS. Old. 
Box 2507 | established mpany with connections 
Advertiser's Weekly 180 Fleet St EC4 | among ivertising Managers, wishes 
7 | to contact first-class printers not 
- slready represented in London 
7 A VACANCY} urred for a woman Box 2599 Ad. Weekly 180 Fleet St EC4 
‘ ; lications ar vite “has - - » ' t ve Advertising Manager cr 
Applications are invited by Chappie Limited, ending |) ins nnn id ete wat | | SHOW CARDS, COT-OOTS 
é ac - ~ ea Ci anag Gog foods, Ic < tct und layout for press 
position as one of its Divisional Sales ‘Mene zers ; . tion to administra. ADVERTISING DERS 
; . a8 r = Applications to the | | by photo-titho or letterpress (ows 
The Divisional Manager will control Area Managers M ol Managerem, Cidham Sirest ee ean DS Ea 
and Sales Representatives and will be 5 responsible COMMERCIAL ARTIST REQUIRED. Fine Colour 
directly to the General Sales Manager for : J r ver sex) to work | Telephone Decomebe 39638 36835. 
" . r exper ! Senior Knowledge London Office 4a 
1. Trade Sales (both Wholesale and Retail) and mer- f painting and screen printing an W Cul. Prove! HOLbors 8396 
chandising of the Company's products on the sae he — La | TICKET PRINTING CO. (Mail Ord 
territory comprising his Division. telephone | W. Perreit Led nme» Bang nage th gmt g nly 
2 irers 6 olloway leaflets nlotters Lc o ll tie-on 
2. The continuing field-sales and merchandising Road, | N.7._ Telephone aa ye = hy ae Bo 
efficiency of all personnel under his control. NOR | ¢lothiers and others. State experienc 
. of creatu ec ¥ post Send no 
3. Contributing to the formulation of Company sales | ideas meanwhile. Pellows, Printers 
. Dundee 
plicies. inde 
= PRODUCTION | 2 ™ for well-connected 
The post will carry a commencing salary of not less | multiple sale oo with 
: exe “nt prospects oderate capitai 
than £2,500 per annum plus generous non-contributory a nalinas. 
sickness, life assurance and pension benefits under the ASSISTANT Box 2629 Ad. Weekly 180 Fleet St BC4 
Company's Social Security Plan. Applications are SALES ps UTIVE Se 
; 7 . od sco ar irec 
invited from men up to forty years of age with wide required eveloping “do-it-yourself” market 
experience of sales training and sales management _ £2,000 ms — ge - 
for large Agenc ° —— hie cat 
Further particulars and application forms may be Pn ae van =n ad. Weekly 180 Fleet St EC4 
obtained from the Chief Personnel Officer, Chappie 20-25. Write giving details —— =a a ages 
Limited, Melton Mowbray, Leicestershire. Letters of experience, etc. to pg monthly technical journal 
should be endorsed: “ Divisional Sales Manager.” eee & 40.000 rus i aS 
; tra 4 ass at n acyv > & Li : 
All correspondence will be treated in the strictest Box 2611 eeared. Finance required in return 
confidence Advertiser's Weekly 180 Fleet St EC4 for printing contract and substantial 
share of profit 
Box 2654 Ad. Weekly 180 Fleet St EC4 


Phone your classifieds to WAT 3388 (Ex, 25 
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DecemBer 16, 1955 iii ADVERTISER'S WEEKLY 
¥ 
4 | 
WINDOW DRESSING REE LANCE SERVICES ACCO will 
Owing to expansion reputable QUALIFIED ARCHITECT AUTHOR | EXPERIENCED oF. ARTIST desires m 
Window Dressing (C ompan\ with considerable experience of space of ea 4. - or t ~ 4 area 
can undertake —_additiona! cher page we both lay and  tech- ——— OS2, act Monday im 
‘ ‘ additional cal fields, seeks to extend his | MANCHESTER. Approximate! ; 
Retailer display installations rest periods from too-busy private square ards oof light § fourt floor 
trom January in practice Ww write copy produce scoOommodatio suitable tor Com D U N N t 
jrawings $ advise upon = iiittie mercial Artist, t bh < a a low 
Cornwall, Devon , 
aul, On, inderst roblem of ‘“‘catching the renta Full particulars from J. R 
S. Coast, Midlands, protessio Write Bridgford & Sons, 10 Norfolk Street 
S. Wales, Lancs and Box 2616 Ad Weekly 180 Fleet St EC4 Manchester, 2. DEAnsgate S911 please contact 
Yorks FOR ALL LARGE-SCALE ARTWORK 
Local or Part-national cam Sa a a a PRINTERS Bill Norways 
paigns. Quality Guaranteed. 20,000 WOMEN WAITING, or so it 
Prompt service seems to those who entrust all of their } 
P ACCOMMODATION mailing collating packaging and TEM 6600 
Box 2618 handwork of any description to 
Advertiser's Weekly 180 Fleet St EC4 ‘ Messrs. F.C. Newman & Co., 439 ! 
: — ( Boones. Ww oo Me ‘ too Battersea Park Rood, SW Batter- 
oo ood address a oderate 77 
rent sea 7274 A MERRY XMAS, and «a Happy N 
£3,000-£5.000 REQUIRED by smal Box 2632 Ad Weekly 180 Fleet St EC4 | Year at the Regent Advertising ( 
stablished Companys with consider | New Yes dal Saturd 
able connections, goodwill and equip. | STUDSO ACCOMMODATION the | SALES AND WANTS December 32 we ae fon 
m whose business is wels luted West tnd vailable to tree nee | cto > tat 
;, ee ae . ” ri re j acl owe hr twee FOR SALE. M , . ble 7 ria \. oach Station Balle 
AP gg om Ry on he Lighting and heating i | ‘ade typesetting business, 3 casters stieas.  “Phcwe GRieme © 
rol through the Board < fr ind studio is fitted with tel 1 keyboar “ f without pre —- hone GROsvenor ¢ 
Box 2650 Ad Wee RO Fleet St EC4 shone This could be teresting mises Near ADVERTISEMENT CONTRACTORS 
< “ ay aban . a positic artists if h right Box 2578 Ad. Week 80 Fleet St EC4 Have you joined your “ " 
slitee . me washes tc Jiscuss the DRAWING BOARD. Gout clephant ron Advice on Repre tativ 
FREE LANCE SERVICES matter further wd «6©T) «squat t edge New to members Many case { 
Box 2651 Ad Week 1*0 Fleet St EC4 £7 10s r r offer ARN 7435 practicen and misrepresentati« t 
t th Association m 1955 ] 
iw “wn interests Wri 
GREETING CARD APPOINTMENTS WAN Secretary. Adverticoment Contre 
Association, 68 Shaftesbury Av 
i ARTISTS AND DESIGNERS London, WI 
ci Se omni soles ote A MERRY CHRISTMAS 
wish to contact artists able See December 9 issue of 
3 to design attractive cards 
a ADVERTISER'S WEEKLY, page 
Christmas, Birthday and TO ALL ACCOUNT EXECUTIVES! S page 
Special Occasion —suitable for 60, 61, 62, for the Montt 
penanine » » 1 Full of the holiday spirit (and perhaps spirits |), comforted by crackling 
M “ Z No ) = : 
Wy . rong = f ey _, es logs and good cigars, is it surprising that at this time of year we are more Register of Trade and Specia 
design andor fo of carc than usually well disposed towards our fellow men’? After a delicious ist Publications Section \ 
, particularly interesting Roughs turkey dinner, our feet snug in carpet slippers, what better time to take . Solid 
Ss or artwork should be sent for stock of the past year's achievements January 13 will be the nexi | 
: . > Not 2 bad year you say’ Pretty good, all things considered 
: consideration to Whole bunch of new eccounts to handle. Yep, things are looking up issuc containing this registe 
; A. MASON & co. LTD. Might even consider an assistant next year ope with some of the donkey 
‘ , work. Must get a chap that's green, though Teach him my way. Then 
Y aoa S oary we'll tick. Hmm, not a bad idea 
si 2 And why »ot’ There are plenty of chaps around st waiting for a | 
i chance to prove ther salt I'm one of ther A ve got to recommend ‘ 
ae PREELANCE ARTIST “) cars me is a good edu-ation, plus 2) years art tramming, a @ interest in every- See November 25 issuc ofl } 
: omnes in Exhibit nent Diss . and thing around ne, personality andea ot of Honest-to-God common sense | 
j P P a "Work I hos ' is Given a fair crack of the whip, | make the grade ADVERTISER'S WEEKLY, Pages 
= har 91s So while you re enjoying that other brandy why not make a note of this 7.7 7) 9 P » . . 
“# Box No. After all, you've nothing to lose ‘ I, 72 , for the Services 
Box 2640 & Supplies Feature 
. 4 
WANTED Advertiser's Weekly 180 Fieet Se EC December 23 will be the 
at URGENTLY ADVERTISING EXECUTIVE, age & EXPERIENCED LADY ARTIST wont next issue containing — this 
4 u t mica exper ce { art par k t prtist tud 
| nt grapt und on juctior for a ' rh Nor 1 lor Feature 
First-class ne . media Expert of . preterr 
FIGURE ARTIST xhit mod und packagin cst Bow 2¢f Ad Wee a0 | 1S FC4 
required = Agency Executive Buyer COMPETENT SECRETARY, mar ; 
( ta © Advertising Manager pind ( . aper 
% First-class Box 2606 Ad. Weekly 180 Fleet St EC4 pe trad . COURSES 
pr ' h Advertising 
ANIMAL ARTIST ‘HAND-PICKED “SECRETARIES Als) A ~~ 
available —The Wigmore Agency, 67 ' ati ' “ ' | 
; RING GROSVENOR 4808 Wigmore St. WI. HUNer 9951/2/3 pn ! remunerated 1.6.8. 
: WANTED, FREE LANCE LAYOUTS. MISCELLANEOUS DOES IT AGAIN! 
> w“ ’ idy supply of imteresting 
a higt work for a really brilliant wy DON'T the young agencies | DEBTS collected throughout Britain In the May 1955 A.A. Exams, 
y : yn oa —_ — liow Cecil D. Notley See Printing No fee unless results Brilegal (Est two LCS. Students were 
dox 2601 Ad eckly 180 Fleet St ‘ ‘ — poet se . 
New 1919). 80 Leeds Road. Bradford. 1 awarded Twenty Guineas on 


; tying for second place in 
2 . . Division “D”" 
. Bring your railway information up to date by getting a 
NEWSPAPER Other L.C.S. Successes were »—~ 

copy of the new Edition of Two seed games e Bi 
of Leading Industrial Organisa- eet LL all 
tion seeks first-class young Fleet FACTS AND FIGURES ABOUT Three good passes in Division'*A"’ 
Street general make-up sub- 


Twenty-two per cent of all 
editor for part-time work, BRITISH RAILWAYS were gained by 1.C.S.-Trained man 


Year after year our students f 
approximately 3 or 4 days per prominently in the A.A Sussees ‘on. 
month. Obtainable free from < pA yy Aa i ea 

ac did. 

Terms by arrangement. Apply The P Of: R 321 until successful Specialised training 

in first instance giving full ress “er, Room S21, also available in Commercial 

particulars of experience to British Transport Commission, Sign Writing, Poster Design and Let- 

Box 2643 222. Marylebone Road, London, NWI. Write for free book to Dept. 2G 
= INTERNATIONAL CORRE 
‘ Advertiser's Weekly 180 Fleet St EC4 (AMBassador 7711 : extensions 47 or 150) SCHOOLS, international Buildings 
; Kingsway, London, W.C2 
= “fe 4 o« 7 ~ 
: ; ‘ “1s to WA JOE 2 
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ADVERTISER'S WEEKLY 


Advertiser's 


@ REGISTERED 
AT G.P.O. AS A We ekiv 
e 


NEWSPAPER 


THE ae2y: TIMES 


ATLAS OF 
THE WORLD 


Mid-Century Edition 
Edited by John Bartholomew 


A magnificent production 
in five volumes 


The volume for 


Northern Europe 
is now published at £5 5s. 


FULL INFORMATION FROM ALL BOOKSELLERS 


or from 
THE TIMES 
Printing House Square, London, E.C.4 


DecemBer 16, 1955 


S. a copy 
] 8 a year 
Post free 
SS5/- (overseas) 
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